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THE  SOUTH 

Wants  to  Buy  Competitive  Goods 
from  Outside  That  Tell  Their  Merits 

in  the  Daily  Newspapers. 

J’urchasin^  in  the  South  calls  for  a  hroaciening 
market  of  wide  varieties. 

'I  here  are  several  e.xplanations  for  this.  One  is  the 
increasinj;'  diversity  of  plantinj>‘.  Whereas,  in  the  five 
years  before  the  war  Cotton  represented  nearly  half 
of  the  acreafi'e,  last  year  it  amounted  to  little  more 
than  <tne-third.  Not  that  Cotton  is  less,  hut  the  other 
crops  are  more! 

d'hese  added  adventures  in  aj^riculture  have  increased 
the  wealth  of  the  South,  but  also  bring  new  needs,  and 
another  sort  of  labor. 

Meanwhile  other  old  resources,  the  Southern  mule 
for  instance,  Hourish.  Most  of  the  mules  are  raised 
South,  and  by  last  reports  the  average  price  of  the 
animal  has  grown  to  the  impressive  figure  of  $147, 
compared  with  $139  last  year,  while  the  average  price 
for  a  horse  in  the  United  States  is  less  than  $95. 

.\lso  many  of  the  Southern  cities  have  made  great 
gains  in  population ;  and  manufacturing  has  started 
up  in  many  new  places  and  by  many  new  industries : 
Kraft  paper,  denim  (overalls)  and  wooden  ware,  to 
say  nothing  of  shipbuilding. 

And,  by  itself  growing,  the  South  must  obtain  a  great 
many  things  from  the  outside,  hut  it  ivants  to  buy 
b\  name  and  knoiv  the  reason  u'hy. 

The  National  Advertiser  who  makes  his 
goods  known  now  will  profit  most 
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Another 


N.  E.  A.  has  secured  the 


services  or — 

DR.  JAMES  1.  VANCE, 

founder  of  the  Inter-Church 
World  Movement,  executive 
chairman  of  the  Federal 
Council  of  Churches. 

He  will  write  for  N.  E.  A. 
newspapers  on  topics  near¬ 
est  the  heart  and  home,  of 
problems  that  perplex  and 
often  are  not  wisely  solved. 

Dr.  Vance  is  author  of  a 
score  of  books,  was  chaplain 
with  the  American  soldiers 
overseas,  is  minister  of  the 
largest  Presbyterian  church 
in  the  South. 
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CLEVELAND,  O. 
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How  Advertising  and  Sales  Managers  Can  Get 
“Consnmer  Demand” 

IN 

PHILADELPHIA 

Getting  things  6n  the  dealer’s  shelves  is  not  nearly  so  hard  as  getting  them  off  the  shelves  and 
into  the  hands  of  the  consumer. 

Time  after  time  in  making  trade  investigations  do  we  find  dealers  stocked  up  with  articles  with 
which  they  have  been  “stuck”  and  for  which  there  is  no  demand. 

Or  we  find  the  opposite  situation  of  the  dealer  boosting  some  “unknown”  product  and  side¬ 
stepping  the  stocking  of  an  article  that  is  popular. 

Either  method  finally  results  in  loss. 

Sales  and  advertising  managers  have  given  a  great  deal  of  gray  matter  to  the  solving  of  the  prob¬ 
lem.  and  then  some  go  out  and  “hit  the  high  spots”  with  general  publicity. 

General  publicity  is  good  in  a  general  way,  but  to  get  specific  results,  such  as  moving  goods  off 
dealers’  shelves  and  turning  them  into  cash  for  the  dealer  and  yourself,  you  need  to  be  specific  in  your 
advertising. 

To  get  adequate  distribution,  to  get  ultimate  consumer  demand,  decide  on  the  market  you  want, 
then  concentrate  your  energies  there. 

For  instance;  Philadelphia  is  the  third  largest  market  in  the  United  States.  In  Philadelphia 
nearly  every  dealer  and  every  consumer  reads  “The  Bulletin.” 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody”  reads 

THE  BULLETIN 


I\et  ftaid  average  circulation  for  six  months  ending  April  1,  1920,  as  per 
V.  S.  Post  Office  report. 

466,732  at? 

No  prize,  preiiiiuni.  coupon  or  other  artificial  methods  of  stimulating  circu¬ 
lation  have  ever  heen  used  hy  The  Bulletin. 

The  Bulletin's  eireulution  reaches  far  beyond  the  highest  point  ever  attained 
hy  a  daily  newspaper  in  the  State  of  Pennsylvania,  and  is  one  of  the  largest  in 
the  I  nited  States. 


EDITQR&PUBLISHEft 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  - 

Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 

Charter  Member  Audit  Bureau  of  Circulations. 


No.  50 


NEW  YORK,  SATURDAY,  MAY  15,  1920 


•BRITISH  YANKEE”  REDISCOVERS  THE  U.  S.  A. 


^ar  Put  Everyday  Newa  of  America,  Handled  by  Competent  Men,  on  Front  News  Pages  of 

Leading  English  Dailies 


OEDISCOVERING  America  ought  to 
I'be  much  more  thrilling  than  merely 
discovering  it.  Columbus  had  no  pre- 
Imowledge  to  guide  or  mislead  him — no 
preconceived  notions  to  confuse  him; 
few  illusions  to  be  dispelled  or  hopes  to 
be  fulfilled. 

During  almost  a  decade  spent  abroad 
-with  only  a  brief  visit  home  before 
•America  went  to 
fwar — 'the  writer 
has  had  to  de¬ 
pend  very  large¬ 
ly  upon  the 
(European  press 
to  keep  him  in 
day  -  by  -  day 
touch  with 
American  life 
and  affairs.  He 
has  had  the  ad- 
vfa  n  t  a  g  e,  of 
course,  of  letters 
F.d  i..  Keen  from  home,  fre¬ 

quent  contact  with  American  visitors, 
and  the  always  irregular  service  of 
.Wrican  newspapers.  But  it  is  not  so 
very  difficult  for  him  to  imagine  himself 
without  these  more  intimate  sources  of 
information,  and,  necessarily  being 
more  or  less  saturated  with  the  British 
atmosphere  and  perhaps  somewhat  in¬ 
fluenced  by  the  constant  British  envir- 
Miment.  to  put  himself  in  the  position 
of  a  fairly  well-informed  Englishman 
about  to  visit  the  United  States  for  the 
fint  time. 

U.  S.  Wild  and  Woolly! 

Suppose  this  Englishman’s  duty  or  in¬ 
clination  has  been  to  read  with  some 
diligence  the  principal  British  news¬ 
papers,  to  seize  occasional  opportunity 
of  conversing  with  an  American  visitor, 
to  See  .American  plays,  to  attend  dinners 
of  the  English-Speaking  Union,  to  hear 
ipeeches  by  Lady  Astor  and  Ambassa¬ 
dor  Davis,  and — to  visit  the  movies. 

Now.  what  would  be  such  an  English¬ 
man’s  present  ideas  of  America  and 
•Americans? 

Well,  for  one  thing  at  least,  they 
would  be  vastly  different  from  those 
be  held  ten  years  ago. 

Then,  his  facilities  of  acquaintance- 
thip  were  limited,  uncertain,  and  often 
onreliable.  To  the  British  newspapers 
of  those  days  .America  as  a  news  propo- 
tition  was  about  on  a  par  with  Scan- 
•linavia.  It  is  quite  true  that  two  or 
three  of  the  great  London  dailies  main¬ 
tained  able  staff  correspondents  in  New 
bork  or  Washington.  But  their  product 
*as  of  minor  interesf  to  the  British 
reading  public.  Recognizing  this  fact, 
British  editors  spent  little  on  trans¬ 
atlantic  cable  tolls.  Contributions  from 
America  came  mostly  by  mail  and  were 
treated  largely  as  “time  copy." 

The  news  agency  reports  were 
meager.  .  Whenever  America  happened 
to  break  in  on  the  main  news  pages  it 


By  ED  L.  KEEN 

{li'rittfH  at  sea:  on  the  way  home.) 

Editori.al  Note — Mr.  Keen  is  the  general  European  manager  of  the 
United  Press  Associations.  He  arrived  in  New  York  on  his  first  visit  to 
his  homeland  in  four  years  early  this  week  and  will  spend  several  months 
in  this  country  acquainting  himself  with  conditions.  Mr.  Keen  is  a  native 
of  Ohio.  He  was  once  a  reporter  and  later  managing  editor  of  the  Cincin¬ 
nati  Post;  he  was  in  the  Phillipines  during  the  insurrection  and  in  China 
during  the  Boxer  uprisings.  Before  going  to  London  nine  years  ago  he 
had  served  the  U.  P.  as  manager  of  the  IVashington  Bureau  and  manager 
of  the  New  York  Bureau.  He  was  in  complete  charge  of  the  entire 
European  staff  of  the  U.  P.  during  the  Great  War  and  handled  it  in  a 
manner  that  won  him  an  enviable  position  in  world  journalism. 


was  usually  with  a  lynching  bee,  big 
train  wreck,  social  scandal,  monkey 
dinner,  or  some  equally  sensational  or 
freakish  bit  of  news.  The  cumulative 
effect  of  this  was  that  the  British  reader 
visualized  Americans  generally  as 
crude  an^  their  country  still  untamed. 
.Also,  British  editors  were  careless.  It 
was  scarcely  worth  while  to  put  special¬ 
ists  on  the  job  of  handling  .American 
news;  hence  frequent  and  sometimes 
ludicrous  blunders  in  editing,  which 
didn’t  serve  particularly  to  enhance 
public  education. 

Unhappily,  the  Englishman’s  ideas  of 
.America  and  .Americans,  as  nurtured 
by  the  London  newspapers  of  those 
days,  were  to  some  extent  emphasized 
by  the  conduct  of  an  especially  blatant 
— and  to  him  peculiarly  offensive — type 
of  American  tourist  which  he  couldn’t 
escape.  Inevitably  he  drew  the  conclu¬ 
sion  that  all  Yankees  talk  only  in  dol¬ 
lars,  or  through  their  noses — or  both. 

The  other  nine-tenths  of  the  annual 
.American  army  of  invasion  •  never  at¬ 
tracted  his  attention — the  thousands  of 
earnest,  serious-minded,  intellectually 
ambitious  men  and  women  who  came 
over  to  learn,  and  not  to  acquaint  the 
Old  World  with  their  own  stores  of 
knowledge  or  their  own  accomplish¬ 


ments;  who  preferred  to  get  their 
money’s  worth  in  Bloomsbury  boarding¬ 
houses  rather  than  pay  extortionate 
tribute  for  the  doubtful  privilege  of  re¬ 
counting  to  the  folks  back  home  their 
experiences  at  the  Grand  Babylon,  Su- 
perba,  or  De  Luxe. 

Upon  the  Englishman  whose  notions 
of  American  culture  were  thus  already 
bounded  oh  the  west  by  Broadway,  it 
was  a  simple  matter  for  the  movies  to 
impress  the  idea  that  correct  morning 
attire  in  the  rest  of  America  consisted 
of  caps,  flannel  shirt,  neckerchief  and 
sombrero,  and  that  Georgeade  had  be¬ 
come  the  established  language  of  so¬ 
ciety. 

Our  participation  in  the  war  neces¬ 
sarily  revolutionized  the  Englishman’s 
ideas.  The  Yankee  soldier — composite 
product  of  American  farm  and  factory, 
counter  and  college — was  to  him  an 
amazing  revelation.  Not  from  the  mili¬ 
tary.  but  the  human  standpoint.  Two 
pictures  will  always  illumine  the 
memories  of  American  civilians  who 
happened  to  be  in  London  at  the  time. 
The  first: 

When  England  was  celebrating 
•America’s  entrance  into  the  war.  Side 
by  side,  over  Buckingham  Palace,  the 
Houses  of  Parliament,  and  all  the  gov¬ 


State  Department  Urges  Attendance  at  World 
Press  Congress 

^^.ASHINGTON,  May  14. — Officials  of  the  Department  of  State 
”  have  requested  Editor  &  Publisher  to  direct  the  attention  of 
American  newspaper  publishers  to  a  report  from  the  United  States 
Consul  at  Sydney,  Australia,  to  the  effect  that  the  next  international 
meeting  of  the  Press  Congress  of  the  World  would  be  held  at  Sydney 
next  October.  The  Premier  of  New  South  Wales  has  expressed  a 
hope  that  a  delegation  of  American  publishers  might  be  present. 

Edward  J.  Norton,  consul  at  Sydney,  in  reporting  the  matter  to 
the  department,  stated  that  the  occasion  “offered  is  most  opportune  for 
American  journalists  to  visit  Australia  and  through  meeting  public  and 
business  men  of  the  Commonwealth  to  greatly  assist  in  the  promotion 
of  good  relations  between  the  two  countries.’’ 

The  Premier  of  New  South  Wales,  in  a  letter  to  Consul  Norton, 
stated  that  the  membership  of  the  Press  Congress  comprises  repre¬ 
sentatives  of  about  forty  nations  and  that  “by  arrangements  and  reso¬ 
lutions  of  conferences  of  the  Australian  premiers,  the  governments  of 
all  the  States  of  the  Commonwealth  will  co-operate  in  the  reception 
and  entertainment  of  delegates  and  visitors  from  overseas  so  that 
foreign  journalists  may  be  afforded  every  possible  facility  for  securing 
a  thorough  knowledge  of  Australia,  its  people  and  its  customs.” 


ernment  buildings,  and  from  the  win¬ 
dows  of  many  a  private  home,  flew  the 
Stars  and  Stripes  and  the  Union  Jack. 
A  scratch  battalion  of  American  engi¬ 
neers,  vanguard  of  the  great  army  yet 
to  come,  was  parading.  Raw,  un¬ 
trained,  undisciplined;  stoop-shouldered 
and  slouchy;  but  with  faces  intent;  self- 
confident,  but  without  “swank.”  they 
marched.  In  front  of  the  King’s  pavil¬ 
ion,  when  the  bagpipes  cut  loose  with 
their  weird,  alleged  music,  the  battalion 
actually  broke  step.  Then  again : 

.After  the  “peace”— the  Victory  pa¬ 
rade.  Pershing’s  picked  regiment,  vet¬ 
erans  of  Chateau-Thierry,  St.  Mihiel, 
the  Argonne-Meuse ;  tin-hatted,  up¬ 
standing,  trained  to  the  edge;  with  the 
same  quiet  self-confidence,  the  same  ab¬ 
sence  of  “swank.” 

Meantime,  England  had  been  in  close 
touch  with  the  soul  of  America,  exem¬ 
plified  in  these  sturdy  young  crusaders. 
In  her  homes  and  her  clubs — England’s 
clubs  are  almost  as  sacred  as  her  homes 
— she  had  come  to  know  their  worth. 
■And  the  Englishman  who  had  formed 
his  general  opinion  of  Americans  from 
the  less  intimate  contact  with  particular 
types  began  to  suspect  that  after  all  Sam 
^rnard  and  Fatty  Arbuckle  might  be 
exaggerations,  perhaps  even  caricatures 
of  the  real  article.  Just  as  America, 
having  visualized  the  average  English¬ 
man  through  the  clever  type  studies  of 
Laurance  D’Orsay  and  Vesta  Tilley, 
must  have  come  to  know  him  better 
through  the  genuine  personation  of  such 
men  as  Lord  Reading  and  Forbes  Rob¬ 
ertson. 

“America  First”  in  News 

To  British  editors  must  be  given  the 
credit  of  leading  public  opinion.  They 
began  to  play  up  American  news — real 
news.  Of  course,  this  was  to  some  ex¬ 
tent  inevitable  with  America’s  entrance 
into  the  war.  But  even  today  America 
daily  jockeys  with  France  for  first  posi¬ 
tion  on  the  pages  devoted  to  “Foreign 
Intelligence.”  One  of  the  leading  week¬ 
ly  reviews  of  London  carries  regularly 
a  department  of  American.  French  and 
Italian  Notes,  and  now  invariably 
America  heads  the  procession.  A  close 
study  of  the  British  dailies  shows  that 
normally,  day  by  day,  they  are  now 
printing  from  four  to  five  times  as  much 
.American  news  and  comment  as  they 
did  in  1910.  Every  big  morning  paper 
in  London,  as  well  as  the  leading  pro¬ 
vincial  papers,  now  keeps  one  or  more 
special  staff  correspondents  in  .America, 
and  of  late  the  evening  papers  also  have 
begun  to  fall  into  line. 

The  agencies  have  correspondingly  in¬ 
creased  their  output  of  American  news. 
“Leader”  writers  have  been  diligently 
boning  up  on  American  affairs,  life  and 
politics.  Special  contributors  have  been 
engaged  to  interpret  and  analyze  the 
day-by-day  news  from  the  Stales.  Brit- 
{Continued  on  page  32) 
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EXCISE  TAX  ON  PAPER  RECOMMENDED 
BY  ATTORNEY  GENERAL’S  AIDE 


Regulation  by  Increased  Postal  Rates  Called  Impractical — 
Lawson  Says  Chicago  News  Is  Out  of  Spot  Market 
amd  Is  Helping  Small  Publishers 


(Stecial  to  F.dito*  &  Pf»LisnEii) 


ASMiNT.ToN.  May  14. — While  sev¬ 
eral  minor  witnesses  remain  to 
he  heard,  the  investigation  by  the  Sen¬ 
ate  Manufacturers  sub-committee  into 
the  print  paper  situation  was  virtually 
completed  this  week.  Chairman  Reed 
and  other  members  of  the  investigating 
body  hope  to  have  a  report  ready  for 
submission  to  the  Senate  before  the 
coming  recess  over  the  political  conven¬ 
tions. 

Senator  Reed  as  well  as  other  mem¬ 
bers  of  the  committee  declined  to  discuss 
the  contents  of  the  memorandum  sub¬ 
mitted  to  the  committee  on  Wednesday 
by  C.  B.  Ames,  assistant  to  the  Attorney- 
General.  They  said  it  would  not  be 
made  public,  at  least  not  before  the 
committee  made  its  report. 

It  was  learned,  however,  that  Mr. 
.\mes  recommended  the  enactment  of  an 
excise  tax  upon  print  paper,  by  which 
he  believes  consumption  would  be  cur¬ 
tailed  and  the  present  situation  relieved. 
In  his  opinion,  it  was  said.  Congress 
has  authority  to  impose  such  a  tax  and 
of  all  the  ways  suggested  this  would  be 
the  most  efiective  means  of  bringing 
about  the  results  sought  by  the  com¬ 
mittee  to  remedy  the  situation. 

Canadians  Hold  Up  Market 

Regarding  suggestions  calling  for  in¬ 
creased  postal  rates  as  a  means  of  re¬ 
ducing  paper  consumption  through  de¬ 
creased  circulation,  Mr.  Ames,  it  was 
said,  took  the  position  that  Congress 
would  only  have  authority  to  legislate 
relative  to  interstate  commerce  and 
would  be  only  able  to  reach  a  small  pro¬ 
portion  of  the  newspapers  of  the  coun¬ 
try.  For  that  reason  he  believed  that 
method  impracticable. 

The  memorandum,  according  to  Sena¬ 
tor  Reed,  was  a  lengthy  affair  and  en¬ 
tered  into  an  extensive  legal  analysis 
of  the  various  suggestions  submitted  to 
the  committee  for  dealing  with  the  print 
paper  situation. 

.^mong  the  witnesses  on  Wednesday 
were  Victor  F.  Lawson,  publisher  of  the 
Chicago  Daily  News,  and  J.  E.  Gefaell, 
of  New  York,  manager  of  sales  for  the 
Interstate  Pulp  &  Paper  Company.  A 
number  of  manufacturers  were  heard  on 
Thursday.  t 

According  to  testimony  presented  by 
Mr.  Lawson  and  Mr.  Gefaell,  Canadian 
paper  manufacturers  are  engaged  in 
what  virtually  amounts  to  a  combination 
in  restraint-  of  competition  through  the 
formation  of  the  Canadian  Elxport  Paper 
Company,  Ltd.,  a  selling  agency  organ¬ 
ized  on  ^half  of  about  75  per  cent  of 
the  producers  in  the  dominion. 

Mr.  Gefaell  told  the  committee  that 
under  prices  fixed  by  the  Canadian 
comptroller  of  paper  about  a  year  ago, 
Canadian  publishers  are  charged  $69  a 
ton  for  paper,  while  the  price  demanded 
of  American  publishers  is  approximately 
$11  higher.  Some  of  the  Canadian  mills, 
he  said,  are  not  members  of  this  com¬ 
pany  but  they  charge  similar  prices  to 
American  customers. 

Senator  Reed  asked  Mr.  Lawson 
whether  in  his  opinion  the  Canadian 
company  prevented  competition,  to  which 
the  Chicago  publisher  replied  that  it  had 
been  his  own  practical  experience  it  did. 

Mr.  Lawson  told  of  entering  a  contract 
with  the  Canadian  sales  company  in  1919 
for  25,000  tons  of  white  paper  and  2,400 
tons  of  pink  paper  by  which  a  price  of 
$3.65  per  100  lbs.  was  to  be  charged 


during  the  first  three  months.  Prices 
for  the  remaining  nine  months,  he  said, 
were  to  be  fixed  by  mutual  agreement. 
He  thought  that  if  no  agreement  was 
reached,  he  would  have  been  left  without 
paper,  for  there  was  no  other  place  to 
buy  it. 

He  also  informed  that  committee  that 
in  anticipation  of  a  paper  shortage  due 
to  the  world  war  that  in  1916  he  went 
into  the  market  and  bought  up  what 
paper  he  could  get,  paying  “all  sorts  of 
prices  for  it.”  These  prices,  he  said, 
ranged  from  three  to  seven  cents  a 
pound.  In  this  manner,  he  said,  he  ac¬ 
cumulated  a  surplus  supply  of  about 
25,000  tons. 

In  1915  Mr.  Lawson  said  consumption 
of  print  paper  by  the  News  was  about 
30,000  tons.  This  rate  continued,  he 
said,  through  1917.  In  1918  it  was  es¬ 
timated  at  25,000,  but  in  1919  he  esti¬ 
mated  it  at  about  38,000  tons,  and  at  the 
present  rate,  he  said,  it  would  average 
about  48,000  tons  for  the  present  year. 
Because  of  increased  consumption  due 
to  increased  demands  for  advertising,, 
the  witness  said,  he  went  into  the  open 
market  and  bought  between  300  and  400 
tons  of  paper  from  brokers  at  prices 
ranging  from  9%  to  14  cents  a  pound 
f.  o.  b.  mill. 

'He  expressed  the  opinion,  however, 
that  the  agreement  recently  entered  into 
by  publishers  of  the  country  at  a  meeting 
in  New  York  to  remain  inside  the 
amounts  prescribed  in  their  contracts 
and  to  stay  out  of  the  spot  market  would 
have  a  beneficial  result  on  the  situation. 
For  that  reason,  he  said,  he  would  make 
no  further  purchases  by  that  means.  He 
also  predicted  increased  production 
shortly,  asserting  mills  were  preparing 
to  increase  their  output. 

Cost*  Shrink  News’  Profit* 


“I’m  helping,”  the  witness  broke  in. 

Senator  Reed  pointed  out  that  the 
News  was  using  more  paper  than  it  had, 
to  which  Mr.  Lawson  replied  that  this 
paper  was  bought  under  contract.  Sen¬ 
ator  Reed  answered  that  he  realized  the 
News  had  a  perfect  right  to  do  that,  but 
said  he  believed  the  larger  newspapers 
of  the  country  should  take  into  con¬ 
sideration  the  plight  of  the  small  pub¬ 
lishers. 

“I  believe  the  newspapers  are  just  as 
patriotic  and  public  spirited  as  other 
people,  but  I  don’t  believe  they  are  any 
more  so,  although  they  always  claimed 
to  be,”  Senator  Reed  said. 

“Is  there  any  sense  in  publishing  a 
paper  with  140  pages?”  asked  Senator 
Reed,  as  he  picked  up  the  Sunday  edition 
of  a  large  metropolitan  newspaper. 

“Is  there  any  sense  in  building  34-story 
buildings?”  shot  back  the  Chicago  pub¬ 
lisher. 

“If  you  drive  people  out  in  the  snow 
in  order  to  obtain  the  material  to  build 
them,  you  have  no  right  to  do  so,”  re¬ 
torted  the  chairman. 

Senator  Reed  said  two  remedies  face 
the  print  paper  consumers.  One  is  for 
the  publishers  to  get  together  and  reach 
an  agreement  solving  the  matter  while 
the  other  would  be  the  imposition  of  an 
excise  tax  on  print  paper. 

“When  you  put  a  tax  on  other  prod¬ 
ucts,  then  all  right,”  Mr.  Lawson  quickly 
answered. 

The  witness  took  exceptions  to  recom¬ 
mendations  which  he  said  he  understood 
had  been  made  to  the  committee  provid¬ 
ing  for  the  averaging  of  the  size  of  the 
daily  newspapers  of  the  country.  Taking 
into  consideration  the  great  number  of 
newspapers  throughout  the  country  of 
various  sizes,  he  said  such  a  plan  was 
“impossible.” 


Senators  Discus*  Report 


Increased  prices  for  print  paper  as 
well  as  wages,  Mr.  Lawson  said,  have 
greatly  increased  the  costs  of  operating 
the  News,  but,  he  said,  his  rates  for  ad¬ 
vertising  have  not  increased  in  propor¬ 
tion.  In  fact,  he  added,  they  have  not 
increased  one-third  compared  with  the 
cost  of  production.  Advertising  rates 
on  the  News,  he  said,  are  only  from  25 
to  30  per  cent  higher  than  they  were  in 
1914,  while  his  pay  roll  has  gone  up 
$500,000  within  the  last  year.  At  present 
55  cents  a  line  is  charged  for  display 
advertising,  although  the  largest  con¬ 
tracts  call  for  44  cents.  As  soon  as  he 
returns  to  Chicago,  however,  he  said  he 
would  increase  his  rates. 

Mr.  Lawson  told  the  committee  that 
while  the  News  made  money  during  the 
first  four  months  of  the  year  “we  are 
booked  to  lose  money  the  rest  of  the 
year”  owing  to  increased  costs  of  opera¬ 
tion. 

During  the  hearing.  Senator  Reed  re¬ 
marked  that  the  committee  did  not  want 
to  be  compelled  to  “interfere  with  private 
business”  but  said  it  did  not  “intend  to 
sit  here  and  see  35  or  40  newspapers 
build  up  fortunes  while  smaller  ones 
were  driven  out  of  business.” 

The  chairman  said  that  the  committee 
did  not  feel  that  such  a  condition  as  now 
prevails  should  continue  to  exist  and 
that  it  wanted  the  great  newspapers  ot 
the  country  to  solve  this  problem. 

“They  are  doing  it,"  replied  Mr.  Law- 


“But  I  don't  think  they  are,"  inter¬ 
jected  Senator  Reed. 


According  to  Mr.  Lawson,  suggestions 
made  by  Senator  Reed  only  “go  to  up¬ 
root  a  legitimate  industry.”  This  was 
denied  by  Senator  Reed,  however,  who 
said  he  simply  desired  to  remedy  the 
paper  situation  until  the  supply  would 
meet  the  demand,  to  which  Mr.  Law- 
son  asked  what  if  those  remedies  would 
mean  bankruptcy  for  many  publishers? 

“In  your  opinion  can  the  country 
newspapers  afford  long  to  pay  16  cents 
a  pound  for  print  paper,”  inquired  Sen¬ 
ator  Walsh,  Democrat,  of  Massachu¬ 
setts. 

Mr.  Lawson  answered  they  could  for 
a  while,  adding  that  their  paper  bill 
was  not  a  heavy  part  of  their  burdens. 

Senators  composing  the  committee 
have  already  discussed  among  them¬ 
selves  the  general  effect  of  the  testi¬ 
mony  in  anticipation  of  a  statement  of 
facts  to  be  made  in  the  report,  but  con¬ 
sideration  of  definite  recommendations 
to  be  made  as  a  remedy  for  the  present 
paper  situation  is  tentatively  being  held 
in  abeyance,  in  order  to  permit  them 
to  study  suggestions  transmitted  to  them 
this  week  by  Mr.  Ames. 

Examination  of  the  testimony  pre¬ 
sented  by  publishers  and  manufacturers 
clearly  shows,  however,  the  Senators 
declare,  that  the  present  shortage  and 
high  price  asked  for  print  paper  is  prin¬ 
cipally  the  outcome  of  changed  condi¬ 
tions  due  to  the  war.  The  war 
prevented  the  enlargement  of  the  paper¬ 
manufacturing  industry,  while  increased 
demands  for  advertising  space  resulted 
in  increase  consumption  of  print  paper. 

Members  of  the  committee,  it  was 
also  understood,  are  also  virtually 
unanimous  in  the  conclusion  that  the 
publishers  are  practically  as  much  to 
blame  for  the  present  prices  as  the 
manufacturers  and  brokers,  and  had  the 
newspaper  proprietors  shown  more  of 
an  inclination  to  curtail  consumption 
(nd  remain  within  the  bounds  of  their 


contracts,  instead  of  going  into  the  open 
market  for  paper  to  meet  increased  con¬ 
sumption.  prices  would  not  have 
jumped  to  such  exorbitant  heights. 

.Another  conclusion  reached  is  that  the 
suffering  of  the  small  publishers  has 
been  largely  due  to  the  more  or  less 
selfishness  of  the  larger  newspaper  own¬ 
ers  who  have  insisted  upon  obtaining 
all  the  palter  they  required  no  matter 
what  price  was  asked,  and  who  went 
into  the  open  market  to  get  it,  there 
bidding  against  other  publishers. 

.According  to  Senator  Reed,  who  is 
chairman,  as  well  as  Senator  Walsh  and 
Senator  McNary,  there  has  been  some 
profiteering  in  paper.  They  do  not 
agree,  however,  on  just  the  degree  of 
profiteering,  but  are  unanimous  that  the 
small  publisher  has  been  principally  the 
victim.  According  to  one  member  of 
the  committee,  manufacturers  have 
made  a  profit  of  approximately  200  per 
cent  on  paper  sold  under  contract  to 
publishers  compared  with  the  cost  ot 
production,  while  on  other  paper  a  500 
per  cent  profit  has  been  realized.  Testi¬ 
mony  presented  to  the  committee,  prin¬ 
cipally  in  executive  session,  also  showed 
brokers  and  jobbers  to  have  profiteered, 
principally  at  the  expense  of  the  small 
publisher. 

Much  interest  was  directed  by  mem¬ 
bers  of  the  committee  to  the  testimotqr 
on  Monday  of  Chester  W.  Lyman,  vice- 
president  and  manager  of  sales  of  the 
International  Paper  Company,  vdio 
blamed  the  present  paper  situation  prin¬ 
cipally  to  undue  governmental  interfer¬ 
ence  in  the  paper  industry.  He  recom¬ 
mended  curtailed  consumption  and  in¬ 
creased  advertising  rates  until  print 
paper  production  can  catch  up  with  the 
demand  which,  he  estimated,  however, 
would  not  be  sooner  than  two  years. 

He  said  the  International  Company 
would  increase  its  prices  for  the  quar¬ 
ter  beginning  July  1,  but  in  response  to 
an  inquiry  by  Senator  Walsh  said  the 
amount  of  increase  had  not  been  fixed. 
He  said  his  company  was  doing  every¬ 
thing  within  its  power  to  prevent  news¬ 
papers  from  suspending  publication 
owing  to  lack  of  paper  and,  in  an  effort 
to  increase  its  production,  a  new  mill 
was  being  built  in  Canada. 

Mr.  Lyman  told  the  committee  that 
the  net  result  of  governmental  inter¬ 
ference  has  been  to  discourage  the  de¬ 
velopment  of  the  paper  industry  so  that 
the  country  is  now  feeling  the  result  of 
that  situation.  By  governmental  inter¬ 
ference,  he  said,  he  meant  the  repeated 
governmental  investigations  that  have 
been  directed  against  the  print  paper 
manufacturers.  He  also  said  the  at¬ 
tacks  of  publishers  on  the  manufactur¬ 
ers  had  also  had  a  similar  effect. 

Another  thing  that  handicapped  the 
development  of  the  print  paper  industry 
in  this  country,  he  said,  has  been  the 
removal  by  Congress  of  the  protective 
tariff  on  paper.  If  protection  for  Amer¬ 
ican  manufacturers  could  be  assured,  he 
said,  more  paper  would  be  produced  in 
the  United  States.  Because  of  the  fro* 
tariff,  700,000  tons  of  paper  are  annually 
being  shipped  into  this  country  from 
Canada.  Because  of  these  conditions, 
many  manufacturers,  he  said,  have 
abandoned  the  manufacture  of  print 
paper  and  are  now  directing  their  at¬ 
tention  to  other  lines. 

Mr.  Lyman  told  the  committee  that 
the  law  of  supply  and  demand  has  not 
been  practiced  in  regard  to  paper.  Had 
it  been,  and  the  price  placed  at  from 
eight  to  ten  cents  a  pound,  the  demand 
might  have  been’ checked  long  ago. 

"Do  you  think  the  publishers  are 
much  inclined  to  get  together  and  effect 
means  of  curtailment?”  Senator  Reed 
asked. 

‘  “No :  not  as  much  as  if  they  were  a 
little  wiser,”  the  witness  replied. 
(Continued  on  Page  26) 
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living  journalism  and  poison  that  kills 


in  Week  by  Propagandists  of  “Celebrities**  and  Theatrical  Organizations 
Would  Fill  840  Newspapers  of  16  Pages  Elach  •> 


Copy  Turned  Out 


about  the  same  quantity.  Even  in 
Macon,  Ga.,  where  the  population  is  only 
50,000,  the  News  received  121  pieces  of 
show  propaganda,  running  into  42,700 
words. 

Multiply  even  this  smaller  figure  bjr 
2,200,  the  total  number  of  daily  newf' 
papers,  and  the  result  is  94,000,000  words. 
This  would  make 
840  newspapers 
of  16  pages  each, 
set  solid  in  show 
stuff,  without 
any  other  propa¬ 
ganda,  reading 
or  advertising. 

And  all  this  is 
a  one-week  rec¬ 
ord. 

The  same  thing 
goes  on  every 
week. 

The  publicity 
grafters  are  in 
the  game  for  re¬ 
sults  to  thenr- 


By  CHARLES  GRANT  MILLER 


thrusting  itself  into  immeasurable  free 
newspaper  space  was  the  story  about 
Sari,  an  alleged  Turkish  heiress  who 
fled  from  Constantinople  with  an  Ameri¬ 
can  sailor. 

The  framing  of  this  enticing  story 
was  well  done  in  true  press  agent  style. 
A  sheik  of  Arabia  and  the  Emir  of 
Hedjaz  were  among  the  leading  char¬ 
acters  that  were  introduced  to  the  news¬ 
paper  dupes.  The  story  was  not  even 
plausible  on  its  face 
advertisement  for  a  motion  picture  that 
was  announced  a  few  days  after  news- 


[  Editorial  Note — Mr.  Miller  ivas  at  one  time  editor-in-chief  af  the 
Cleveland  (O.)  Plain  Dealer,  He  was  one  of  the  founders  of  the  Newspaper 
Enterprise  Association  and  for  seven  years  was  chief  editorial  writer  of 
the  Scripps  list  of  newspapers.  Recently  he  resigned  the  managing  editor¬ 
ship  of  the  Chri.stian  Herald.  This  is  the  sixth  of  a  series  of  articles  that 
Mr.  .Miller  will  contribute  to  Editor  &  Publisher.  The  next  article  in 
this  .series  uill  appear  next  week.] 


papers  throughout  the  country  had  given  to  attract  public  attention,  while  prin- 
co’umn  after  column  of  valuable  and  ciples,  if  there  be  any  to  prove  em¬ 
it  was  a  straight  unpurchasable  space  to  its  exploitation,  barrassing,  are  carefully  obliterated,  as 
The  fact  that  this  story,  planted  along  in  embalming  their  kings  the  ancient 
the  crudest  lines  of  the  oldest  press  Egyptians  first  removed  the  viscera  and 
agent  practices,  won  editorial  acceptance  brain. 

merely  shows  how  the  press  of  the  coun-  The  same  system  extends  all  down  the 
try  is  steeped  in  the  mire  of  propag^da  publicity  line,  and  the  newspaper  offices 
and  free  pubhcity-how  its  eyes  have  ^^e  flooded  with  piffling  gossip  about  the 
been  blinded  to  the  dangers  of  the  pres-  inconsequential  doings  of  self-seeking 
ent  system.  There  is  an  interesting  side-  nobodies 

light  on  the  story.  One  of  the  press  ,  .  ,  .  , 

agents  present  at  the  time  this  story  was  public  character  with  the  freest 

offered  to  the  public-in  fact,  the  man  P«W‘city  agents  becomes  the 


ing  from  his  own  uncomfortable  experi-  ^ur  admiration  and  leadership  as  it  may 

ence  at  the  expense  of  much  additional  ^  measured  in  their  gods.  The  pet^le 

newspaper  space.  uf  all  times  have  attributed  to  their 

Precisely  the  same  process  is  being  political,  intellectual  and  cultural  lead- 

employed  in  the  press  agency  creation  e*"*  the  qualities  of  their  gods,  and  a 

of  Presidential  candidates.  Personality  monkey-faced  idol  could  be  worshipped 

is  put  forward  with  all  the  cheap  tricks  only  by  a  monkey-minded  race.  The  po*J*TEW  •"’“i' 

-  men  and  women  we  today  are  seeing  set  \  »*“*^«**J^*  ••  ““ 

1^.  “p  «??? agents 

A  for  our  bhnd  admiration  and  acceptance  ob^rv..  WawhiBato.  te  •  dtsToi  a<nt 

as  leaders— well,  when  the  impartial  2$.ms  iMopi*.  PnettcUy  wwwrT  ptoe.  ti  c«pr 

chronicler  of  our  age  comes  to  sizing  in  thi*  pMkac*  — bp  mU.  if  th*  wm* 

^  them  up,  must  it  not  be  recorded  against  spMa-tUinrM  wm  wmOIiiw  to  isss  nwww 

US  that  the  god  we  are  worshipping  is  a  p^pww  tbat  «ra«k  (Mveh  a  to  a),  wbkh  b 
9Lb  Golden  Calf?  to  bo  th*  avorasto  Ianwd>  of  praao 

.  wV  All  XL-  I.  t.  ..  acant  naflinp  Ibta,  tUs  roprooita  an  actual 

V  m  All  this  has  no  relation  whatever  to  ^  ^  ,, 

*  stage  talent,  but  is  easy  method  of  ex*  prbt  is,sss  capias  af  a  tai^paao  papap— -wrMcb 

.  vtfUwb  ploiting  otherwise  insignificant  persons,  U  tho  svanso  aba  and  drculatbn  af  tba 

whose  incomes  soar  like  balloons  in  di-  obsarw. 

^  ''  -  rect  ratio  to  the  hot  air  inflation.  - 

^  The  exploitation  is  at  the  expense  of  selves  only.  It  pays  them  to  send  all 

the  newspapers,  and  the  inflated  incomes  this  out,  or  it  would  not  be  going, 
fhe  expense  of  the  public.  Many  newspapers  use  some  of  it,  or  it 

The  extent  to  which  this  sort  of  stuff  would  cease  coming.  Reckless  as  these 

'  ^  is  worked  off  on  the  press  is,  when  “hand-out”  contributors  seem  to  be  in 

. i  shown  in  actual  figures,  astounding.  the  vast  volume  of  stuff  they  send  out. 

The  Washington  Herald,  which  is  a  they  are  not  careless  wasters.  Strict 
1  j-  ^  typical  large  city  newspaper,  received  for  account  is  kept  by  them  of  the  space 

A  ^  \  \  publication  during  the  week  of  they  secure.  Their  efficiency  as  press 

^  .A  V.  March  22,  which  was  an  average  week,  agents  and  their  salaries  are  determined 

^  pieces  of  movie  and  theatrical  pub-  not  by  the  quantity  they  hand  out,  but 

by  the  quantity  they  get  into  print 

These  208  pieces  offered  in  one  week  The  too-ready  answer  is  that  the  press 

amounted  to  52,750  words.  ought  to  devote  less  space  to  such  stuff 

Which  equals  53  columns  of  the  and  give  more  space  to  the  better  things 

Herald.  Secretary  Daniels  recently 

This  is  the  show  “hand-out”  to  the  pleaded  for  this-  before  the  New  York 
Herald,  not  only  of  one  week,  but  ap-  Press  Gub.  Most  everybody  else  has 
proximately  that  of  every  week.  always  talked  the  same  line  of  talk.  It 

This  amount  is  exclusive  of  the  theatri-  seems  so  reasonable  and  right,  that  we 
cal  news  which  the  Herald  actually  are  apt  to  feel  guilty  of  neglect  of  the 
J  .  irr.iiYM>  .a.  Pf  tnf  toupn  printed.  churches  and  philanthropies. 

v^Ju.  clitibSL.  to  wnd  it  th,  Two  hundred  and  eight  pieces-52,750  But  the  fact  is  that,  rapacious  as  are 
d  during  tba  weak  lufiiadiw  Mto«b  H.  H«ra  words — 53  columns — more  than  could  be  movie  and  theatrical  publicity  grafters, 
itba  minaintiii  ar*  Naw  Yarfc,  Waabbirtaa.  printed  I  The  best  that  can  be  said  about  the  publicity  organizations  of  the 
Macon,  Ca.,  and  St.  l^oab.  Tlw  total  nuobar  it  is  that  it  was  not  printed.  churches  and  philanthropies  have  the 

rounds.  Thors  ara  man  than  24W  nawapapora  That  the  Washington  Herald  is  a  typi-  show  fellows  backed  off  the  stage. 
iNsparandists  and  pissa  apanta  that  waok  aant  j-al  large  city  newspaper  in  this  regard  Analysis  shows  that  while  screen  and 
“«•  wasto  of  ISIS,  a  papar  wsato^  HIS  a^  jj  pjece  figure  of  Speech.  I  have  stage  stuff  flows  into  the  average  news- 

**  ***!^  r*„io  '  carefully  gone  through  the  publicity  dope  paper  office  at  the  rate  of  7,500  words  a 
rThto  ai^tha'urftrftutJfcSSl!  dumped  upon  a  dozra  newspapers  dur-  day,  the  Aurch  and  philanthr^  propa- 

ing  the  same  week,  all  of  which  received  (Conttnutd  cm  Page  34) 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORGUE 

Fixtures  and  Stationery  Are  an  Important  Part  of  a  Simplified  Filing  System  and  Future  Succeti 


Depends 

OF  ilu'  three  ways  (generally  used  for  holding 
clii>!>iiig> — cases  of  shelves,  drawers  and  boxes — 
the  shelves  are  the  most  serviceable.  Metal 
shelves  are  better  than  those  built  of  wood;  they 
are  cleaner,  more  lire-j)r<M>f  and  take  up  less  space. 
W  hile  the  first  cost  of  metal  shelves  is  greater,  they 
■will  out-last  the  wooden  ones.  Before  ordering  any 
shelves  it  is  necessary  to  figure  out  how  many  run¬ 
ning  feet  of  shelves  will  be  required  for  at  least 
ten  years’  growth.  Estimate  how  many  clippings 
you  have  saved  or  intend  to  save  each  daj',  month 
and  year.  .\s  two  hundred  of  the  average  run  of 
clippings  of  general  news  matter  will  take  up  one 
inch  of  space,  the  annual  growth  of  the  file  can  be 
fairly  well  predicted. 

The  cases  should  be  made  with  “openings”  (the 
clear  space  between  the  two  shelves  and  the  ends) 
as  wide  as  possible.  It  would  be  more  serviceable 
and  probably  cost  less  to  have  one  case  with 
shelves  four  feet  wide  and  twenty  shelves  high  than 
to  have  four  cases  each  two  feet  wide  and  ten 
shelves  high.  This  is  because  there  is  a  waste  of 
space  where  the  arrangement  of  a  section  requires 
that  it  is  not  to  be  split  so  that  ptart  of  the  envelopes 
of  a  section  is.  on  one  shelf  and  the  hang-over  is 
on  the  shelf  below. 

The  diagram  given  in  Figure  1  (published  with 
the  last  article)  will  help  in  making  an  estimate  of 
the  shelving  required.  It  is  well  to  begin  with 
this  diagram  and  these  figures  as  a  working  basis, 
and  then  leave  to  your  own  judgment  whether  the 
figures  are  too  much  ot;  not  enough.  In  the  dia¬ 
gram  the-  cases  are  nearly  uniform  in  height  and 
width,  and  would-  hold -- 1 ,000,000  clippings.  .  This 
would  be  too  much  space  for  a  general  collection 
to  be  run  by  one  person. 

The  line  running  down  the  center  of  the  case  is 
a  strip  of  metal  to  brace  the  shelves;  each  shelf 
is  bolted  to  this  vertic^..  strip.  This  line  is  of 
further  service  as  it  divides  the  case  so  as  to  make 
more  case-units.  That  is,  if  we  have  three  large 
cases,  each  with  a  line  through  the  center,  we  can 
divide  these  cases  into  six  parts,  thereby  making 
the  arrangement  of  the  sections  easier  to  plan  out 
and  also  to  learn-  their  location. 

If  metal  shelves  are  not  to  be  had,  get  the  plainest 
shelving  of  wood,  without  fancy  trimmings.  One 
inch  sides  and  half-inch  shelves,  with  backing  will 
answer  the  purpose.  The  backing  of  single  shelves 
is  necessary  because  where  there  is  no  backing  the 
envelopes  are  liable  to  Ite  pushed  too  far  back  and 
then  fall  behind  the  case.  EXouble  cases,  either  of 
metal  or  wood,  placed  back  to  back  and  having  a 
thin  backing  strip,  as  long  and  as  wide  as  the  cases, 
between  them,  saves  cost  and  much  space. 

For  envelopes  measuring  4^4  x  9  inches  the 
“openings”  in  the  shelves  should  be  5  x  9)4  inches ; 
to  leave  more  than  a  half-inch  of  clear  space  above 
the  envelopes  adds  just  that  much  more  space  for 
dust  to  settle,  besides  wasting  space.  The  position 
of  the  first  new  case  is  to  be  considered.  Place  it 
so  that  any  additional  ca.ses  can  be  placed  at  the 
right  of  it. 

Keep  in  mind  that  for  a  mass  of  clippings, 
whether  10,000  or  10,000,000,  the  space  requirements 
are  not  uniform ;  one  part  of  the  collection  will 
grow  faster  than  the  other.  As  a  rule  cases  are 
made  uniform  in  size  and  the  subjects  have  to  fit 
the  cases,  instead  of  the  cases  built  to  fit  the  sub¬ 
jects.  The  problem  cannot  be  handled  in  any  other 
w’ay  without  sacrificing  considerable  floor  space. 

A  set  of  24  drawers,  as  shown  in  Figure  1  (pub¬ 
lished  vpith  last  article),  will  be  useful  for  keeping 
pamphlets  and  so  forth  that  are  too  large  to  be 
kept  in  the  envelopes.  Occasionally  there  is  to  be 
filed  a  bundle  or  set  of  special  clippings,  a  large 
“.Anniversary  Number”  of  a  newspaper  or  a  maga¬ 
zine.  or  some  other  out-of-the-ordinary  stuff.  .As 
the  B,  C,  M  and  S  drawers  will  fill  up  before  the 
others,  it  is  well  to  scatter  the  stuff  when  possible 
to  the  I.  Q  and  Z  drawers... 

Besides  using  the  drawers  for  this -purpose,' they 
can  be  used  for  storing  blank  forms  and  other  sta¬ 
tionery.  Whenever  an>'tiung,‘  is  filed  in  a  drawer 
a  cross-reference  should  be  put  in  the  envelope  on 


Upon  the  Care  You  Use  at 


By  JAMES  W.  WELLS 


Editorlsi.  Note. —  Mr.  Wells  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New 
York  World  for  twenty-five  years  and  has 
made  a  study  of  all  systems  of  fHing.  This  is 
the  second  of  a  scries  of  articles  on  the  subject 
Tvritten  exclusivly  for  Editor  &  Publisher. 
Others  will  follow  each  week. 


that  subject,  saying:  “See  pamphlet  (or  whatever 
it  is)  in  Drawer - .” 

Boxes  are  not  serviceable  for  filing  clippings,  ex¬ 
cept  for  transferring  purposes.  They  are  costly, 
cumbersome  and  require  more  lettering  than  shelves. 

If  the  office  is  fairly  clean  and  a  vacuum  cleaner 
is  used  at  least  every  two  weeks  there  is  no  real 
need  to  have  the  shelves  enclosed  to  keep  out  the 
dust. 

Section  Guides 

It  is  necessary  to  have  at  certain  intervals  some 
kind  of  marker,  indicator  or  label  to  show  what  is 
kept  there — something  to  guide  in  the  filing  and 
searching.  The  most  suitable  guide  is  one  that  is 
not  fixed — so  that  when  the  file  grows  and  ,is  moved 
along,  the  guide  will  move  along,  too.  This  is  ap¬ 
preciated  by  the  person  who  has  had  to  paste  or 
tack  labels  on  a  filing  case  that  has  overflowed,  and 
has  had  to  take  the  labels  off  the  case,  then  re¬ 
arrange  and  shift  them  along  to  another  case.. 

.About  thirty  years  ago  a  person  unknown  to  the 
writer,  hit  upon  an  idea  for  a  section  guide  that  is 
superior,  for  envelope  files,  to  any  other  guide  the 
author  has  come  across.  This  guide,  sometimes 
called  a  “tin-slide,”  has  been  used  during  all  these 
years  in  the  New  York  World’s  Biographical  De¬ 
partment.  As  it  has  never  been  patented  there  are 
no  restrictions  on  any  other  file  using  it.  It  is 
cheap,  serviceable  and  does  not  appear  to  wear  out. 
(.4  draunng  of  it  appeared  with  last  week’s  article.) 

.A  carpenter  can  make  up  any  quantity  of  guides 
according  to  these  specifications :  a  piece  of  wood 
9)4  inches  long,  4  inches  wide  and  inch  thick, 
with  half  of  a  1)4  inch  circle  cut  out  of  the  lower 
front  of  it,  like  “b”  in  Figure  2  (printed  last  week)  ; 
a  strip  of  tin  1  foot  long  and  2  inches  wide  tacked 
to  the  wood,  the  end  of  the  tin  turned  up  at  the 
back,  like  “d.” 

Four  brads  are  hammered  through  the  tin  and 
into  the  wood,  three  along  the  bottom  edge  and  one 
at  the  back  edge  where  the  tin  is  turned  up.  If  the 
envelopes  to  be  used  arc  either  larger  or  smaller 
than  9)4  x  4  inches,  the  section  guides  should  be 
made  the  same  size  as  the  envelopes.  The  half¬ 
circle  cut  out  of  the  lower  front  of  the  wooden  piece 
is  to  make  it  easier  for  the  fingers  to  pull  the  en¬ 
velopes  out  of  the  section,  especially  when  the  sec¬ 
tion  is  crowded. 

When  ordering  these  section  guides  it  would  be 


Abprileen  Ampriran 
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ABERDEEN  NEWS 

(EVENINGS) 

Aberdeen,  S.  D., 

May  8,  1920. 

Editor  &  Publisher:  I  have  read  with  much  in¬ 
terest  that  you  are  to  provide  a  series  of  articles  on 
the  development  of  a  filing  system  for  newspapers. 
I  thank  you  very  much  indeed,  in  prospect  for  this 
feature.  s 

Please,  also,  make  it  include  a  syatem  of  filing 
cuts  and  mats.  I  think  there  is  no  source  of  wasted- 
time  so  great  in  the  average  small  newspaper  office 
as  the  time  devoted  to  looking  for  cuts  that  are 
continuously  accumulating  and  ace  never  >  to  be 
found  when  wanted.  ■  i  —  • 

ABERDEEN  AMERICAN  CO; 

J.  H.  McKEEVER,  President. 


the  Start 

well  to  get  (luite  a  number  more  than  your  esti¬ 
mate;  as  the  files  grow  a  new  section  here  and 
there  will  be  needed.  To  follow  the  plan  of  th« 
Simplified  System  there  will  be  needed  4<36  guidet 
for  the  Miscellaneous  sections  and  225  guides  for 
the  Biographical  sections.  Of  course,  the  “one  per¬ 
son”  system  would  not  require  so  many  guides,  and 
the  special  collection  would  modify  the  number  of 
guides  according  to  its  requirements. 

When  the  Miscellaneous  sections  have  been  fixed 
up  no  more  guides  will  be  needed,  except  to  add 
another  section  for  some  new  subject — and  this  is 
not  verj-  frequent.  But  the  Biographical  sections 
will  grow  long  after  the  system  is  started.  It  would 
not  be  practical  at  the  beginning  to  make  Biographi¬ 
cal  sections  for  all  the  four-letter  combinations  of 
the  alphabet  and  also  many  of  the  most  common 
last  names  of  persons.  This  would  take  up  too  much 
time  and  is  not  necessary. 

To  show  how  much  work  this  would  require :  in 
the  files  of  a  newspaper  office  having  the  largest 
collection  of  clippings  there  are  3,500  Biographical 
sections  and  460  Miscellaneous  sections,  each,  re¬ 
quiring  a  guide.,  In  the  Biographical  sections;  art 
also  12,000  sub-sections,  ^e.ach  _one,_of,..them  an  en¬ 
velope  for  a  last  name  or  combination  of  letters  to 
include  a  last  name.  -  - 

Figure  on  nearly  all  (all  would  be,  unnecessaij) 
of  the  two-letter  combinations  and  also  about  fifty 
of  the  most  common  (in  New  York)  last  names. 
These  will  be  sufficient  to  make  the  file  practical 
as  a  beginning.  .A-  list  of  them  will  be  given  in 
another  chapter ;  we  arc  concerned  here  only  with 
the  number  required.  , 

Should  the  matter  of  expense  prevent  the  use 
of  the  wood  and  tin  guides  (before-  tire  war  they 
cost  about  ten  cents, 'each)  a'jMece  of  plain  card¬ 
board  or  fibre  board  could  bfe-,used. '‘.A,'-guide  of 
this  sort  ought  to  be  the  same  .width  as  the  en¬ 
velope  and  about  a  half-inch-  longer,  so.  that  the 
front  end  of  it,  where  the  Jettering  is'  to  be  made, 
will  stick  out  beyond  the  envelope. 

Envelopes,  Cross-reference  Blanks 

The  9)4  X  4  inches  envelope  is  the.  most  economical 
size  because  the  average  run  of  clippings  can  be  filed 
in  the  envelope  of  this  size  with  the  least  loss  of 
space.  Like  any  other  article  meant  for  hard  use 
and  lasting  qualities,  the  best  is  the  cheapest  in  the 
long  run. 

While  there  are  many  kinds  of  expensive  en¬ 
velopes,  such  as  linen,  fibre,  etc.,  the  manila  envelope 
made  of  good  stock  is  as  good  for  ordinary  use 
as  many  of  the  more  expensive  envelopes.  If  these 
are  handled  with  a  little  care  the  average  envelope 
ought  to  last  at  least  twenty  years.  .A  file  clerk  who 
is  an  untidy  and  slovenly  worker  can  do  mudi 
damage  to  a  file  of  envelopes  by  careless  handling 
particularly  by  putting  back  the  envelopes  in  the 
shelves  so  that  the  envelopes  are  uneven  and  stick 
out  of  the  line  of  the  others. 

A  simile  would  be  as  though  you  tried  to  put  » 
pile  of  playing  cards — all  uneven  and  in  disorder- 
back  into  the  card  box;  they  would  not  go  in  be¬ 
cause  -the  edges  stick  out.  If  the  box  (like  the 
file  case)  is  the  stronger  you  might  force  in  the 
cards  and  tear  off  the  corners;  and  so  with  the 
envelopes. 

Broken  envelopes  have  to  be  renewed,  which  takes 
up  time.  If  not  renewed  they  become  almost  use¬ 
less  for  protecting  the  clippings;  when  the  clippings 
crumble,  caused  by  exposure  to  the  light  and  air, 
they  can  not  be  replaced.  Another  thing  that 
shortens  the  life  of  an  envelope  is  to  put  in  it  too 
many  clippings,  which  is  often  done  to  “save”  en¬ 
velopes  and  also  the  labor  of  labelling  them, 
i  A  safe  rule  is  not  to  put  any  more  clippings  in 
an  envelope  if  the  flap  sticks  up;  it  will  stay- down 
if  the  envelope  is  not  crowded.  -When  you  examine 
a  sample’  envelope  fold  it  over  and  crease  h,  then 
reverse  the  fold  and  crease.  If  it  cracks  along  the 
crCase  thb  envelope  Is  worthless  for’  filing  purpose*. 
,  ftave  some  *kind.  o,f  jdentifiqatiion  mark,  .such  as, 
“pi;pp§rty .  of  pointed  pr.  stamped  on  avftj 

envelope.  »  ...  t..  . 

(To  be  continued  next  week) 
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San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Limited,  T oronto 


This  <t/1dverthement,  Including  border  Ornaments,  is  Composed  Entirely  of  Linotype  (Material 
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RATE  INCREASES  BY  63  DAILY  NEWSPAPERS 


OR  the  week  ending  May  8,  1920,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  63  daily 
newspapers.  Of  thate,  51  were  changes  in  the  general  advertising  rates  and  12 
were  changes  in  dHier  than  the  general  rates.  On  the  changes  in  the  general 
rates  of  the  51  pajiers,  >  _ 

The  new  minimum  agate  line  rate  is  $4.16 
The  old  minimum  agate  line  rate  was  3.51 

Net  increase  amounts  to  .65  per  agate  line  or 
18.51  per  cent  of  the  previous  minimum  rate. 

These  changes  aff^  a  total  net  paid  weekday  circulation  of  1,876,653.  This 
is  the  second  change  since  October  1  on  25  of  these  papers. 

The  New  York  Times  increased  its  daily  rates,  but  made  ,no  increase  in 
Sunday  rates.  Space  is  now  sold  in  the  daily  and  Sunday  editions  at  the  same 
rates. 

The  Toledo  (Ohio)  Times  increased  its  daily  rate  1  cent  per  line,  with  no 
increase  in  the  Sunday  rate.  The  Lima  (Ohio)  News  and  the  Times-Democrat 
have  been  consolidated  and  are  now  issued  as  one  paper. 

The  Laramie  (Wyo.)  Republican  shows  an  increase  of  100  per  cent  over  its 
previous  minimum  rate.  The  name  of  the  Kankakee  (111.)  Gazette  and  Democrat 
has  been  changed  to  the  News. 

The  tabulated  figures  follow : 


City  and  Paper  Net  Paid 

New  Rate 

Minimum 

I^st  Rate 

Last  Min. 

Increase 

Alabani. —  Circulation 

Effective 

.\g.  Li.  R. 

Effective 

Ag.  Li.  R. 

Per  Line 

tBirmingham  News  . 

tSunday  Edition  . 

4/19/20 

.15* 

.18* 

.03  ( 

4/19/20 

.15* 

.21* 

.061 

Dothan  Eagle  . (est) 

2,540 

5/1/20 

.0257143‘ 

1/1/20 

.0167858* 

.0089285 

Californ.a — 

Redlands  Daily  Facts  . 

2,313 

4/1/20 

.02* 

2/1/19 

.0178572* 

.0021429 

Vallejo  Times  . 

1,780 

5/1/20 

.0178572* 

8/1/17 

.0142858* 

.0035715 

Colorado— 

Denver  Post  . 

122,078 

5/1/20 

.20* 

10/1/19 

.15* 

.05 

Sunday  Edition  . 

155,431 

5/1/20 

.25* 

I0/1/I9 

.20* 

.05 

Connecticut — 

Bristol  Press  . 

2,781 

4/1/20 

.0142858 

61  19 

.0128572 

.0014286 

New  Haven  Register..  •  (AC) 

28,334 

4/20/20 

.07 

12/10/19 

.06 

.01 

New  Haven  Yale  News. (est) 

1,603 

5/15/20 

.0375 

9/1/19 

.03 

.0075 

Georgia — 

Dublin  Courier-Herald  .... 

11,650 

5/1/20 

.0178572* 

10/1  19 

.0107143* 

.0071429 

Idaho — 

Boise  Idaho  Statesman . 

14,941 

5/1/20 

.05* 

1/1/18 

.04* 

.01 

Sunday  Edition  . 

15,365 

S/I/20 

.05* 

1/1/18 

.04* 

.01 

Illinois  — 

Chicago  Journal  . 

117,588 

5/1/20 

.24 

1/31/20 

.20 

.04 

Evanston  Northwestern .  (est) 

700 

3/1/20 

.0235715 

10/9/19 

.0214286 

.0021429 

Peoria  Star  . 

23,148 

S/lS/20 

.06 

3/15/20 

.05 

.01 

Indiana — 

Bluffton  News  . 

2,534 

5/3/20 

.0142858* 

10/18/19 

.0128572* 

.0014286 

Crawfordsville  Journal  . 

3,384 

4/1/20 

.02 

2/1/17 

.015 

.005 

Washington  Herald  . 

11,743 

3/15/20 

.0142858* 

2/24/19 

.0085715* 

.0057143 

Iowa — 

Oskaloosa  Herald . (AC) 

4,900 

5/5/20 

.0214286* 

12/1/19 

.0178572* 

.0035715 

Kansas — 

Independence  Reporter  . 

2,713 

5/7/20 

.0142858* 

8  1/19 

.0107143* 

.0035715 

Parsons  Sun  . 

13,660 

4/1 /JO 

.02' 

10/1/18 

.0142838 

.0057143 

Kentucky — 

I.,ouisvtlle  (  ourtcr-Journal.. . 

44,541 

6/1/20 

.11 

2/1/20 

.10 

.01 

Sunday  Edition  . 

59,411 

6/1/20 

.14 

2/1/20 

.12 

.02 

Louisville  Herald  . 

48,447 

5/1/20 

.09* 

11/1/18 

.08* 

.01 

Sunday  Edition  . 

53,511 

5/1/20 

.09* 

11/1/18 

.08* 

.01 

Louisville  Times  . 

61,115 

6/1/20 

.14 

2 '1/20 

.12 

.02 

bl  assachusetts — 

Boston  Globe  . (-AC) 

286,886 

5/1/20 

.40* 

9/1/19 

.35* 

.05 

Sunday  Edition  . 

347,149 

5/1/20 

.45* 

9/1/19 

.40* 

.05 

North  Adams  Transcript.... 

7,899 

5/1/20 

.025 

9/1/19 

.02 

.005 

Minnesota — 

Minneapolis  Journal  . 

97,376 

8/1/20 

.22* 

5  1/20 

.18* 

.04 

Missouri — 

(  ape  fiirardeau  Sun  . 

2,025 

5/1/20 

.0178572* 

5/11/19 

.0142858* 

.0035715 

New  Jerse'' — 

Passaic-  News  . 

7,748 

4  15/20 

..03 

11/15/19 

.025 

.005 

New  ^  urk — 

UiifTalo  Courier  &  Enquirer. 

95,886 

6/1/20 

.18 

1/1/18 

.12 

.06 

Sunday  Edition  . 

115,976 

6/1/20 

.22 

5  1/19 

.15 

.07 

Hornell  Tribune-Times.,  .... 

6,436 

5/1/20 

.03 

10/1/19 

.025 

.005 

New  York  Times  . t339,858 

5/1/20 

.504 

3/1/20 

.462 

.042 

Rome  Sentinel  . 

5,538 

5/1/20 

.03 

3/30/20 

.0275 

.0025 

Oho— 

.Mliance  Review  &  Leader.. 

9,076 

7/1/20 

.04* 

3/1/20 

.03* 

.01 

I'olumhti.s  I>  spatch  . 

175,662 

9/1/20 

.14 

12/1/19 

.12 

.02 

Sunday  Edition  . 

Salem  News  . 

170,492 

9/1/20 

.14 

12/1/19 

.12 

.02 

3,386 

7/1/20 

.015* 

1/1/20 

.0107143* 

.0042858 

Tiffin  Advertiser  . 

3,430 

5/1/20 

.0214286* 

11  '15/19 

.0142858 

.00/1429 

Toledo  Times  . 

21,483 

4/15/20 

.05* 

7/1/16 

.04* 

.01 

Oklahoma  ^ — 

McAlester  News-CapitaK  AC) 

3,313 

5/1/20 

.025* 

1  1/20 

.02* 

.005 

Oregon — 

Bend  Bulletin  . 

860 

6/1/20 

.0178572* 

7/1/19 

.0107143* 

.0071429 

Pennsylvania — 

Chambersburg  Valley  Spirit 

(est) 

952 

5/1  '20 

.0121429 

4/1  '20 

.01 

.0021429 

Pittsburgh  Chronicle  Tele- 

92,940 

6/1/20 

.17 

3/1/20 

.16 

.01 

Pittsburgh  Gazette  Times  . . 

84,581 

6/1/20 

.16 

3/1/20 

.15 

.01 

Sunday  Edition  . 

85,450 

6/1/20 

.16 

3/1/20 

.15 

.01 

South  Carolina — 

Greenville  Piedmont  . 

6,932 

7/1/20 

.035* 

1/1  '20 

.03* 

.005 

South  Dakota — 

Yankton  Press  &  Dakotan  & 

Dakota  Herald  . 

2,246 

5/1/20 

.02* 

1/1/20 

.0178572* 

.0021429 

Texas — 

San  Antonio  Express. .  (AC) 

31,545 

9/1/20 

.10 

1  '1/20 

.08 

.02 

Sunday  Edition  . (AC) 

9/1/20 

.11 

1/1/20 

.09 

.02 

San  Antonio  News.... (AC) 

17,947 

9/1/20 

.07 

9/1  '18 

.06 

.01 

Vir^nia — 

Richmond  News  Leader  .... 

45,383 

5/1/20 

.11* 

1/1/20 

.09* 

.02 

Washington — 

Centralia  Chronicle  . 

12,753 

6/1/20 

.0178572* 

7/21/19 

.0142858* 

.0035715 

Port  Angeles  News  . 

Seattle  Union  Record  . 

1,350 

5/5/20 

.0178572* 

7/18/19 

.0142858* 

.0035715 

49,943 

4/15/20 

.17 

12/1/18 

.10 

.07 

Wisconsin — 

Milwaukee  Sentinel  . 

79,303 

6/1/20 

.14 

12/1/19 

.12 

.02 

Sunday  Edition  . 

70,780 

6/1/20 

.14 

12/1/19 

.12 

.02 

Ijiramie  Republican  . 

11,423 

4/1/20 

.0214 

11/I/I9 

.0107 

.0107 

1,876.653 

4.1614723 

3.5098439 

.6516294 

•Flat  rate.  IDecrease.  (.\C) — Adjustable  contract,  (est) — Estimate. 


The  circulation  figures  given  above  cover  the  six  months  period  ending  March  31.  1920. 
except  those  indicated  with  a  t,  which  are  for  the  six  months  period  ending  Septem^r  30. 
1919. 

tThe  Birmingham  (Ala.)  News  absorbed  the  Ledger  on  April  19th.  The  News  will 
continue  to  be  published  weekday  evenings  and  Sunday  mornings.  The  former  circulations 
were:  Ledger,  33.377;  News,  45,044.  The  former  minimum  agate  line  rates  for  both  papers 

(Continued  on  Page  33) 
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Diversification  Insures 
Stability 

I  No  slump  can  cripple  Erie,  Pa. 

I  The  manufactures  are  so  vast  and 

j  varied,  there  can  be  neither  an  ex- 

I  cessive  labor  supply  nor  an  alarm- 

I  ing  shortage. 

I  Over  105,000  population  now  and 

I  growing. 

I  Erie  Daily 
Times 

j  (A.  B.  C.  Member) 

Paid  Circulation 

.  28,194 

I  Average  for  6  months  ending  March  31,  1920. 

I  Line  Rate  7c  flat.  Fvenings  Except  Sunday 

I  Several  reasons  combine  to  make 

I  the  Erie  market  an  exceptionally 

I  ^  profitable  investment: — 

I  A  steady  prosperity,  an  assured, 

!  prosperous  future,  a  large  concen- 

I  trated  population  unit,  a  saturat- 

I  ing  coverage  of  one  newspaper. 

j  The  Erie  Times  has  about  50%  more  than 
I  the  combined  paid  circulation  of  its  two 
j  daily  competitors  and  about  treble  the  cir- 
j  culation  of  either. 

I  The  Erie  Daily  Times  for  EVERY  National  Advertiser. 

I  Representatives 

E.  Katz  Special  Advertising  Agency 

I  Established  1888 

I  New  York  ,  ^  Atl.nl. 

j  Kansas  City  San  Francisco 

;''iiiiiiiriiiiiuii;iiu:iiii  iiii!iiiiiiiiiii!:riiii  iii' :  . .  i m  'hii  ii!iiniin:ii:iiiiiiiii;iiiiumiiiiiiiiiiiiiir:'ii:'iii,iiM.  rniMu  iiiiMiiHumuuinaiiiinpnMMwam 


The  Source 

of  a  Newspaper's  Character 


/^OOD  character  stamps  the  pages  of  a  newspaper 
as  clearly  as  it  chisels  the  features  of  a  man. 
It  meets  the  level  scrutiny  of  the  reader  with  certain 
unmistakable  signs  of  its  inner  light  and  purpose. 

Courage  and  fairness,  a  militant  eagerness  to  share 
with  other  men  and  other  institutions  the  struggle 
for  improvement,  an  equal  willingness  to  sacrifice 
selfish  gains  for  larger  ends — these  are  the  luminous 
reflections  of  its  high  ideals. 

This  priceless  possession  of  character  is  not  the 
native  property  of  a  newspaper;  it  is  a  gift  from 
those  who  sustain  it.  For  it  is  made  possible — given 
life  and  force  and  aim — only  by  the  support  of  right- 
minded  men  and  women.  No  newspaper  wins  to 
good  character  save  by  the  encouragement  of  its 
community — tliose  who  read  it,  those  who  advertise 
in  it,  and  those  who  make  it. 


day,  the  issue  is  reversed,  and  all  that  a  newspaper 
has  of  character  is  summoned  to  withstand  the  pres¬ 
sure  of  some  visionary  ism,  for  the  moment  high  in 
popularity. 


■r  VEN  more  material,  but  not  less  real,  are  the 
^  sacrifices  which  maintenance  of  character  entails 
on  the  newspaper  asserting  a  place  for  ideals  in 
business.  It  is  easy,  when  there  is  no  hard  and  fast 
law  against  it,  to  accept  revenues  from  traffics  and 
practices  of  questionable  value.  But  long  before 
public  opinion  crystallizes  in  statute,  the  newspaper 
of  character  is  clear-eyed  as  to  its  duty.  Awaiting 
no  mandate  beyond  the  decisions  of  its  own  con¬ 
science,  it  closes  its  pages  to  the  harmful  influence 
of  every,  agency  of  vice  or  quackery  or  fraud. 

No  honest  advertiser  ever  has  reason  to  be  ashamed 
of  the  company  such  a  newspaper  invites  him  to 
keep.  No  reader  ever  need  be  fearful  that  his  faith 
will  be  brokered  to  deceit.  No  forceful  message 
has  the  edge  of  its  effectiveness  blunted  against 
columns  that  nullify  judgment  and  offend  good  taste. 


QURE  index  to  the  character  of  a  newspaper  is 
^  the  kind  of  sacrifices  it  makes.  Manly  and  prac¬ 
tical,  the  newspaper  of  character  publishes  the  news 
as  it  comes.  Though  it  may  prefer  to  proclaim  con¬ 
structive  things,  one  of  its  first  sacrifices  is  to  set 
aside  its  own  feelings  when  full  and  fearless  publicity 
is  the  remedy  for  evil  or  inefficiency. 

.\gain,  it  sacrifices  to  conservatism  in  the  treatment 
of  news.  Sensationalism  always  appeals  to  a  certain 
element  among  readers,  and  the  courting  of  that 
element  sometimes  opens  an  easy  road  to  large  circu¬ 
lation,  with  its  attendant  opportunity  for  large  in¬ 
fluence.  But  that  way  lies  debauchery  of  the  public 
taste,  and  all  who  travel  it  come  to  futility  and  ruin. 

From  the  newspaper  of  character  there  is  exacted, 
too,  a  sacrifice  in  its  function  of  counsel.  It  is  easy, 
and  often  self-gratifying,  to  wield  the  immense  in¬ 
fluence  of  a  popular  newspaper  in  behalf  of  one  man’s 
opinion  or  a  small  group’s  interest.  Frequently,  it 
takes  courage — and  costs  support — to  assert  public 
advantage  over  personal  view.  More  frequently,  to¬ 


'^HESE  are  the  constituents  of  newspaper  char- 
acter.  How  they  are  interpreted  depends  very 
largely  on  the  ideals  of  the  men  and  women  who 
build  a  particular  newspaper.  Daily,  these  men  and 
women  put  into  the  sum  of  their  newspaper’s  char¬ 
acter  their  share  of  sacrifice,  often  of  name  and 
place,  and  sometimes  of  personal  ambition.  Their 
labor  reveals  their  faith,  their  ability  and  their 
happiness. 


The  good  name  it  has  guarded,  often  at  sacrifices 
which  it  is  proud  to  have  made;  the  fairness  and 
independence  it  has  brought  to  its  conduct  and  coun¬ 
sel,  with  what  success  its  readers  must  decide;  the 
affectionate  esteem  of  its  own  people,  some  ot  whom 
have  given  a  lifetime  to  its  making — these  furnish 
the  true  appraisal  of  the  newspaper  character  that 
is  The  Minne.\pous  Jouenal. 


THE  MINNEAPOLIS  JOURNAL 


Since  1878— An  American  Newspaper 


Copyright,  1920,  by  The  Minneapolis  Journal. 
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MEDIUM-SIZED  DAIUES  INCREASED  PAPER  USE  25%  IN  FIVE  YEARS 

NEWSPRINT  CCmSUMEO  BY  NEWSPAPERS  OF  ALL  SIZES  FOR  YEARS  MIS  TO  191>.  INCLUSIVE 

Showing  IVrcentagr  of  Increase  in  (  irculat.on,  in  Number  of  Pages  and  Amount  of  Xewsp-inl  Consumed. 

Taken  e»om  a  Test  of  35  Representative  Large  and  Small  Newspapers  in  Various  Parts  of  the  I'nited  States. 

Con’f’lfd  hy  the  Audit  Bureau  of  Circulations  and  offered  t«  testimony  before 
Senate  Suhiommittcc  on  Manufactures  by  Stanley  Clogue,  Managing  Director. 


Circulation, 

Circulation, 

Increase 

Circulation, 

Increase 

Circulation, 

Decrease 

Circulation, 

Increase 

Increase 


Increase  in  Circulation 

.  1915  .  73,421  Copies 

,  1916  .  78,942  Copies  * 

over  1915  was  . ,.  7.52% 

,  1917  .  89,728  Copies  n 

over  1916  was  .  13.66% 

,  1918  .  80.937  (  opies 

under  1917  was  . *10.86% 

,  1919  .  81,257  (  opies 

over  1918  was  .  .39% 

over  1915  was  .  10.67% 


Increase  in  Number  of  Pages 

Number  of  Pages.  1915  .  13.905 

Number  of  Pages,  1916  .  14.487 

Increase  over  1915  was  .  4.19% 

Number  of  Pages,  1917  .  14.451 

Decrease  under  1916  was  .  *.2S% 

Number  of  Pages,  1918  .  14.666 

Increase  over  1917  was  .  1.49% 

Number  of  pages,  1919  .  16.435 

Ino^ase  over  1918  was  .  12.06% 

Incfcase  over  1915  was  .  18.67% 


Increase  in  Consumption 

Consumed,  1915  .  7,260,204  Lbs. 

Consumed,  1916  .  8,167,044  Lbs. 

Increase  over  1915  was  .  12.49% 

Consumed.  1917  .  8,686,604  Lbs. 

Increase  over  1916  was  .  6.36% 

Consumed,  1918  .  8,417,032  Lbs. 

Decrease  under  1917  was  .  ^3.10%' 

Consumed,  1919  .  9,530,941  Lbs. 

Increase  over  1918  was .  14.42% 

Increase  over  1915  was  .  31.28% 


AX  .ANALYSIS  SHOWING  PERCENT.NGES  OF  INCREASES  IN  CIRCULATION.  AVERAGE  NUMBER  OF  PAGES  AND  NEWSPRINT 
CONSUMED  BY  NEWSP.M'ERS  OF  LESS  THAN  3,000  CIRCULATION  AND  IN  GROUPS  ABOVE  TH.\T  FIGURE. 


Increase  in  Circulation 


Increase  in  Number  of  Pages 


Increase  in  Consumption 


34.79%  Circulation  under 


3.000  .  11.58% 


Circulation  under  3,000  .  34.79%  Circulation  under  3,000  *7.13%  Circulation  under  3.000  11.58% 

Circulation  under  10,000  .  19.79%  Circulation  under  10,000  7.24%  Circulation  under  10,000  11.49% 

Circulation  under  25,000  .  21.87%  Circulation  under  25,000  22.76%  Circulation  under  25,000  43.26% 

(  irculation  under  50,000  .  7.65%  Circulation  under  50,000  28.90%  Circulation  under  50,000  48.03% 

Circulation  under  75,000  .  1.34%  Circulation  under  75,000  14.49%.  Circulation  under  75,000  22.07% 

('irculation  under  125,000  .  11.86%  Circulation  under  125,000  33.72%  Circulation  under  125.000  42.76% 

Circulation  over  125.000  .  10.13%  (Tirculation  over  125,000  12.78%  C-.rculation  over  125,000  27,78'.' 


JLLUMIX.'XTIN’G  statistics  on  the  con- 
■^•sumption  of  newsprint  paper  during 
the  past  five  years  were  introduced  by 
Stanley  Clague,  managing  director  of 
the  .^udit  Bureau  of  Circulations,  before 
Senator  Reed’s  committee,  which  is  in¬ 
vestigating  the  shortage  of  newsprint. 
Mr.  Clague,  as  noted  in  Editor  &  Pi'b- 
LiSHER  of  May  8.  urged  the  adoption  by 
the  Post  Office  Department  of  a  rule 
similar  to  that  of  the  A.  B.  C.  cutting 
off  expired  subscriptions  to  magazines, 
farm  papers  and  daily  papers  at  the  end 
of  six  months,  instead  of  at  the  end  of 
a  year,  which  is  the  present  Post  Office 
regulation. 

Mr.  Clague  would  not  agree  with  the 
opinion  held  by  Senator  Reed  and  other 
members  of  the  committee  that  such  a 
rule  would  not  affect  the  large  users  of 
newsprint  as  much  as  it  would  the 
smaller  dailies,  weeklies,  magazines  and 
farm  papers  with  large  mail  subscrip¬ 
tion  lists,  and  referred  questions  regard¬ 
ing  the  larger  dailies’  consumption  to 
S.  E.  Thomason,  business  manager  of 
the  Chicago  Tribune,  who  was  present 
in  the  committee  room 

In  his  testimony  Mr.  Clague  explained 
the  table,,  which  is  printed  on  this  page, 
calling  attention  to  the  fact  that  papers 
with  circulations  from  25,000  to  50,000 
had  shown  a  great  increase  in  num¬ 
ber  of  pages  printed  and  in  amount  of 
newsprint  consumed  in  the  years  be¬ 
tween  1915  and  1919.  He  showed  that 
the  total  increase  of  all  paiiers  uoted  in 
the  table  in  pounds  of  paper  used  in 
191‘>  over  1915  was  31.28  per  cent;  that 
the  ittcrease  'it  net  jtaid  circulation  in 
the  same  years  nas  10.67  per  cent  and 
‘hat  the  increase  in  the  number  of  pages 
n  1919  over  1915  was  18,67  per  cent. 

He  pointed  out  that  the  supply  of 
newsprint  on  hand  was  steadily  decreas¬ 
ing,  as  shown  by  monthly  Federal  Trade 
Commission  reports.  The  decrease 
started  in  June  of  last  year,  he  said,  and 
grew  more  acute  in  January  and  Feb¬ 
ruary,  1920.  There  was  19  per  cent  less 
paper  on  hand  in  January  and  27  per 
cent  less  in  February  than  in  the  same 
months  last  year,  he  declared. 

In  answer  to  questions  by  Senator 
Walsh  of  Massachusetts,  Mr.  Clague  said  : 

“Apparently  the  papers  from  25,000 
to  50,000  are  not  suffering  to  a  very  large 
extent,  because  of  the  fact  that  during 
this  period  they  increased  from  22  to  28 
per  cent." 


“You  say  they  are  not  suffering?”  partly  due  to  the  fact  that  in  these  five 
queried  Senator  Reed.  “Are  not  those  years  they  have  Iteen  able  to  buy  iiuws- 
the  very  papers  that  did  go  into  the  paper  space  in  the  same  way  they 
open  market  and  pay  14  and  16  cents?”  bought  any  i  tlier  commodity,  and  that  it 


“The  record  shows  that  in  this  period, 
from  1915  to  1919,”  Mr.  Clague  replied, 
“newspapers  of  25,000  circulation  in¬ 
creased  their  circulation  22  per  cent,  in¬ 
creased  the  pages  22  per  cent ;  of  50,000. 
28  per  cent;  of  75,000,  14  per  cent;  and 
papers  under  125,000,  33  per  cent.  So 
that  all  of  the  increased  use  of  news¬ 
print  paper  was  not  in  the  very  large 
dailies.’’ 

“I  am  not  saying  that,”  Senator  Reed 
countered.  “But  you  say  these  people 
are  evidently  not  suffering  because  they 
increased  the  size  of  their  paper.  Is  it 
not  true,  however,  that  these  papers  of 
which  you  are  now  speaking  are  papers 
that  buy  in  the  spot  market,  and  buy 
from  brokers  and  wholesalers,  and  they 
are  the  ones  that  are  just  at  the  present 
time  being  pinched?” 

“I  am  not  in  a  position  to  answer  that. 
Senator,”  was  Mr.  Clague’s  reply.  “.\11 
1  can  do  is  to  present  to  you  the  facts 
that  apparently  they  have  had  a  demand 
for  an  increase  of  the  paper  in  these 
particular  fields,  and  that  they  have  used 
it,  and  that  the  increase  in  advertising 
has  been  profitable  to  that  class  of 
papers  as  well  as  to  the  large  papers  in 
the  large  cities.” 

Senator  Walsh  returned  to  the  ques¬ 
tioning  with  the  query  as  to  whether  or 
not  there  had  been  an  increase  in  the 
consumption  of  newsprint  during  the 
war,  while  Government  regulations  were 
in  force.  Mr.  Clague  replying  that  h’s 
tables  showed  an  increase  in  1918. 
though  not  so  great  as  that  in  1919. 

Replying  to  a  question  hy  Senatoi 
Walsh  as  to  whether  the  great  dentan  l 
for  advertising  space  was  not  respon¬ 
sible  for  the  increase  in  paper  consump¬ 
tion  during  1919.  Mr.  Clague  replied: 

“To  a  certain  extent.  But  I  think 
it  ought  to  be  said  in  that  respect  that 
there  has  been  in  the  past  five  years  an 
increased  appreciation  on  the  part  oi 
the  commercial  world  for  newspaix’v 
space.  Commercial  Ixidies  learned 
during  the  war  that  newspaper  space 
was  valuable  to  them  and  there  has  been 
a  greater  use  of  newspaper  space  during 
the  past  four  or  five  years  than  there 
ever  was  before,  because  of  that  appre¬ 
ciation  by  the  advertiser  of  the  value 
of  newspaiier  space.  That  has  been 


was  measured  hy  the  .-Xudit  Bureau 
Circulations." 


Clover  Buys  the  Virginian 

Richmond,  Va. — Samuel  T.  Clover 
president  and  editor  of  the  Evening 
Journal,  has  purchased  the  Daily  and 
Sunday  Virginian,  and  will  merge  it  with 
the  Evening  Journal.  For  the  present 
owing  to  the  paper  shortage,  the  morn¬ 
ing  paper  will  be  discontinued.  The 
first  Sunday  issue  of  the  new  paper  will 
he  published  tomorrow,  with  special  fea¬ 
tures  and  United  Press  telegraph  report. 
There  will  be  no  change  iti  the  offices 
of  the  Journal  company,  Mr.  Clover  re¬ 
maining  as  editor  and  publisher;  J.  V. 
Wachtel,  secretary-treasurer  and  busi¬ 
ness  manager ;  H.  C.  Wainman.  adver¬ 
tising  manager;  W.  G.  Shoup.  circula¬ 
tion  manager;  Z.  Woodall,  news  editor, 
and  Hubert  Tillery,  city  editor. 

Circulators  Shift 

Honter  Bair,  for  the  past  six  years 
connected  with  the  Kansas  City  Post, 
rising  from  “hustler”  to  circulation 
manager,  has  resigned  to  become  cir¬ 
culation  manager  of  the  Detroit  Times. 
E.  J.  Kurre,  for  the  past  six  months 
country  circulation  manager,  has  been 
made  circulation  manager.  Otto  Mein- 
ert,  of  the  business  office,  has  been 
made  country  circulation  manager. 

.Art  &  Life  has  been  merged  with  .Art 
&  .Vrcha’ology  in  New  York. 


Bloomington  Bulletin  Name*  Alcorn  Holt  in  Control 

The  Franklin  P.  .Alcorn  Company  has  The  controlling  interest  in  the  Inde- 
bcen  appointed  national  advertising  iiendent.  New  York,  has  been  purchased 
representatives  of  the  Bloomington  by  Hamilton  Holt,  editor,  from  Harold 
(111.1  Daily  Bulletin,  east  and  west.  and  Carl  Howland. 


and  Carl  Howland. 


And  First  On  the  Street  with  the  “Extra 


No  breakdowns — no  readjustments — no  stop¬ 
ping  in  the  middle  of  a  run  to  change  rollers 
when  One-Set  Ink  Distributing  Rollersdo  the  work. 

One-Set  Rollers  are  indispensable  to  newspapers 
that  require  •speed  and  efficiency  in  getting  out 
sporting  editions. 

That  is  one  reason  why  over  two  hundred  of 
the  leading  dailies  in  the  United  States  are  now 
using  One-Set  Rollers.  Furthermore,  these  rollers 
last  longer,  give  better  printing  results,  and  are  far 
more  economical  in  the  end  than  ordinary  rollers. 
One  newspaper  used  One-Set  Rollers,  without 
change  and  with  but  few  adjustments,  for  over 
eighteen  months  without  signs  of  wear. 

Send  for  full  information.  Specify  core  diam¬ 
eter,  finished  diameter  and  length  of  cover  face 
when  requesting  prices.  Also  send  sketch  indicat¬ 
ing  positions  in  which  rollers  function  in  relation 
to  ink  drums  and  plate  cylinders. 

THE  B.  F.  GOODRICH  RUBBER  CO. 
t^kroriy  Ohio 


One-Set 

Rollers 
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A.  A.  C.  W.  BIG  CHANCE  FOR  MEETING 
OF  NEWSPAPER  ADVERTISING  MEN 

Lacking  in  Organization,  This  Class  of  Executives  Needs 
Intensive  Sessions  at  Indianapolis  for  Confidential 
Discussion  of  Problems  Vital  to  Themselves 

Bt  frank  J.  CARROLL 

Advertising  Manager,  Indianapolis  News 

Written  cxclnsitely  for  Editor  &  Pi  blisher 


IN  the  April  24th  issue  of  Editor  & 
Publisher  was  published  a  letter 
from  Rowe  Stewart  on  the  controversy 
regarding  the  A.  A.  C.  W.  newspaper 
department  program.  While  I  do  not 
desire  to  appear  to  criticise  Mr.  Stewart, 
as  I  have  a  great  deal  of  respect  for 
him  and  his  ability,  I  feel  that  he  has 
written  as  vice-president  of  the  Asso¬ 
ciated  Advertising  Clubs  first,  and  as  a 
newspaper  advertising  manager  sec,.>nd. 

Mr.  Stewart  knows  that  the  newspaper 
advertising  men  have  never  been  able 
to  organize  an  association  that  amounted 
to  anything  when  you  consider  the  mem¬ 
bership  of  the  A.  N.  P.  A.,  A.  P.  or  the 
International  Circulation  Managers’  As¬ 
sociation. 

Just  Getting  n  Start 

The  National  Association  of  Daily 
Newspaper  .Advertising  Managers  has 
been  in  existence  considerably  over  a 
year  but,  beyond  interesting  the  adver¬ 
tising  managers  of  a  few  of  the  leading 
papers  in  the  larger  cities,  has  accom¬ 
plished  nothing.  Yet  there  is  no  ques¬ 
tion  as  to  the  paramount  need  of  a 
closely  knit  organization  which  will  at¬ 
tract  the  advertising  salesman,  the  class¬ 
ified  manager,  the  local  display  manager 
and  the  business,  or  general  advertising 
manager,  of  all  papers  large  and  small, 
of  all  the  cities  of  the  country,  and  bring 
them  together  in  one  big  meeting  where 
the  peculiar  problems  of  each,  may  be 
discussed  freely. 

Under  the  present  officers  the  news¬ 
paper  departmental  has  come  nearer  to 
this  organization  than  anything  else,  and 
if  allowed  to  work  out  its  own  salva¬ 
tion.  the  newspaper  department  will,  in 
two  years,  be  the  biggest  and  most  im¬ 
portant  division  of  the  .A.  A.  C.  W. 

It  will  make  the  work  of  the  .A.  .A. 
C.  W.  assume  real  importance  in  the 
eyes  of  the  publisher  and.  frankly  the 
average  publisher  has  felt  in  the  past 
and  still  feels  to  some  extent  that  this 
movement  is  something  of  a  "joy  ride,’’ 
and  that  vigilance  work  is  merely  an  in¬ 
terfering  nuisance. 

Effccthreneu  Endangered 
I  can  say  this  advisedly  because  few 
advertising  managers  have  given  the 
.A.  .A.  C.  W.  and  local  and  national  vig¬ 
ilance  work  more  whole-hearted  support 
than  the  writer,  and  few  influential 
papers  have  hacked  up  the  work  better 
than  the  Indianapolis  News. 

This  much  is  true. 

*  Lacking  a  concrete  association  in 
which  the  problems  of  the  business  can 
be  discussed  confidentially,  newspaper 
men  must  use  part  of  the  meeting  time 
of  the  -A.  .A.  C.  \V.  for  this  purpose.  If 
they  are  denied  this  privilege,  the 
Newspaper  Departmental  will  lose  its  ef¬ 
fectiveness  and  will  degenerate  into  a 
convention  of  set  speeches  which  will  be 
passed  up  by  the  real  men  in  the  news¬ 
paper  business. 

In  my  mind,  there  is  a  wonderful  op¬ 
portunity  for  the  convention  committee 
to  show  the  value  of  the  .A.  A.  C.  W. 
movement  to  the  new’spaper  business  and 
to  advertising  in  general,  by  getting  be¬ 
hind  the  new  spaper  department  and  help¬ 
ing  the  present  officers  develop  it  to  the 
point  where  it  will  be  a  credit  to  both 
the  parent  organization  and  its  child. 

Only  this  week  a  group  of  classified 
advertising  managers  met  in  Chicago  to 


discuss  plans  for  consideration  at  the 
June  meeting  of  the  A.  .A.  C.  W.  Class¬ 
ified  is  a  division  of  newspaper  adver¬ 
tising  which  is  beginning  to  receive  the 
attention  it  should  from  serious-minded 
advertising  men. 

The  classified  managers  who  come  to 
Indianapolis  in  June  should  be  allowed 
executive  sessions,  because  they  are  just 
starting  an  organization  and  they  will 
have  things  to  discuss  which  should 
necessarily  not  be  public  property.  And 
if  they  feel  that  they  w’ant  executive 
sessions,  they  should  have  them. 

Mr.  Stewart  says,  “A  club  member 
traveling  to  the  convention  and  paying 
a  registration  fee  doesn’t  want  to  be 
denied  admission  to  the  meetings  of 
other  departments  than  the  one  which 
happens  to  be  his  particular  line  of  ad¬ 
vertising  work.” 

Want  Privileges  of  Own  Program 

This  I  will  admit  is  true  as  referring 
to  general  meetings  in  which  subjects 
of  general  interest  are  discussed.  No 
one  has  asked  that  all  newspaper  de¬ 
partment  meetings  be  executive,  but  the 
newspaper  department  officers  feel  that 
thev  know  what  meetings  should  be  open 
and  what  should  be  executive,  and  they 
are  simply  asking  for  the  privilege  of 
preparing  their  own  program. 

I  will  admit  that  the  various  other 
associations  which  are  a  part  of  the 
-A.  .A.  C.  W.,  such  as  the  national  ad¬ 
vertisers.  the  advertising  agency  men, 
the  outdoor  display  men,  the  Poster  As¬ 
sociation,  the  periodical  publishers,  the 
direct  mail  men,  etc.,  have  no  need  of 
executive  sessions  at  the  advertising 
club  meeting. 

They  have 'their  own  individual  and 
executive  meetings  at  stated  intervals. 
Therefore,  there  is  no  danger  of  the 
.A.  A.  C.  W.,  as  a  whole,  drifting  into 
a  series  of  executive  sessions. 

I  doubt  if  the  Advertising  Club’s 
committee  realizes  the  importance  of 
this  matter  in  the  development  of  the 
newspaper  department  along  broad 
lines.  The  committee  probably  does 
not  realize  the  close  competition  be¬ 
tween  rival  papers  of  the  same  city  and 
the  feeling  of  distrust  which  often  ex¬ 
ists  in  the  advertising  department  of 
each  paper  as  to  reforms  started  by  a 
competitor. 

.At  New  Orleans,  to  promote  free 
speech  at  an  executive  session,  it  was 
neces.sary  to  put  all  present  on  honor  not 
to  use  anything  said  to  the  detriment 
of  the  speaker  or  his  paper  outside  the 
meeting. 

Today,  I  have  a  letter  from  the  busi¬ 
ness  manager  of  one  of  the  most  prom¬ 
inent  papers  in  Michigan,  in  which  he 
writes  of  a  much  needed  reform  in  the 
acceptance  of  advertising  contracts 
from  agencies,  but  adds : 

“I  can  do  nothing  alone,  for  my  paper 
would  be  singled  out  and  probably 
diciplined  through  loss  of  business.” 
This  man  would  gladly  bring  this  sub¬ 
ject  up  before  a  closed  meeting,  but 
would  sit  silent  in  a  general  meeting 
where  his  remarks  might  be  subject  to 
the  wrong  construction  by  agency  men. 

The  matter  will  undoubtedly  be  put 
to  a  vote  at  the  June  meeting,  and  I  am 
satisfied  that  the  newspaper  department 
will  decide  to  continue  executive  ses¬ 
sions,  even  if  they  must  be  held  at  noon 
and  at  night,  and  I  beHe\-e  the  news¬ 


paper  men  will  be  willing  to  forego  the 
pleasures  of  the  evening  in  order  to  ac¬ 
complish  something  for  the  good  of  the 
profession. 

If  the  A.  A.  C.  W.  as  a  whole  de¬ 
sires  to  take  a  vote  on  the  subject  I 
think  every  member  of  the  newspaper 
department  will  be  glad  to  abide  by  its 
decision,  but,  before  making  any  de¬ 
cision,  I  think  the  A.  A.  C.  W.  should 
look  at  the  proposition  from  the  view¬ 
point  of  the  newspaper  man. 


APPROVE  LAST  DETAILS 
OF  NEWSPAPER  SESSION 

President  Charlie  Miller  Announces 
That  Weeklies’  Prohlems  Will  Coma 
Up  in  Meeting  at  A.  A.  C.  W. 
Convention 


(By  Telrgrafh  to  Editos  &  Publisher.) 

Chattanooga,  Tenn.  —  President 
Charlie  Miller  of  the  newspaper  depart¬ 
ment  of  the  Associated  Advertising 
Clubs  of  the  World,  met  with  members 
of  the  program  committee  May  9  in  the 
offices  of  the  News.  Final  touches  were 
given  to  the  program  for  the  meeting  of 
newspaper  business  executives.  Present 
were  Mr.  Miller,  business  manager  At¬ 
lanta  Georgian- American ;  Fred  Millis, 
executive  secretary  Indianapolis  conven¬ 
tion  board ;  Bert  N.  Garstin.  advertising 
manager  Louisville  Courier  Journal 
and  Times;  Dose  Bridge.  Indianapolis 
News;  W.  C.  Johnson,  general  manager 


Chattanooga  News;  George  Burbach, 
advertising  manager  St.  Louis  Post- 
Dispatch. 

President  Miller  declared  that  the  pro¬ 
gram  as  it  stands  will  be  worth  thousands 
of  dollars  to  newspaper  executives. 
Special  plans  for  sessions  on  classified 
advertising,  in  charge  of  C.  L.  Perkins 
of  Editor  &  Pubusber,  were  approved. 
A  meeting  with  the  Advertising  Agency 
Department  to  discuss  in  executive  ses-' 
sions  the  various  suggestions  for  elim¬ 
inating  many  “kinks”  at  present  bother¬ 
ing  newspapers,  such  as  the  elimination 
of  commission  to  direct  advertisers, 
leaving  out  foreign  instead  of  local  bus¬ 
iness  on  crowded  days.  The  agencies 
will  be  asked  to  make  all  orders  for 
optional  days  during  the  paper  famine 

Walter  C.  Johnson,  secretary  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation.  stated  that  his  organization  will 
be  well  represented. 

M.  E.  Foster,  publisher  of  the  Houston 
Chronicle,  and  vice-president  of  the 
S.  N.  P.  A.,  will  lead  the  Southern 
delegation  and  will  play  an  active  part 
in  the  meeting. 

Secretary-Treasurer  Millis  stated  that 
reservations  indicate  that  nearly  1,000 
prominent  men  will  attend  the  joint  ses¬ 
sion  of  newspaper  and  agency  depart- 1 
ments  on  Wednesday  of  the  convention. 
The  newspaper  men  serve  lunch  to  the 
agency  delegates,  so  as  to  save  time. 

President  Miller  announced  the  drop¬ 
ping  of  the  word  daily,  so  that  news- 
(Continued  on  Page  16) 
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**.4mcrica  s  f.orgcst  attd  Best  \cwsf>afer  Indnstrial  Advertising  Agency** 

Stop  Frowning  About 
Your  Monday  and  Saturday 
Editions 

HERE  IS  A  CURE 

.A  publisher  once  said  with  a  frown, 

"Monday  and  Saturday  are  holding  us  down.” 

He  put  on  our  page. 

No  more  does  he  rage, 

For  it  is  going  well  in  his  town. 

With  the  present  high  cost  of  pro¬ 
ducing  a  newspaper  the  extra  revenue 
from  these  light  days  wdll  help  you  out. 

We  can  get  you  a  page  a  week  for 
these  light  days  for  either  periods  of 
twenty,  twenty-six  or  fifty-two  weeks. 

Write  us  today  for  miniature  copies 
of  our  permanent  “WEEKLY  BUSI¬ 
NESS  REVIEW”  Pages,  which  are 
now’  running  in  many  of  the  leading 
dailies  throughout  the  country. 

John  B.  Gallagher  Company 

Ninth  Floor  Dexter  Building, 

BOSTON 
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IMMEDIATE  DELIVERY 


OF 

GOSS  Stereotype  Machinery 


The  Following  Machinery  We  Have  on  Hand  for  Shipment 
AT  ONCE,  Compare  With  Your  Needs 

Combination  Wet  and  Dry  Matrix  Rolling  Machine. 

Two  Platen  Steam  Tables. 

Pneumatic  Head  Steam  Tables. 

Double  Page  Form  Pneumatic  Head  Steam  Tables. 

Automatic  Gas  Fired  Steam  Generators. 

20" — 21" — 22"  Col.  Self  Balanced  Curved  Plate  Casting  Boxes. 

20" — 21" — 22"  Col.  Double  Cooled  Self  Balanced  Casting  Boxes. 

20" — 21" — 22"  Col.  Curved  Plate  Tail  Cutting  Machines. 

20" — 21" — 22"  Col.  Curved  Plate  Shaving  Machine. 

20" — 21" — 22"  Col.  Curved  Plate  Trimming  Blocks. 

Metal  Furnace  —  3500  pounds  capacity. 

One  Pump  Metal  Furnace. 

Two  Pump  Metal  Furnace. 

20"  —  21"  —  22"  Curved  Plate  Routing  Machines.  ' 

Flat  Stereo  Saws. 

Flat  Trimming  Machines. 

Flat  Combination  Saw  and  Trimmers. 

Radial- Arm  Flat  Routers. 

Jig  Saw  and  Drills. 

5,  7  and  8  col.  Flat  Casting  Boxes. 

Hand  Power  Flat  Shavers. 

Adjustable  Head  Flat  Shavers. 

Dross  Refining  Furnaces. 

Paper  Roll  Trucks. 

Ball  Bearing  All  Iron  Form  Tables. 

Elevating  Form  Tables. 

Matrix  Shears. 

Ink  Storage  Tank  and  Pumping  Equipment. 

SEND  FOR  CATALOG  “STEREOTYPE  PLATE  MAKING  MACHINERY” 
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NEWSPAPER  DEPTMENT 
PROGRAM  APPROVED 


(Continued  from  page  14) 

paper  departments  can  include  weekly 
newspapers  who  have  applied  for  mem¬ 
bership  in  the  department.  Special  plans 
were  made  to  interest  small-town  news¬ 
papers.  Lowry  Martin,  manager  of  the 
Corsicana  (Tex.)  Sun,  will  discuss  the 
advertising  problems  of  small-town 
newspapers. 

Frank  Carroll,  Indianapolis  News,  and 
Frank  Webb,  Baltimore  News,  will  prove 
the  newspai)er’s  value  to  national  ad¬ 
vertisers. 

A  confidential  digest  of  the  proceed¬ 
ings,  which  will  contain  information  val¬ 
uable  to  newspaper  executives,  will  be 
sent  each  member  of  the  department,  so 
that  meml>ers  who  cannot  attend  the 
Indianapolis  convention  will  have  full 
^nefit  of  executive  sessions. 

•  President  Miller,  in  1  disJdssing  'this 
j^hase  of  the  department’s  work,  said  that 
a  publishers’  investment  in  dues  will  re¬ 
turn  a  handsome  rate  of  interest  in  the 
digest  of  the  complete  proceedings, 
whether  he  could  attend  the  convention 
or  not. 


DEPARTMENT  PROGRAM 
!  OF  THE  A.  A.  C.  W. 


Theme  of  Discussion  Will  Be  Along 
I  Line  of  General  Sessions  “Adver¬ 
tising — How  and  Now” — 

List  of  Section  Chairmen 


Pan  American  Conference;  Enrique  tiil.  care 
La  Nacion,  1  Wall  street.  New  York. 

The  Newspaper  Department  program 
was  printed  in  full  in  Editor  &  Pcb- 
xiSHER  on  .\pril  24. 

Advertising  Agencies 

The  departmental  program  of  the 
•American  .Association  of  -Advertising 
.Agencies,  which  will  meet  on  Monday, 
June  7,  and  Tuesday,  June  8,  in  the 
afternoon  at  the  Chatau  Room,  Clay- 
pool  Hotel,  follows : 

**The  Functions  of  an  Advertising  .\Kcncy,*’ 

In-  Harry  Ehvieht  Smith,  president  of  the 
A.  A.,  chairman.. 

hat  the  Agency  Understands  .■\dvertisinK 
to  Be.”  by  Merle  Sidener,  president,  Sidener- 
\  an  Riper  Advertising  Companv. 


.^:00 


"Outdoor  Advertising  and  Advertising 
.'gency,  by  F.  T.  Hopkins,  Eastern  Manager 
uf^the  National  Outdoor  Advertising  Bureau. 

‘‘The  Agency  and  Commercial  Research,”  by 
.1.  H.  Mitchell,  president,  Mitchell  -Advertising 
.\gency,  Inc.  1  DO 

‘“The  Organized  Vigilance  Movement  and  its 
\  alue  to  the  Agency.”  by  H.  J.  Kenner,  Ex¬ 
ecutive  Secretary,  National  Vigilance  Cora-  , 
niittee.  l-’U 

,‘‘Th<e  Amncy — How  and  Now,”  by  William  * 

O  .^cy,  of  ^the ‘lyArcy  Anv^ising  Company. 

“Advertising  Agency  Progress  in  Elngland 
.-nnce  the  Armistice,”  by  W.  S.  Crawford,  ‘-1“ 
president,  W.  S.  Crawford.  Ltd..  Advertising 
.\gency,  of  London.  England. 

“Copy,”  by  William  J.  Boardman,  vice- 
president  and  director  of  Service.  George  Bat¬ 
ten  Company. 

“Evolution  of  Agency  Service  and  the  .Ad 


:10  Reports — Treasurer,  secretary,  and  com- 

mitteea. 

National  Vigilance  Work. — Speaker  to  be 
assigned. 

“Why  Every  Bank  Should  Advertise." 
— ^John  G.  Lonsdale,  president.  National 
Bank  of  Commerce,  St.  Louis. 

Open  discussion. 

2:-IO  “How  to  Plan  an  Effective  Advertising 
Campaign.” — W.  R.  Snodgrass,  manager. 
Department  of  Publicity  and  New  Busi-  , 
ness.  Fidelity  National  Bank  and  Trust 
Co.,  Kansas  City. 

Opeik  discussion. 

“Why  You  Should  Use” 

1 —  Newspapers — 

2 —  Trade  Papers — Philip  J.  Syms,  New 
York. 

3 —  Direct  by  Mail — Tim  Thrift,  Cleve¬ 
land. 

A — Outdoor — H.  E.  Erickson.  Thomas 
Cusack  Company,  Chicago. 

Open  discussion. 

“Dressing  the  Copy”  (illustrated) 
Everett  R.  Curriei.  manager,  typography 
department,  Charles  Everett  Johnson 
Company,  Chicago. 

Open  discussion. 


1 :45 
2:00 


2:30 


3:10 

3:20 


3:, SO 
■1:00 


3:00 


Tuesday  Aftertioon,  June  8. 

“The  Central  File — How  It  Aids  in  De¬ 
veloping  Old  Customers  and  Winning 
New  Ones.” — E.  H.  Kittridge,  Old 
Colony  Trust  Company,  Boston. 

Open  discussion. 

“What  the  County'  Banker  Wants  to 
Know.” — H.'  M.  Cottrell,  Little  -Rock, 
Ark. 

Open  discussion. 

“The.  Relation  of  Pinahcial  -Advertising 
to  the  U.  S.  Department  of  Agriculture.’ 
— ^Hon.  Edwin  T.  Meredith,  Secretary 
U.  S.  Department  of  Agriculture. 

“The  Investment  Banker’s  Opportunity.” 
— Charles  A.  Otis,  president,  ()tis  &  Co.. 


Nearly  every  chairman  of  the  conimit- 
liees  which  will  build  departmental  pro¬ 
grams  for  the  1920  convention  of  the 

A.  C.  W.  at  Indianapolis,  June  6  to 
jo,  has  been  appointed.  Men  and  women 
who  know  the  problems  and  advertising 
opportunities  of  their  departments  have 
^n  chosen  to  plan  the  schedules  and 
Jelect  the  principal  siteakers.  Their 
knowledge  of  the  needs  and  desires  of 
<he  members  of  the  various  departments 
has  been  augmented  by  the  hundreds  of 
suggestions  for  topics  of  discussion 
which  have  been  sent  in  by  prospective 
Relegates.  The  theme  of  the  general 
Ussions,  “.\dvertising.  How  and  Now,” 
l\ill  be  Carried  out  as  far  as  possible  in 
(he  departmental  programs. 

j  The  departments  whose  chairmen  have 
tieen  selected,  and  the  names  of  the  pre¬ 
tiding  officers  follow ; 

.Vgricultural  Publishers’  -Association;  Frank 

B.  White,  76  West  Monroe  street,  Chicago. 

American  .Association  of  Advertising  -Agen¬ 
cies;  Charles  W.  Hoyt,  116  West  32d  street. 
New  York.  ,  t  u 

•  -Associated  Business  Papers,  Inc.;  Jesse  ii. 
Neal.  220  West  42d  street.  New  York. 

-Association  of  North  -American  Directory 
Publishers;  George  W.  Overton,  652  South 
Sute  street.  Chicago.  , 

'  Church  Advertising  Department;  Dr.  Chris¬ 
tian  F.  Reisner,  111  5th  avenue.  New  A'ork. 

!  Community  -Advertising  Department;  Charles 
F.  Hatfield.  507  Commercial  Building,  St. 

^Daily  Newspaper  Department;  Charlie  Mil¬ 
ler,  the  Georgian,  Atlanta. 

'  Direct  Mail  Advertising  Association;  Rob¬ 
ert  C.  Fay.  208  La  Salle  street,  Chicago. 

:  Financial  Advertisers'  -AssMiation;  F.  D. 
Conner,  Illinois  Trust  it  Savings  Rank,  Chi- 

■  firaphic  Arts  -Association;  Noble  T.  Praigg, 

United  Tyypothetae  of  -America,  Transportation 
Building.  Chicago.  o  ■  i 

*  National  Association  of  .Advertising  Special- 

yr  Manufacturers;  C.  H.  Sudler,  1945  Conway 
Building.  Chicago.  -  ,  .  ,  . 

National  Association  of  Employing  Lithog¬ 
raphers;  W'illiam  Ottman.  United  States  Print¬ 
ing  &  Lithographing  Company,  Brooklyn. 

‘  Outdoor  Advertising  Association;  Charles  F. 
Brvan.  Thomas  Cusack  Company.  Cleveland. 

'  Periodical  Publishers*  Association;  John  -A. 
Thayer,  Fifth  -Avenue  Building,  New  York. 

Poster  -Advertising  -Association;  J.  H-  Brink- 
meyer,  St-  Louis  Poster  -Advertising  Company, 
St.  Louis. 

■  Sc  ••en  Advertisers’  Association;  Harry  Le- 

‘Ve>  Universal  Film  Maniifactbring  Company, 
N'  York.  »  . 

i  Womeali  Conference;  Miss  Marie  Chomel, 
234  r.ast  Pratt  street,  Indianapolis. 

Retailers'  Conference;  Horace  Ryan,  L.  S. 
Ayres  &  Co..  Indianapolis. 

Club  Secretaries’  Conference;  Norman  Par 
rott.  1204  Munsey  Building,  Baltimore. 


yertising  Agency  of.  jbe  Next  Generation,”  by-  Cleveland. 

H.  S.  Garifner,  president  of  the  Gardnei^  Ad-  j  wii-  ,xs 

vertising  Company.  ^-40  “Ptibbcity  and  (joojl  Will  (How 

“The  .Adverti.sing  Agency  as  a  Business 
Builder,”  by  William  H.  Rankin,  of  the  Wil¬ 
liam  H.  Rankin  Company. 

“How  the  Agency  Makes  .Advertising  an 
’iivestment,  not  an  Expense.”  by  Thomas  E. 

Basham  of  Thomas  E*  .Basham  Company. 

“.American  .Advertising  -Agencies  as  Viewed 
by  British  Advertising  -Agency  Men,”  by 
<  harles  F.  Hingham.  Charles  F.  Hingham, 

Ltd.,  London,  England. 

“Pbssibilities  for  the  Development  of  Brit¬ 
ish  .Advertising  In  Amerrca.”  by  Paul  E.  Der¬ 
rick  .Advertising  .Agency,  Ltd. 

Financial  Advertisera 

The  Financial  .\d\;ertisers’  .\ssocia- 
tion  departmental  meetings  will  take 
place  on  the  afternoons  of  June  7  and 
8,  at  the  Gaypool  Hotel. 

The  program  follows:  ' 

Monday  Afternoon,  June  7. 

I  rOO  Convention  called  to  order  by  the  presi¬ 
dent,  Fred  W.  Ellsworth,  vice-president, 

Hibernia  Bank  and  Trust  Co..  New  Or¬ 
leans. 


Handle  the  Ticket  Sellers,  Charity  and 
Program  Solicitors). — F.  M.  Stalker, 
National  Bank  of  Commerce  and  Com¬ 
merce  Trust  Company,  Kansas  City. 

4:10  Open  discussion. 

4:20  “My  One  Best  Bet.” — By  ten  experts. 
They  will  each  be  given  five  minutes  to 
tell  their  experience  regarding  the  big- 
.  gest  hit”  during  the  past ,  year. 

1 —  “Interest.” — Lloyd  H.  Mattson,  Corn 

Exchange  National  Bank,  Omaha. 

2 —  "Our  Flag.” — Miss  Jessamine  G. 

Hoagland,  National  City  Bank,  Chi¬ 
cago. 

•  3-^“Tlie  A’ital-ness  of"  Viewpoint.” — 
Flavie  C.  Adams,  National  Bank  of 
Kentucky,  Louisville. 

4 — “Vision.” — Miss  Sara  Shaver,  Buf¬ 
falo  Trust  Company,  Buffalo. 

(Six  additional  speakers  to  be  selected.) 
5:20  (jpeii  discussion. 

5:30  Election  of  officers,  election  of  members 
to  National  Advertising  Commission  for 
three  years,  and  installation  of  officers. 

Club  Secretaries 

Norman  M.  Parrott  of  Baltimore, 
president  of  the  Club  Secretaries  Con- 


The  Ludlow  Is  a 
Simple  Machine 

Intricate  machinery  with  thousands  of  delicate  lYork- 
ing  parts  is  bound  to  be  more  or  less  complicated  and 
cause  a  lot  of  trouble  and  slowing  down  in  production. 

A  man  interested  in  better  composing  room  machinery  >•* 
and  methods,  is  unfair  to  himself  if  he  fails  to  compare 
machine  to  machine,  for  like  kinds  of  work. 

That’s  reasonable  and  fair.  Don’t  you  feel  that  way 
about  it? 

Think  of  a  simple  machine  with  few  working  parts, 
little  wear,  small  upkeep  cost,  ease  of  access,  combined 
with  the  fact  that  any  of  your  own  printers  can  use  it  with 
ease  and  speed  for  display  type' — and-^you  are  thinking 
of  a  Ludlow  Typograph. 

»  Compare  the  Ludlow  with  any  machine,  for  display 
•^type.  anywhere,  any  time,  and  you’ll  agree  with  us  that 
the  Ludlow  is  a  simple  and  practical  display  machine. 

The  Hartford  Times  Uses  Ludlows 

Ludlow  Typograph  Co. 


606  World  Building 
New  York  City 


2032  Clyboum  Avenue 
Chicago,  Ill. 


ference  which  will  be  held  Monday  af¬ 
ternoon,  June  7,  announces  the  following 
program : 

P.  M.  Roll.  call. 

“Co-operation  with  National '  Headqn^. 
ters":  P-  .S.  Florea,  secretary-tr^ 
urer  Associated  Advertising  Clubs  of 
the  World,  New  York. 

a.  Keeping  membership  list  up  to  datt 

b.  Getting  national  information  befow 
local  members. 

c.  Giving  worthwhile  information  k 
National  Headquarters. 

Questions  and  discussion. 

“How  Club  Secretaries  Can  Co-operA 
with  Vigilance  Work”;  H.  J.  Keniur 
secretary  National  Vigilance  Commit! 
tee.  New  York. 

a.  Where  there  is  an  organized  Bette 
Business  Bureau. 

b.  Where  there  is  no  organized  Vin. 
lance  work.  * 

Questions  and  discussion. 

“Duties  of  an  Advertising  Club  Secre. 
tary”;  E.  A.  Guise,-  secretary  Adve. 
rising  Club  of  Tulte,  Okla.. 
Questions  and  discussion. 

“What  Brought  Them  Out”;  George  B. 
Gallup,  Jr.,  former  secretary  Pilgrie 
Publicity  Association,  Boston. 
Questions  and  discussion. 

“The  Advantage  of  Departmentaliziiw 
Club  .^^tivities”;  •Lincoln  G.  DickM 
secretary  Advertising  Club  of  CleW 
land,  '  ■ 

Questions  and  discussion. 

“Ways  and  Means  of  Building  Desirg. 
ble  Membership”;  Newton  C.  Wing 
secretary  Advertising  Club  of  AtlanJ 
Questions  and  discussion. 

"Club  Educational  Work”;  Raymoid 
Massey,  secretary  Richmond  Advert 
ing  Club. 

Questions  and  discussion. 

Making  Night  Meetings  Interesting"; 
Charles  H.  Morath,  former  secretary- 
treasurer  Kalamazoo  League  and  m 
the  Extension  Division,  Associated  .Ad¬ 
vertising  Clubs  of  the  World. 
(Questions  and  discussion. 

Selection  of  subjects  to  be  discussed  jt 
second  session. 


2:30 

2:40. 


2:50. 

3:00. 


3:10. 

3:20. 


3:30. 

3:40. 


3:50. 

4:00. 


4:10. 

4:20. 


4:30. 

4:40. 


4:50. 

5:00. 


5:10. 

5:20. 


Keeping  Up  With 
The  Times 


A  FACT  A  WP:KK 


Get  the  A.  B.  C. 
statements  of  the  four 
Washington  news¬ 
papers  before  you. 
Place  alongside 
Washington’s  census 
figures  and  the  census 
figures  of  the  twenty- 
five  mile  shopping 
radius. 

Do  this  and  you  will 
see  how  impossible  it 
is  to  cover  this  terri¬ 
tory  without  the  use 
of  The  Washington 
TIMES — even  though 
you  were  to  use  the 
other  three  Washing¬ 
ton  newspapers  .com¬ 
bined. 

The  Wiuhington  Times 

WASHINGTON,  D.  C.  i 
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The  New  Standard  Newspaper  Page  Is 
8  Columns-6  pt.  Rules-12  enis-Dry  Mats  y  ■ 

Requiring 

68”  or  34”  Rolls  of  Print  Paper 


This  is  the  most  economical,  easy*to-read  and  convenient-to-handle  newspaper  size  and  is  fast 
becoming  standard.  68"  and  34"  rolls  are  convenient  lengths  for  the  mills  to  make  and  there-  ‘ 
fore  more  and  greater  sources  of  supply  of  news  print  are  available  in  these  sizes. 

.  .  ! 

This  new  standard  size  has  been  adopted  by  such  prominent  newspapers  as 


The  Atlanta  Constitution  and  The  Atlanta  Journal 

The  7  columns  13  ems  and  the  8  columns  I2V2  ems  or  13  ems  newspapers,  with  steam 
tables  and  wet  mats,  are  wasteful  and  altogether  unwarranted  under  present  print  paper  condi¬ 
tions. 

Already  upwards  of  60  newspapers  are  8  columns,  6  pt.  rules,  12  ems,  and  to  gain  the  addi¬ 
tional  saving  by  using  68"  or  34"  rolls  are  rapidly  adopting  the  Wood  Dry  Mat. 

No  mechanical  changes  are  necessary  and  the  new  size  may  be  effected  as  soon  as  the  shorter 
rolls  are  provided. 

Write  the  puhUshers  of  THE  ATLANTA  CONSTITUTION  and  THE  ATLANTA 
JOURNAL  for  accurate  data  of  the  money  saved  by  the  new  standard  size  and  the  dry  mat;  not 
only  in  print  paper  but  in  postage,  freight,  space,  handling,  etc. 

Remember!  8  columns,  6  pt.  rules,  12  ems  and  dry  mats.  It  is  the  ideal  size  for  publisher,  . 
reader  and  advertiser.  It  spells  efficiency  and  economy.  .  , 


WOOD  FLONG  CORPORATION 

25  Madison  Avenue,  New  York  City 
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MILLS  MAY  SHUT  DOWN 
FOR  LACK  OF  CARS 

Freight  Jem  in  United  State*  Assume* 

Serious  Aspect — Cars  Not  Going 

Back  to  Canada,  Says  * 

Jason  Rogers 

“Unless  the  newspapers  of  the  country 
get  busy  and  help  the  railroads  to  speed 
up  the  handling  of  freight  cars,  the  mills 
making  print  paper  will  be  compelled  to 
shut  down  operations  through  inability 
to  get  cars  in  which  to  ship  the  manu¬ 
factured  products,”  said  Jason  Rogers 
to  a  representative  of  Editor  &  Pub¬ 
lisher. 

“Several  weeks  ago  a  prominent  rail¬ 
road  official  told  me  in  confidence  that 
unless  some  miracle  happened  there 
would  be  no  cars  available  for  paper 
transportation  during  the  crop-moving 
period — which  I  pass  along  to  the  news¬ 
paper  men  of  the  country  through 
Editor  &  Pubusher,”  continued  Mr. 
Rogers. 

“On  Wednesday  of  this  week  I  re¬ 
ceived  telegrams  from  several  mills 
stating  that  they  had  heavy  tonnage  on 
hand  and  no  way  to  ship  it,  urging  me 
to  stimulate  action  among  the  news¬ 
papers  for  their  own  relief.  One  of  the 
mills  reported  6,000  tons  bn '  hand  and 
stated  that  if  no  cars  came  they  would 
be  compelled  to  shut  down 'manufactur¬ 
ing  paper  on  Saturday  of  this  week. 
Last  week  it  was  reported  that  Chair¬ 
man  W.  C.  Kendall  of  the  Commission 
on  Car  .Service,  American  Railway  As¬ 
sociation,  Washington,  D.  C.,  had 
ordered  the  return  to  the  Canadian  rail¬ 
roads  of  5,000  box  cars,  50  per  day  to 
the  Canadian  Pacific  Railroad  and  50 
per  day  to  the  Grand  Trunk- 

"A  report  to  me  on  May  11  indicates 
that  the  American  railroads  had  not 
started  making  the  return  of  empty  cars 
to  Canada  at  that  date. 

“I  most  urgently  recommend  that 
every’  newspaper  publisher  constitute 
himself  a  committee  of  one,  and  exer-  ' 
cise  his  greatest  influence  on  representa¬ 
tives  in  Washington  and  in  any  other  way 
he  can,  to  help  the  railroads  perform 
their  duty  in  this  emergency. 

“Stories  of  hard  luck,  strikes,  etc.,  will 
not  produce  newsprint  on  which  to  print 
our  newspapers.  There  are  thousands  of 
empty  freight  cars  standing  idle  at  ter¬ 
minals  all  over  the  country  which,  if 
employed  efficiently,  would  do  much  to 
minimize  the  great  shortage  in  total 
supply  of  cars.” 

New  England  Is  Clear 

“Railroad  men  informed  us  that  when 
the  roads  were  returned  to  private  con¬ 
trol  they  would  quickly  untangle  the 
snarl  caused  by  strikes  and  other  com¬ 
plications.  In  spots  they  have  done  what 
they  promised — notably  in  New  Eng¬ 
land,  where  the-  Boston  &  Maine  and 
the  New  York,  New  Haven  &  Hartford 
are  functioning  very  efficiently. 

“Judged  by  the  numerous  letters  re¬ 
ceived  by  me,  there  are  many  news¬ 
papers  all  over  the  country  in  desperate 
condition  regarding  print  paper  supply, 
and  there  is  no  sign  of  a  break  in  the 
spot  market  quotations. 

"Enough  print  paper  will  have  been 
made  during  the  year  1920  to  supply  all 
of  our  newspapers  with  at  least  10  per 
cent  more  tonnage  than  they  used  in 
1919.  Those  who  are  using  more  than 
that  should  voluntarily  reduce  their 
consumption.  Such  a  step  would  quickly 
break  the  spot  market  and  equalize 
supply. 

“The  matter  of  hoarding  paper  supply 
is  chiefly  criminal  where  it  applies  to 
metropolitan  newspapers  convenient  to 
bases  of  supply  or  where  the  borrowing 
and  loaning  of  supply  can  be  utilized  to 
relieve  desperate  situations. 


“The  small  newspaper,  situated  in  a 
city  far  removed  from  the  big  centers 
of  transportation,  must  of  necessity  keep 
on  hand  sufficient  tonnage  to  insure  its 
continued  printing.  They  cannot  exist 
on  a  hand-to-mouth  basis,  as  we  have 
done  for  many  months  on  the  New  York 
Globe.  We  seldom  have  on  hand  in 
New  York  more  than  four  or  five  days’ 
supply,  and  at  several  times  have  had 
absolutely  insufficient  supply  for  the  next 
day’s  run. 

“The  New  York  Globe  is  positively 
out  of  the  spot  market  and  will  not  buy 
a  ton  except  in  the  case  of  some  un¬ 
foreseen  transportation  tie-up,  when  we 
might  buy  a  few  rolls  to  enable  us  to 
get  out  an  eight-page  paper  without 
advertising.” 

VIGILANCE  IN  SOUTH  AMERICA 

Move  to  Eliminate  Fraudulent  Adver¬ 
tising  and  “Blackmail  Sheets” 

A  movement  to  promote  Latin-Amer- 
ican  friendship  by  elimination  of  fraud¬ 
ulent  advertising  was  inaugurated  at  a 
meeting  of  representatives  of  leading 
Latin-American  publishers  and  officials 
of  the  Pan-American  Union  at  a  lunch¬ 
eon  in  the  Hotel  Pennsylvania  Thurs¬ 
day  afternoon. 

Richard  H.  Lee,  counsel  for  the  As¬ 
sociated  Advertising  Clubs  outlined  the 
work  of  that  organization  and  pledged 
its  full  support  on  development  of 
methods  to  force  spurious  advertisers 
out  of  Latin-American  newspapers  and 
periodicals.  E.  E.  Pratt,  former  chief 
of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  declared  that  co-operation 
among  the  publishers  of  Latin-.American 
periodicals  and  American  advertisers 
would  undoubtedly  result  in  elimination 
of  blackmailing  sheets.  Other  speakers 
at  the  luncheon  were  F.  A.  Pezet,  Per¬ 
uvian  ambassador  to  the  United  States ; 
Jose  Camprubi,  publisher  of  La  Prenza, 
New  York;  John  Vavasour  Noel,  chair¬ 
man  of  the  Pan-American  Division  of 
the  .Associated  Advertising  Clubs,  and 
Mrs.  Katherine  Gould. 

Milan  (Italy)  newspapers  doubled 
their  prices  May  13. 


2-DAY  SESSION  IN  WASHINGTON 

Publishers  Without  Paper  Will  Confer 
with  Manufacturer* 

Two  days  are  likely  to  be  required  to 
complete  the  business  of  the  110  pub¬ 
lishers  without  newsprint  supply  at  their 
meeting  in  the  ♦iew  Willard  Hotel, 
Washington,  on  May  17.  No  formal 
program  has  been  arranged,  but  it  is 
probable  that  Monday  morning  will  be 
spent  in  enrolling  and  listing  the  size 
and  paper  requirements  of  the  publishers 
present  and  the  groups  they  represent. 
An  executive  session  to  plan  action  will 
also  be  held  and  further  conferences 
will  run  over  into  the  afternoon.  On 
Tuesday,  it  is  expected  that  a  proposi¬ 
tion  will  be  made  by  paper  manufactur¬ 
ers,  which  will  be  considered  by  the 
publishers  from  the  standpoint  of  co¬ 
operative  purchases.  Officers  and  com¬ 
mittees  will  be  chosen  to  carry  on  the 
work. 

Schols  Host  to  Japanese  Officer 

Emil  M.  Scholz,  .American  editor  of 
the  Trans-Pacific  Magazine,  Tokyo,  en¬ 
tertained  at  dinner  at  the  New  York 
Athletic  Club  on  Monday  in  honor  of 
Captain  T.  Godo,  of  the  Imperial  Jap¬ 
anese  Navy,  who  has  just  returned  to 
-America  from  an  extended  tour  of  the 
continent,  having  spent  considerable  time 
in  Germany,  Italy,  France  and  England. 
Those  present  were :  Engineer  Capt.  K. 
Goto,  Imperial  Japanese  Navy;  E.  A. 
Scholz,  Harry  A.  Ahern,  S.  P.  Booth, 
James  W.  Brown ;  .Akira  Dem,  Japanese 
Financial  Commissioner ;  T.  Ikeda, 
Tokyo;  L.  V.  Cummings,  San  Francisco; 
Dean  Palmer,  Wilfred  Fleischer,  E.  M. 
Scholz. 

World  Quarter-Century  Club  Meets 

The  World  Quarter  Century  Associa¬ 
tion,  made  up  of  those  who  have  been 
continuously  with  the  New  York  World 
for  25  years  or  more,  held  its  10th  an¬ 
nual  dinner  Monday  night  in  celebration 
of  the  37th  birthday  of  the  World.  The 
association  now  has  128  living  members, 
12  having  been  added  at  the  last  annual 
meeting  Isaac  D.  White,  who  was  re- 


This  is  FREE,  Gentlemen: 

1.  Let  i»  send  you  a  sample  bundle  oi  the 
weekly  AD  ART  SERVICE  for  news¬ 
paper  advertising  managers.  Mats  and 
proofs. 

2.  Fourteen-page  instruction  booklet  for 
training  of  classified  advertising  solicitors. 

3.  Ten  general  AD  ART  information  letters 
from  recent  issues. 

4.  Tbe  Ad  Art  Newsprint  Letter,  containing 
suggestions  for  space-economy  in  make¬ 
up. 

This  offer  is  open  to  any  newspaper  publisher  who  ha*  stereotyp- 
>i>C  equipment,  except  those  located  in  cities  where  the  Ad  Art 
franchise  has  already  been  subscribed  for. 

Ad  Art  Service  is  sold  only  to  one  newspaper  in  each  city. 

Write  or  wire: 

AD  ART  SERVICE 


PRESS  BUILDING, 


CLEVELAND,  OHIO. 


elected  president ;  J.  Angus  Shaw, 
Thomas  F.  Lonergan,  Daniel  J.  Collim, 
the  newly  elected  vice-president,  and 
Louis  Seibold,  the  World’s  famous  globe 
trotter,  were  the  speakers.  Charles 
Monaghan  and  William  Jenkins,  knom 
as  the  “Quarter  Century  Kids,”  who 
started  in  with  the  World  in  1875  and 
are  still  vigorous  and  active,  told  some 
interesting  anecdotes  of  Joseph  Pulitzer 
in  the  early  days  of  the  World. 

MILL  FOR  HEARST  MAGAZINES 

Newly  Acquired  Dexter  Plant  Mty 
Also  Make  Newsprint 

Watertown,  N.  Y. — Representatives 
of  William  Randolp  Hearst  closed  a 
deal  several  days  ago  whereby  he  b^ 
came  owner  of  the  plant  of  the  Dexter 
Sulphite  &  Paper  Company.  The  deal 
involved  several  million  dollars.  The 
Dexter  mill  is  equipped  with  two  Four- 
drinier  machines  and  has  heretofore 
been  operated  solely  on  coarse  papers. 
The  plant  also  includes  a  ground  wood 
mill  and  a  sulphite  mill. 

Editor  &  Publisher  is  informed  that 
some  newsprint  will  probably  be  mann- 
factured,  but  that  the  majority  of  the 
output  will  be  used  by  the  Hearst  maga¬ 
zines.  The  Hearst  daily  newspapers  at 
the  present  time  are  using  about  185,000 
tons  a  year,  or  3,700  tons  a  week. 

$37-40  for  Albany  Printers 

.Alany,  N.  Y. — The  offer  of  the  Al¬ 
bany  publishers  of  a  new  wage  scale  for 
printers  to  take  effect  from  May  1,  has 
been  accepted  by  .Albany  Typographical 
Union  No.  4.  The  new  scale  is  $37  a 
week  for  day  work,  $40  for  night  work 
and  $43  in  offices  where  a  third  shift 
is  required. 

Newsprint  in  Italy  is  selling  at  $34, 
to  $38  a  hundred  pounds. 


Ifork  American 

Circulation 

Government  Statement 
March  31,  1920 

Seven-day  average 

385,271 

Daily  only 

291,840 

Sunday  only 

949,450 

Leads  all  other  New  York 
Morning  Newspapers  in 

City  Circulation 
City  and  Suburban 
Circulation. 

The  New  York  American  Daily 
has 

TheSmallest  Country 
Circulation  of  ANY 
New  York  Morning 
Newspaper. 

The  New  York 
Sunday  American 

at  TEN  CENTS  PER  COPY, 

twice  the  price  of  the  other 
New  York  Sunday  newspapers, 
is  limited  by  the  publishers  to 

ONE  MILLION  COPIES 


The  Newspaper 
Advertising  Man  who 
isn^t  at  Indianapolis 
works  for  a  short 
sighted  publisher  . 


Betty  of  Los  Angeles,  Polly  of  Birm¬ 
ingham,  Georgiana  of  Atlanta,  Susie  of 
Omaha  and  Jane  of  Washington,  are  bring¬ 
ing  in  more  than  Fifteen  Thousand  Dollars 
a  year  because  I  attended  the  meeting  of 
the  Daily  Newspaper  Department  in  San 
Francisco. 

“I  give  these  as  examples  of  the  practical 
things  an  advertising  manager  can  get  from 
the  Daily  Newspaper  Departrhent  sessions 
at  Indianapolis,  June  6  to  10.  The  time — 
night  and  day — will  be  given  over  to  serious, 
brass  tack  talks  and  discussions  of  the  news¬ 
paper  advertising  business. 

“Classified,  local  display  promotion,  the 
merchandising  service  idea,  the  handling  of 
foreign  advertising — are  a  few  of  the  things 
that  will  be  touched  on. 

“If  you  are  a  publisher,,!  want  to  urge  you 
to  come.  If  you  are  an  advertising  mana¬ 
ger  or  a  staff  man  I  want  to  doubly  urge 
you  to  come.  Come,  not  because  I  want  you 
to,  but  because  it  will  pay  your  paper  in 
dollars  and  cents  for  you  to  be  here.” 

— CHARLIE  MILLER,  Business  Manager,  Atlanta  Georgian 


CHARLIE  MILLER 

^President  Newspaper  Department  A,  A,.  C.  of 


It  will  certainly  be  ■  profitable  inveatment  for 
large  or  email  newepMer  to  tend  a  reeponaible 
representative  to  the  Advertising  Oube  Conven¬ 
tion  in  Indianapolis  injune  to  bring  home  valaa- 
ble  information  bearing  on  readjuMments  of  pre«^ 
cedents  and  customs  of  years  wnfoh  have  l^een' 
shattered  by  paper  shortage  and  incrMOed  ad¬ 
vertising  rates.  This  will  unquestionably  be  the 
greatest  gathering  of  advertising  and  newspaper 
men  ever  congregated.  Newspapers  that  are  not 
represented  are  overlooking  a  rare  opportunity.** 
George  M.  Urbach 
Ado,  Mgr,  St,  Louie  Poet-Diepeicb 

**The  attendance  of  the  advertising  managers  of 
all  daily  newspapers  at  the  Indianapolis  conven¬ 
tion  of  the  Associated  Advertising  Clubs  ^uld  be 
used  to  produce  greater  knowledge  regarcfing 
vital  essentials  of  national  campaigns  in  news¬ 
papers  and  secure  inspiration  of  unlimited  value 
and  practicability.  The  Newspaper  Departmen¬ 
tal  should  be  made  thoroughly  effective  by  con¬ 
tinuous  sessions  day  and  evening  except  for  most 
limited  time  for  general  session.” 

Jaaon  Rogers 

PuhlisJjer  New  York  Globe 

*Selling  the  newspapers  as  the  real  national  ad¬ 
vertising  media  of  the  country  Is  the  theme  of 
the  Newspaper  Department  sessions.  Every  pub¬ 
lisher  owes  it  to  himself  to  either  be  present  or 
to  have  his  representative  there.” 

Frank  D.  Webb 

Raitimore  News 


“Bve^  live  publisher  should  attend  the  meeting 
of  Associated  Ad  Clubs  in  Indianapolis  next  June 
and  send  as  many  of  his  business  and  advertis¬ 
ing  force  as  possible.  The  sessions  of  the  News¬ 
paper  Department  alone  will  be  worth  the  trip, 
judging  from  what  1  saw  and  learned  at  the  last 
meeting.  The  convention  will  bring  together 
brainy  men  from  every  section  of  the  country. 
The  interchange  ot  views  will  be  helpful  and 
profitable^  New  ideas  will  be  secured.  New  en¬ 
thusiasm  aroused  and  every  advertising  man  will 
be.benefited  as  well  as  publishers  represented.” 

<  \  Marcetlue  E  Poster 

*  Pubtisber  Houston  Cbronicle 


**lt  will  pay  a  publisher  to  send  his  advertising 
managw  to  Indianapolis  to  attend  the  News¬ 
paper  Department  sessions.  The  program  will  be 
very  practical.  It  will  make  broader  visioned  ad¬ 
vertising  then  out  of  the  delegates.  The  news¬ 
paper  business  is  changing*  Each  day  brings 
new  problems.  Such  meetings  as  these  enable 
the  advertising  men  to  successtully  meet  the 
problems.” 

Frank  T.  Carroll 
Ado,  Mgr.  T^e  Indianapolis  News 

“We  are  sending  five  men  to  Indianapolis  Con¬ 
vention  because  we  believe  the  experience  of 
meeting  and  talking  with  men  representing  var¬ 
ied  interest  is  of  great  value.” 

W,  J.  Merrill 

Western  Rep.  Chicago  Tribune 


Membership  in  tlie  T>ailY  ^Njrwspaper  'Department  not  only  includes  admis¬ 
sion  to  botli  open  and  executive  sessions  of  tl^e  Department  but  a  copy  of  tl^e 
Confidential  Digest  prepared  from  quest ionairres  sent  to  every  daily  nevospaper 
in  tlie  country.  Membership  fee  is  ten  dollars.  Make  your  check  out  for 
^J^ewspaper  Department,  A.  A.  C.  of  W.  and  mail  today  to  Fred  Millis, 
Secretary.Treasurer,  Duilding,  Indianapolis.  ’ 


fra 


Editor  &  Publisher  for  May  15,  1920 


EDUCATE  CLASSIFIED  USERS  ON  CREDIT 
AND  PROFITS  WILL  GROW 


L4>ose  Collection  Methods  That  Have  Grown  Up  in  News¬ 
paper  Offices  Often  Lead  to  Deficit  in 
“Small  Ad”  Accounts 


By  C.  L.  PERKINS, 

Head  of  the  Perkins  Service,  Sitecialists  in  BuildinK  Classified 

Articif.  XXV 


^NE  of  the  proper  functions  of  a 
”  classified  advertising  department  on 


any  newspaper  is  to  earn  a  profit. 
Although  this  is,  no  doubt,  the  unani¬ 
mous  opinion  of  newspaper  executives, 
many  classified  advertising  depart¬ 
ments  do  not  earn  a  profit,  but  show- 
deficits  each  year. 

The  question  of  profit  and  loss  from 
classified  advertising  involves  more  than 
the  classified  department.  While  the 
cost  of  selling  and  the  mechanical  cost 
of  production  must  be  reckoned  with,  it 
has  been  found  in  a  number  of  instances 
that  losses  could  be  turned  to  profits 


maintained  permanently,  the  day  would 
not  be  far  distant  when  a  firm  could  col¬ 
lect  practically  all  of  its  accounts  by 
mail.” 

Campaigns  urging  creditors  to  pay 
their  monthly  accounts  promptly  have 
been  run  in  a  number  of  cities  by  credit 
associations.  Most  of  them  have  proven 
to  be  profitable,  showing  the  possibility 
of  impressing  upon  the  public  the  advis¬ 
ability  of  prompt  payment.  The  fault 
of  these  educational  credit  drives  has 
been  that  there  was  not  enough  sus¬ 
tained  effort.  Instead  of  six-  or  eight- 
page  advertisements,  printed  during  the 


pense  account  and  twice  a  year  arc 
charged  to  profit  and  loss.” 

Many  newspapers  have  found  it  advis¬ 
able  to  charge  off  to  profit  and  loss  all 
uncollectible  accounts  each  month.  By 
this  method  the  statement  of  accounts 
receivable  is  never  inflated  with  a  large 
amount  of  bills  that  are  not  collectible. 

The  No.  1  letter  of  the  Commercial 
.\ppeal  reads  as  follows ; 

*'In  checking  over  our  past  due  accounts, 
we  hnd  you  are  indebted  to  us  to  the  amount 
of  $  . . 

“We  would  thank  you  to  remit  us,  cover¬ 
ing  this,  at  your  convenience  in  the  next 
few  days,  an^  very  much  oblige.” 

There  is  also  a  postscript  which  reads : 
“If  the  above  balance  does  not  agree 
with  your  record,  please  return  this 
letter  at  once,  with  particulars  noted 
below. 

This  letter  is  not  essentially  different 
from  those  used  by  many  other  news¬ 
papers.  On  the  back  of  the  letter,  how¬ 
ever,  is  printed  a  message  to  the  creditor, 
which  may  give  other  credit  managers 
an  idea.  It  is  as  follows; 


The  Commercial  Appeal  is  a  member 
the  Retail  Credit  Men's  Awociation,  ^nd  it 
co  operating  in  the  ‘*Pay  Up  Campaign,’*  and 
will  appreciate  the  favorable  consideration  of 
its  patrons  in  the  matter  of  settling  acconnti 
I>romptly. 


THE  COMMERCIAL  PUBUSHING  CO. 
CREDIT  DEPARTMENT 


Member  of 

Retail  (.'redit  .Men’ii  .^s^ociatioI1 
of  Memphis. 


Memphis,  Tenn . 

Your  Phone  No. 


RATING  □  □  □ 


References : 


As  requested,  we  have  opened  a  charge  account  for  your  convenience ; 
bills  to  be  presented  for  payment  monthly.  .All  copy  should  be  written 
plainly,  using  one  side  of  paper  only.  \Ve  will  receive  copy  by  telephone, 
but  are  not  responsible  for  errors  when  so  tideen.  On  reverse  side  of  this 
card  our  classification  numbers  are  given,  which,  if  used  by  you,  will  facil- 
tate  the  placing  of  ads  under  the  desired  headings.  Ads  may  be  discon¬ 
tinued  upon  written  order.  We  waive  no  legal  right  when  “kill”  orders  are 
taken  by  phone.  Ads  received  from  parties  whose  account  is  not  in  good 
credit  standing  will  be  declined  without  notice.  When  presenting  copy  to  be 
charged,  invariably  give  charge  account  number  as  above. 

I  The  CoHMEaaAL  Appeal. 


MEMPHIS  COMMERCIAL  APPEAL’S  CREDIT  CARD 


when  credits  were  given  more  attention 
and  collections  made  nearer  100  per  cent. 

In  explaining  how  he  had  increased 
the  efficiency  of  this  work  on  the  Mem¬ 
phis  Commercial  Appeal.  Joseph  P. 
Brennan,  manager  of  its  collection  and 
credit  department,  said: 

“We  arc  fortunate  in  having  in  our 
city,  first,  a  very  thoroughgoing  credit 
agency;  and,  in  the  next  place,  a  splen¬ 
didly  organized  association  of  retail 
credit  men  that  co-operates  with  the 
^  agency.  This  makes  it  possible  to  sys¬ 
tematically  list  up  the  names  of  ‘delin¬ 
quents’  and  ‘undesirables’  from  a  credit 
standpoint.  Our  plan  of  procedure  in 
handling  local  accounts  at  present  is 
very  much  improved  over  what  it  was 
formerly,  due  to  these  facilities,  and  the 
conditions  that  have  prevailed  during 
and  since  the  war. 

“The  retail  credit  men’s  association 
referred  to  above,  undertook  and  car¬ 
ried  out  a  wonderfully  successful  ‘Pay 
Up  Campaign.’  setting  forth  forceful 
arguments  in  a  publicity  campaig;n.  This 
campaign,  while  intended  for  individ¬ 
uals,  spread  even  further,  and  firms  and 
corporations  entered  into  the  spirit,  and 
many  large  balances  of  long  standing 
were  paid.  The  advantages  realized  by 
this  campaign  can  be  readily  appreciated. 

“Thus  it  was  demonstrated  that  the 
public  is  susceptible  to  an  education 
along  the  lines  of  meeting  obligations 
promptly,  and  if  such  an  education  were 


EDITORIAL  WRITER 
WANTED 


Experienced  man,  38  or  40  years 
of  age,  for  long-established  New 
England  evening  newspaper;  inde¬ 
pendent  in  politics.  Permanent 
•' place  and  adequate  salary.  Cor¬ 
respondence  strictly  confidential. 
Address  B-786,  care  Editor  and 
Pnblisher. 


The  time  has  arrived  when  the  old- 
fashioned  practice  of  carrying  ledger  bal¬ 
ances  over  must  come  to  an  end. 

The  exact  value  of  book  accounts  must 
be  determined  if  a  firm  or  corporation 
does  itself  justice  in  the  matter  of  mak¬ 
ing  its  income  tax  returns,  and  the  sig- 
nihcance  of  this  means  the  gradual  elim¬ 
ination  of  delinquent  ledger  Tialances. 

It  means  accounts  must  be  paid  when 
due;  the  speeding-up  of  settlements  of 


due;  the  speeding-up  ot  settlements  ot 
disputed  bills,  and  the  charging  to  profit 
and  loss  of  worthless  claims. 


The  Retail  Credit  Men’s  Association  of 
Memphis  is  doinft  a  s|dendid  work  in  its 
“Pay  Up  Campaign’’  in  this  connection, 
and  the  results  arc  proving  of  great  ad¬ 
vantage  to  both  debtors  and  creditors. 


The  No.  2  letter  of  the  Commercial  I 
Appeal  is  the  same  as  No.  1,  except  that 
on  the  reverse  side  it  contains  a  list  o! 
the  retail  merchants  who  are  members 
of  the  lootl  credit  association,  and  if 
one  values  his  credit,  he  should  respond 
upon  receiving  this  letter,  as  its  import 
is  quite  significant. 

When  an  advertiser  requests  a  monthly 
account,  he  makes  applicaton  on  a  credit 
card  as  shown  herewith.  This  card  is 
kept  by  the  paper  for  reference  and  a 
similar  card  is*  mailed  to  the  patron.  Mr. 
Brennan  explains  the  reason  for  mailing 
the  duplicate  card  by  saying: 

“The  object  of  the  credit  card  is  to 
apprise  the  patron  of  the  terms  and  con- 
dition.s  in  order  to  avoid  dispute.  Un¬ 
less  we  can  show  a  definite  understand¬ 
ing  of  terms,  our  courts  usually  favor 
the  debtor.” 

Many  newspapers  use  a  more  complete 
credit  card  which  enables  them  to  deterr 
mine  for  themselves  the  pay-habit  of 
credit  applicants.  Some  of  these  cards 
ask  for  an  applicant’s  banking  connec¬ 
tions,  the  names  of  two  or  three  persons 
or  firms  where  he  has  accounts  and  the 
names  of  two  or  three  personal  refer¬ 
ences. 

One  credit  manager  has  said  that  the 
best  guide  to  a  man’s  credit  is  not  how 
(CoHlinued  on  page  32) 


Last  Census  Shows  Muncie 
Gains  52%  in  Population 


course  of  a  couple  of  months,  smaller 
copy  run  more  frequently  and  over  a 
longer  period  of  time  should  prove  more* 
profitable. 

Mr.  Brennan  continued  his  statement 
by  saying: 

“We  have  only  of  late  begun  to  mail 
out  statements,  and  returns  have  been 
better  than  we  anticipated.  Our  plan  is 
to  follow  up  with  our  No.  1  and  No.  2 
letters.  In  addition  we  have  collectors 
to  call  upon  the  ‘stragglers.’  When  the 
accounts  arc  three  months  behind,  they 
are  turned  over  to  a  collection  agency 
that  is  in  touch  with  our  local  credit 
agency,  and  in  this  manner,  the  ‘dead 
beats’  are  listed.  The  uncollectible  ac¬ 
counts  arc  later  transferred  to  a  sus- 


Munde,  the  “Magic  City**  and  the  ' 

metropolis  of  Eastern  Indiana,  has  now  a 
population  of  36,524,  an  increase  of  52%  over 
the  last  census. 

Muncie,  situated  in  the  center  of  some 

of  the  richest  farm  lands  of  Indiana,  has, 
in  addition  to  its  agricultural  wealth,  thru 
natural  gas  and  oil  developments,  become  one  > 
of  the  most  prosperous  manufacturing  centers  ' 
of  the  country. 

Muncie's  population  high-class  fac¬ 
tory  workers,  numbering  in  excess  of 
9,000  at  the  present  time  and  earning  an  aver¬ 
age  weekly  wage  of  $35,  will  undoubtedly  be 
doubled  within  the  year  by  the  new  industrial 
plants  now  under  process  of  construction. 
Muncie’s  possibffities  to  the  National 
advertiser  are  too  great  to  be  even 
touched  upon  in  this  advertisement.  The 
[Muncie  Star  has  prepared  an  analysis  of  the 
Muncie  market,  which  it  will  gladly  send  on 

II request  to  any  interested  advertiser. 

The  Muncie  Star,  The  Terre  Haute  Star 
and  The  Indianapolis  Star,  combined,  form 


The  Star  League  of  Indiana 


TAe  Cramtmmt  Combination  of 
Quality  Circulation  in  Indiana 


SMtera  Representative:  Kelly -Smith  Co., 
Marbrnge  Building,  New  York 


Marbridge  Building,  New  York 

Weetem  Representative:  John  Glaaa, 
Peoples  Gas  Building,  Chicago 


The  Shaffer  Group 
Indianapolia  Star 
Torre  Haute  Star  Mnnde  Star 
Loniaville  Herald 
Chicago  Evening  Poet 
Denver  Times 
Rodey  Mountain  Newt 


NeHenni  A*»errtaing 
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PHILIPPINES  HOST  TO 
MISSOURI  PRESS 

Cause  of  laland  Peoples  Pleaded  to 

Editors  After  Banquet  of  Tropic 

Food  and  Radio  Message  from 
Manila 

(Special  to  Eoitok  &  Publishes) 

Columbia,  Mo. — A  fitting  close  to  the 
eleventh  annual  Journalism  Week  of 
the  School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri  was  the  Made-in- 
the-Philippines  Banquet  attended  by  600 
newspaper  men  and  women  May  8.  The 
American  journalists  were  the  guests  of 
their  “little  brown  brothers”  from  the 
islands,  and  the  food  they  ate  was 
mainly  the  product  of  the  Philippines. 

A  radio  station  set  up  near  the  speak¬ 
ers’  dais  was  represented  as  the  first  in 
Columbia  to  have  a  receiving  power 
great  enough  to  pick  up  messages  from 
Manila.  During  the  dinner  it  delivered 
to  Dean  Walter  Williams,  toastmaster, 
two  wireless  communications,  one  from 
Governor-General  Harrison  and  the 
other  from  Vice-Governor  Yeater  of  the 
Islands.  Telegrams  were  received  from 
President  Wilson  and  Newton  D. 
Baker,  Secretary  of  War. 

Amarican  Papers  Called  Ideal 

Arsenic  M.  Luz,  former  editor  of 
£1  Ideal,  Manila,  was  introduced  to  the 
banqueters  in  complete  darkness,  due 
to  a  failure  of  the  lighting  system.  But, 
according  to  Dean  Williams,  this  was 
altogether  appropriate,  as  Luz  in  Spanish 
is  “light”  in  English,  and  the  speaker 
was,  moreover,  in  this  country  for  the 
express  purpose  of  bringing  on  the 
light  regarding  conditions  in  his  home¬ 
land.  < 

The  American  papers  are  the  models 
of  the  progressive  Philippine  papers, 
Mr.  Luz  said,  and  he  praised  our  press 
as  the  greatest  in  the  world. 

J.  W.  Alexander,  Secretary  of  Com¬ 
merce,  denied  that  the  Philippines  are 
being  kept  under  the  control  of  the 
United  States  for  any  selfish  purpose, 
but  said  he  believed  the  best  plan  at 
present  was  one  “which  will  leave  us 
as  their  protector  until  they  will  be  free 
from  the  aggrandizement  of  other  na¬ 
tions. 

Jaime  C.  de  Veyra,  resident  commis¬ 
sioner  from  the  Philippines  to  the  Con¬ 
gress  of  the  United  States,  stated  the 
case  of  the  Filipinos  briefly  as  follows: 

“Moulders  of  public  opinion  as  you 
are,  and  coming  from  all  parts  of  this 
magnificent  country,  it  is  vital  for  ns 
that  we  make  you  know  the  truth  about 
our  people,  so  that  in  your  all-important 
capacity  you  may  do  justice  to  a  nation 
thirsting  for  justice — a  people  progres¬ 
sive  and  enthusiastc,  enamoured  with 
your  institutions,  and  whose  present  gen¬ 
eration  already  speaks  your  language.” 

Harvwy  Ingham  Spaaks 

Harvey  Ingham,  editor  of  the  Des 
Moines  (la.)  Register,  drew  the  line 
between  the  different  meanings  of  the 
word  freedom,  stressing  the  importance 
of  the  American  press  in  impressing  the 
need  for  freedom  only  with  order,  while 
the  Russian  idea  of  freedom  is  driven 
from  the  minds  of  our  people. 

Jack  Ryan.  Kansas  City  humorist,  en¬ 
tertained  the  guests  with  his  own  stories. 

A.  Ross  Hill,  president  of  the  Uni¬ 
versity  of  Missouri,  discussed  the  great 
ndvance  in  the  education  of  the  Philip¬ 
pines,  where  the  oldest  university  is 
twenty-five  years  older  than  Harvard. 

Many  beautiful  souvenirs,  the  work  of 
t*pert  wood  carvers,  basket  weavers  and 
tloth  workers  of  the  islands,  were  given 
t*ch  guest,  while  every  man  received  a 
Itox  of  cigars  and  cigarettes. 


Des  Moines  Sunday  Newspapers 
Compared  At  a  Glance 
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SUNDAY  REGISTER 

1 —  Paid  Average  January,  February 

and  March,  1919  .  67,108 

2 —  Paid  Average  April,  May  and 

June,  1919  .  .  .  69,000 

3 —  Paid  Average  July,  August  and 

September,  1919  69,878 

4 —  Paid  Average  6  months  ending 
March  31.  1920  .  .  82,251 


2nd  SUNDAY  PAPER 

A — Claimed  paid  circulation  first  issue 
April  6.  1919.  .  .  56,000 

B — Paid  Average  April,  May  and 
June.  1919  .  .  .  38,326 

C — Paid  Average  July,  August  and 
September,  1919  .  33,178 

D — Paid  Average  6  months  ending 

March  31.  1920  .  .  39,330 


THE  TEN-CENT  DES  MOINES  SUNDAY  REGISTER  HAS  MORE  THAN  DOUBLE  THE 
CIRCULATION  OF  THE  SECOND  DES  MOINES  SUNDAY  PUBUCATKNS,  A  NICKEL  FAPER. 
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WILL  nCHT  INCREASE  IN 
EXPRESS  RATES 


Publialiars  Maet  ia  N«w  York  and  Cki* 
cago  Following  American  Railway 
ExproM  Petition  for  Right  to 
Triple  Chargee  on  Papers 


Determined  opposition  to  an  applica¬ 
tion  to  the  Interstate  Commerce  Com¬ 
mission  by  the  American  Railway 
Elxpress  Company  for  permission  to  in¬ 
crease  its  rate  for  the  transportation 
of  newspaper  bundles  from  200  to  300 
per  cent  and  to  transfer  them  to  the 
classification  of  general  merchandise  was 
decided  upon  at  a  meeting  of  the  New 
York  City  Publishers’  Association  in  the 
New  York  office  of  the  Boston  Globe  on 
May  13.  Max  Annenberg,  circulation 
manager  of  the  Chicago  Tribune,  who 
was  present  by  invitation  of  the  New 
York  publishers,  told  what  had  been  ac¬ 
complished  by  a  group  of  publishers 
acting  independent  of  the  A.  N.  P.  A. 
in  a  previous  application  for  increased 
rates  by  the  express  company  and  in 
the  present  case. 

A  hearing  will  be  held  at  10  o'clock 
next  Monday  morning  by  the  Interstate 
Commerce  Commission  in  the  office  of 
its  New  York  attorneys,  Hulse  &  Allen, 
at  17  East  36th  street. 

At  the  conference  of  New  York  City 
publishers  there  were  present  represen¬ 
tatives  of  the  American,  Journal,  Trib¬ 
une,  World,  Post,  Standard-Union, 
Times,  News,  and  Evening  Mail. 

It  was  voted  to  join  in  a  movement 
to  oppose  increases  of  express  and  bag¬ 
gage  schedules  proposed  by  the  Ameri¬ 
can  Railway  Express  Company  in  of¬ 
ficial  express  classification,  and  to  place 
the  publishers’  case  in  the  hands  of  the 
Chicago  committee  which  successfully 
opposed  before  the  Interstate  Commerce 
Commission  last  year  a  proposed  in¬ 
crease  in  express  rates,  the  expenses  to 
be  shared  on  the  basis  of  weight  on 
shipments  by  express,  by  all  the  news¬ 
papers  in  the  United  States  which  join 
in  this  action. 

Mr.  Annenberg  told  the  meeting  that 
the  publishers’  fight  against  higher  rates 
for  express  transportation  of  news¬ 
papers  dates  back  to  November,  1918, 
after  the  railroads  had  been  taken  over 
by  the  Government.  At  that  time  the 
-American  Railway  Express  Company  al¬ 
leged  that  it  was  facing  a  deficit  of 
$12,000,000  and  requested  permission  to 
increase  its  rates  on  the  transportation 
of  all  merchandise,  asking  also  that 
newspapers  be  lifted  out  of  the  special 
classification  which  they  had  enjoyed 
since  1859  and  put  in  that  of  ordinary 
merchandise. 

Aroused  by  this  demand,  publishers  of 
large  newspapers  all  over  the  country 
met  as  an  independent  group  to  oppose 
the  proposition.  The  papers  which  were 
represented  in  this  group  included  the 
Chicago  Herald-Elxaminer,  Chicago 
Tribune,  Cleveland  Plain  Dealer,  Kan¬ 
sas  City  Star,  St.  Louis  Post-Dispatch, 
Portland  Oregonian,  Detroit  Free  Press, 
Louisville  Times,  Milwaukee  Journal, 
Denver  Rocky  Mountain  News,  Min¬ 
neapolis  Journal,  Los  Angeles  Times, 
San  Francisco  Examiner,  Cleveland 
News-Leader,  Seattle  Times,  Cincinnati 
Enquirer,  Brooklyn  Eagle,  St.  Paul 
Pioneer  Press  and  Dispatch,  St.  Louis 
Globe-Democrat,  Indianapolis  News, 
New  Orleans  Item  and  Toledo  Blade. 

This  group,  Mr.  .Annenberg  said,  de¬ 
cided  to  stick  together  in  opposing  the 
rate  increase,  the  expense  to  be  borne 
in  proportion  to  the  amount  of  express 
charges  paid  by  each,  and  the  following 
committee  of  three  was  chosen  to  con¬ 
duct  the  opposition  to  the  increase : 
S,  E.  Thomason,  Chicago  Tribune, 


Hugh  Murray,  Hearst  Newspapers,  and 
A.  G.  Lincoln,  St.  Louis  Post-Dispatch. 

Strongly  represented  before  the  In¬ 
terstate  Commerce  Commission  Mr. 
.\nnenberg  declared,  the  publishers  were 
successful  in  defeating  the  express  com¬ 
panies’  application  for  increased  rates 
and  the  class  of  newspapers  as  express 
matter  remained  unchanged. 

When  the  matter  came  up  again  re¬ 
cently,  the  companies  not  only  asked  for 
rates  200  to  300  per  cent  higher  than 
those  they  now  collect,  but  150  per 
cent  greater  than  those  they  requested  in 
1918,  and  repeated  the  request  that  all 
matter  carried  by  them  be  classed  as 
general  merchandise. 

They  also  asked  a  minimum  rate  of 
11  cents  a  package,  regardless  of  size 
or  distance  carried  Mr.  Annenberg  told 
the  New  York  publishers. 

A  further  request  was  that  newspapers 
be  compelled  to  zone  their  shipments  in 
75  to  100  zones,  the  rates  to  be  changed 
e^•ery  few  miles.  Mr.  Annenberg 
pointed  out  that,  instead  of  basing  zones 
on  air-line  distances  as  is  the  Post 
Office’s  practice,  the  express  company 
wishes  to  use  certain  towns  as  boun¬ 
daries  of  its  zones,  and  that  the  Post 
Office  has  only  eight  zones  in  the  entire 
country,  as  compared  with  the  number 
desired  by  the  American  Railway  Ex¬ 
press  Company. 

Publishers  again  mobilized  to  fight 
the  company's  demands,  meeting  at  the 
Chicago  Tribune’s  offices  on  Monday  of 
this  week.  The  following  newspapers 
were  represented : 

Cleveland  Plain  Dealer,  Kansas  City 
Star,  Detroit  Free  Press,  Louisville 
Times,  St.  Louis  Post-Dispatch,  Port¬ 
land  Oregonian,  Milwaukee  Journal, 
Denver  Rocky  Mountain  News,  Min¬ 
neapolis  Journal,  Los  .Angeles  Times, 
San  Francisco  Examiner,  Cleveland 
Xcw-Leader,  Seattle  Times,  Cincinnati 
Enquirer,  Brookl>'n  Daily  Eagle,  St. 
Paul  Pioneer  Press  and  Dispatch,  St. 
Louis  Globe-Democrat,  Indianapolis 
.News,  New  Orleans  Item,  Toledo  Blade, 
and  the  Scripps-McRae  League. 

Direction  of  the  campaign  of  these 
papers  was  placed  in  the  hands  of  J.  A. 
EHxon  of  the  Chicago  Herald-Examiner ; 
S.  K  Thomason  of  the  Chicago  Tribune 
and  A.  G.  Lincoln  of  the  St.  Louis  Post- 
Dispatch. 

The  Interstate  Commerce  Commission 
will  hold  hearings  on  the  matter  as  fol¬ 
lows  : 

New  York,  May  17. 

Chicago,  May  24. 

Spokane,  June  1. 

San  Francisco,  June  7. 

Houston,  June  14. 

.Atlanta,  June  21. 

Washington,  June  28. 

It  was  decided  at  the  Chicago  con¬ 
ference  that  the  publishers  would  ask 


The  Big  Way 
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Iowa  Newspapers,  with 
Rates,  etc. 

Any  information  supplied  by 

G.  L.  CASWELL 

Executive  end  Field  Sec’y* 

Ames,  lowx 


the  commission  to  compel  the  American 
Railway  Express  Company  to  show 
cause  why  its  monopoly  of  the  express 
business  should  not  come  to  an  end  on 
September  1,  1920,  the  date  set  for  its 
dissolution  by  the  war-time  act  that 
created  it,  so  that  normal  competitive 
conditions  can  be  restored  in  the  in¬ 
dustry.  \ 

Mr.  Annenberg  in  his  address  called 
special  attention  to  the  advantage  both 
to  the  Government  and  to  the  publishers 
Of  hearing  all  the  newspaper  publishers’ 
arguments  at  one  central  point  at  a 
stated  time,  instead  of  at  seven-day  in¬ 
tervals  at  points  scattered  from  the 
Atlantic  to  the  Pacific. 

He  pointed  out  the  danger  of  adding 
to  the  burden  already  borne  by  all  news¬ 
papers  by  the  requested  increase  in  ex¬ 
press  rates,  on  top  of  those  already- 
secured  by  the  Post  Office  and  those  re¬ 
quested  by  the  railroads,  and  contrasted 
the  service  rendered  by  the  Post  Office 
with  that  rendered  by  the  American 
Railway  Express  Company  as  follows : 

“In  the  handling  of  a  aacond-claaa  matter 
the  Poet  Office  Department: 

“Furnishes  free  of  charge  to  the  newspaper 
a  scaler,  or  as  many  sealers  as  may  be  neces¬ 
sary  to  weigh  thp  mail,  at  the  office  of  publi¬ 
cation. 

"Furnisht's  free  of  charge  mail  packets  in 
which  to  ship  the  papers. 

“Delivers  newspaper.?  to  subscribers  and  to 
dealers  in  all  cases  where  consignment  is 
within  the  weight  limits  of  the  postal  regu¬ 
lations. 

“.\tlends  to  and  makes  all  transfers  from 
one  train  to  another. 

“Assumes  responsibility  for  newspapers  from 
the  time  the  shipment  is  delivered  to  it  until 
it  makes  delivery  to  the  subscriber  or  ad- 
dre.ssee. 

“In  short  the  newspaper  publications  enjoy¬ 
ing  the  privileges  of  second-class  mail  matter 
rely  on  the  Post  Office  Department  to  the 
same  extent  and  in  the  same  degree  that  the 
average  citizen  relies  on  the  mail  generally. 
“Contruted  with  the  service  which  the  Poet 
Office  Department  renders.  It  can  readily  be 
demonstrated  by  actual  experiences  that  the 
following  represents  the  character  of  service 
given  by  the  express  company: 

“It  makes  delivery  only  where  trains  make 
stops. 

“Its  responsibility  ceases  when  newspapers 
are  thrown  from  the  train,  that  is,  when  the 


express  agent  deposits  the  bundle  upon  th 
platform.  Because  of  this  fact  newapapen 
are  liable  to  be  lost,  destroyed  or  stolen. 

“Newspapers  are  compelled  to  hire  drayiau 
to  transfer  papers  from  one  railroad  to  as 
other. 

“The  service  as  a  whole,  furnished  by  th 
express  company  to  newspaper  offices  at  th 
present  time  is  about  SO  per  cent  inferioMi 
that  rendered  by  the  Pott  Office  Departme«.' 


Printers’  Scnle  Arbifamtioa  Stnrts 

After  hearing  testimony  on  Mondaj! 
and  Tuesday  of  this  week  by  repn-j 
sentatives  of  the  New  York  Publisher!’ 
Association  and  Typographical  Unitgl 
No.  6  in  the  arbitration  of  a  new  wag 
scale  for  local  newspaper  printers,  Ai. 
bitrator  William  Kelley,  of  Brookl^a 
ordered  the  hearings  adjourned  untj 
May  18,  when  arguments  in  rebuttal 
will  be  presented.  The  hearings  an 
conducted  in  executive  session  and,  bt 
yond  the  fact  that  an  even  greater 
mass  of  data  than  usual  in  such  pro¬ 
ceedings  was  presented  by  both  sidu, 
no  information  was  obtainable. 


Stereotypers  Want  $10  a  Day 

Increased  wages  for  newspaper  stero 
otypers  of  New  York  will  be  considered 
at  a  meeting  early  next  week  betweet 
committees  representing  the  Publisk- 
ers  Association  and  the  local  unioi 
At  a  recent  meeting  of  the  union  the 
by-laws  were  amended,  setting  th 
wages  of  stereotypers  at  $10  for  a  regu¬ 
lar  working  day.  The  publishers  were 
asked  last  week  to  consider  amendini 
their  contract  with  the  union,  whid 
runs  until  June,  1921,  to  conform  will 
the  changed  by-laws. 


Should  Have  Been  $400,000 

Ry  a  typogratlhical  error  in  the  stotj 
of  the  South  B^'d  (Ind.)  Tribune’s  new 
building,  in  Editor  &  Publisher  of  Maj 
1,  the  cost  of  the  building  and  equip¬ 
ment  was  set  at  $40,000.  The  amount 
should  have  been  $400,000. 


Monday  Morning  Papers 
Saturday  Evening  Papers 
— ISfeed  More  Local  Display 

This  problem  cannot  be  solved  by  your  local  display 
staff,  as  the  publisher  knows'Trom  experience. 

But  we  have  solved  it — from  our  19  years  experience 
in  the  business  of  creating  local  display  from  a  new 
source. 

We  can  put  on  for  you  our  “Weekly  Business  Review 
Page,”  containing  about  80  per  cent  advertising.  This 
advertising  is  secured  from  your  local  manufacturers 
and  wholesale  jobbers,  in  small  spaces,  on  13,  26  to  52 
week  contracts.  We  renew  these  contracts  before  their 
expiration. 

This  page  of  ours  is  now  appearing  in  many  of  the 
leading  Monday  morning  and  Saturday  evening  papers. 
To  learn  what  the  publishers  think  of  it  write  for  folder 
“Local  Display  from  a  New  Source.” 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

HOME  OFRCE,  MEMPHIS,  TENN. 

Successor  to  JoneS'Briggs  Co, 
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Farm  Papars  Raorcaaiaa 

Atlanta,  Ga. — Members  of  the  Asso¬ 
ciation  of  Southern  Agricultural  Publi¬ 
cations,  founded  a  year  ago  in  Asheville. 
N.  C,  have  reorganized  under  the  name 
of  the  Southern  Farm  Papers’  Associa¬ 
tion.  Its  policies  call  for  the  standard¬ 
ization  of  agency  recognition ;  united 
protecve  action  during  the  present 
print  paper  shortage,  and  the  develop¬ 
ment  of  mutually  beneficial  relations 
with  other  agencies  working  in  the  in¬ 
terests  of  agriculture.  L.  A.  Nevin,  of 
die  Progressive  Farmer,  Birmingham, 
Ala.,  was  elected  president  and  Russell 
Kay,  of  the  Florida  Grower,  secretary- 
treasurer.  The  annual  meeting  will  be 
held  at  Asheville,  N.  C.,  in  July. 


E.  G.  WUson  C.  N.  N.  P.  A.  Manager 

Toronto.  —  The  Canadian  National 
Newspapers  and  Periodicals  Association 
has  appointed  as  manager  Earl  G.  Wil¬ 
son,  formerly  of  the  Ottawa  city  press, 
and  for  the  past  year  secretary  of  the 
Ottawa  Housing  Commission.  Up  to  the 
present,  the  work  of  the  association  has 
been  conducted  from  the  office  of  the 
president,  Acton  Burrows,  publisher  of 
the  Canaffian  Railway  &  Marine  World, 
but  a  temporary  office  has  now  been 
opened  at  70  Lombard  street. 


Tribune  Omits  Book  Adwertiung 

Chicacx). — The  shortage  of  paper  here 
Is  exemplified  by  the  announcement 
carried  this  week  on  the  book  review 
page  of  the  Chicago  Daily  Tribune, 


which  said:  “Owing  to  limited  space, 
all  book  advertisements  are  left  out  of 
this  issue.”  Incidentally,  only  about 
two  columns  are  being  devoted  by  the 
Tribune  to  book  reviews,  whereas  in  the 
past  several  pages  were  allowed  this 
matter. 


Horton  on  Okmulgoo  Tfanos 

Okmulgee,  Okla. — H.  H.  Horton  has 
purchased  the  interest  of  Sanford  C. 
Cox  in  the  Okmulgee  Daily  Times  and 
is  in  charge  as  editor  and  general  man¬ 
ager.  He  was  formerly  manager  of  the 
Muskogee  Phoenix  and  general  mana¬ 
ger  of  the  Tulsa  Daily  Democrat. 


To  Form  Pulitser  School  Alumni  Body 

At  the  annual  Columbia  University 
School  of  Journalism  graduation  dinner. 
May  22,  it  is  planned  to  organize  an 
Alumni  Association.  Invitations  have 
been  sent  to  all  former  students  to  at-, 
tend  the  meeting,  at  which  the  guest 
of  honor  will  be  Ralph  Pulitzer,  pub¬ 
lisher  of  the  New  York  World  and  son 
of  the  school’s  founder.  Dr.  John  W. 
Cunliffe,  acting  director,  will  speak  for 
the  faculty.  The  annual  graduation  ex¬ 
ercises  will  be  held  June  2.  This  year’s 
outgoing  class  numbers  about  thirty-five 
students.  It  is  expected  that  awards  of 
the  Pulitzer  School  traveling  scholar¬ 
ships  will  be  announced  soon.  The  win¬ 
ners  will  receive  $1,500.  This  will  be 
the  first  awarding  of  these  prizes,  the 
war  having  held  them  up  heretofore. 


THE  ST.  LOUIS  STAR 

IN  ST.  LOUIS 

for  consecutive  months 


I n 


In  February,  The  St.  Louis  Star  published  more  Total  Dis¬ 
play  Advertlring  than  any  other  St.  Louis  daily  nswspapat^ 
mominc  or  evening. 

In  March,  The  St.  Louis  Star  again  published  mors  Total  Dis¬ 
play  advertising  than  any  other  St.  Louis  lUly  newspaper, 
with  the  added  distinctian  ol  leading  the  sntirs  &ud  in  volume 
of  Total  Paid  Advertising. 

In  April,  The  St.  Louis  Star  again  was  FIRST  in  Total  Paid 
Advertising  leading  the  othsr  daily  newspapers  as  shewn  by 
the  following  maasuromsntsi 

Total  Paid  Advertising. 

(1)  THE  STAR . 3274  Columns 

(2)  Post-Dispatch  . 2224  “ 

(3)  Globe-Democrat  . 22  22  ” 

(4)  The  Times .  17  07  “ 

In  Local  Display  Advertising  in  April  The  Star  published  2SSS 
Columns,  which  was  3M  columns,  or  M,IM  Unas,  mors  Thssi  bath 
other  afternoon  newspapers  COMBINED. 

AGAIN  WE  SAYi 

The  time  has  arrived  whsn  no  St.  Louis  Advwtising  list  is 
complete  unless  it 

INCLUDES— AT  THE  TOP— THE  ST.  LOUIS  STAR 

4pril  Circnlalion  119,512  Net  Paid  Average 

More  than  S4%  City  and  Suburban 

A  GAIN  OF  NEARLY  25,000  OVER  APRIL,  1919 
Don't  Say  “Paper” — Say  “STAR” 

Trade  Mark  Registered. 

National  Advertising  Representatives 

STORY,  .BROOKS  &  FINLEY 

Chicago  Philadelphia  New  York 


for  the 

Managing  Editor 

will  want  to  use  the 
three  services  issued  by 
the  Navy  Newspaper  Syndi¬ 
cate  because  they  are  real 
newspaper  material.  They  are 
edited  by  experienced  men 
who  have  selected  their  sub¬ 
jects  from  the  inexhaustible 
files  of  the  Navy  Department. 

The  illustrations  used  are 
equal  to  the  best  photographs 
available  to  newspaper  pub¬ 
lishers. 

The  three  services  are :  The 
News,  Sporting,  and  Trav¬ 
elogue  series.  Over  three 
hundred  newspapers  now  use 
them. 

Recruiting  Officers  will 
show  proofs  of  these  articles 
and  order  stereos  and  mats 
free  of  charge  for  the  pub¬ 
lishers. 


The  Navy  Newspaper  Syndicate 

U.  S.  N.  PUBLICITY  BUREAU 
24  East  42nd  Street,  New  York  City 


super-speed  octuple  presses  and  one  ten- 
cylinder  Hoe  multi-color  press.  The 
newspaper  presses  are  laid  out  in  two 
rows  of  five  presses  each  with  the  deliv¬ 
ery  ends  towards  the  center  aisle.  Each 
press  is  equipped  with  a  dispatch  con¬ 
veyor  from  each  delivery,  making  in  all 
twenty  conveyors  running  straight  to  the 
delivery  room  from  the  presses  in  four 
rows  of  five  conveyors  each  super¬ 
imposed  one  above  the  other.  The 
presses  are  equipped  with  Hoe  iiJc 
pumps,  roller  bearings,  etc.,  and  driven 
by  10  silent  chains  by  80  horsepower 
Electro-Dynamic  Company  interpolc 
motors. 

The  Kohler  control  system  and  Cut¬ 
ler-Hammer  drive,  both  installed  by  the 
Cutler-Hammer  Company  are  used 
throughout. 

The  ink  is  dumped  into  the  storage 
tank  from  the  side-walk  and  forced 
thence  by  compressed  air  through  a  net¬ 
work  of  paper  to  individual  ink  pumps 
on  each  of  the  presses.  Lubricating  oil 
is  handled  in  like  manner,  except  that  it 
is  piped  to  a  spigot  located  centrally  in 
the  pressroom. 

Electric  hoists  at  each  press  lift  the 
paper  rolls  into  position. 

Mail  and  delivery  rooms  are  on  Read* 
street,  just  below  street  level.  This  floor 

. .  _  may  be  considered  as  a  mezzanine  floor 

This  moulder  of  the  main  pressroom  and  consequently 
the  papers  are  carried  by  the  conveyon 
in  a  straight  line  from  the  presses  to  the 
delivery  tables  in  the  mail  room. 

Each  department  has  a  separate  locker 
room,  equipped  with  new  steel  individual 
lockers  and  washing  facilities  of  the 
These  locker  rooms  are  well 
lighted  and  ventilated. 

The  space  in  the  sub-basement  under 
the  Broadway  end  of  the  building  is 
used  for  paper  storage,  and  is  large 
enough  to  take  several  hundred  large 
rolls. 


No^Lost  Motion  In  Sun  and  N.  Y.  Herald’s  New  Plant 


A  comer  in  the  great  prcMroom  of  the  Sun  and  New  York  Herald,  which  will  finally  houee  ten  modem  octuple  presaes 


By  ROBERT  H.  ROESEN 

Mrriianical  Siipc rintendent.  The  Sun  and  Xexv 
York  Herald. 

It  is  generally  conceded  that  when 
completed  The  Sun  &  New  York  Herald 
and  the  Evening  Sun  will  have  one  of 
the  finest  and  most  up-to-date  newspaper 
priming  plants  in  the  country.  I  have 
been  asked  to  write  a  brief  description 
of  the  equipment  of  the  several  mechani¬ 
cal  departments  as  they  will  be  when  all 
of  the  machinery,  presses  and  equipment 
now  on  order  are  installed. 

The  new  plant  is  located  in  the  Stew¬ 
art  Building  on  the  east  side  of  Broad¬ 
way  and  extends  from  Chambers  street 
to  Reade  street.  The  composing  room 
occupies  about  12,000  feet  of  the  second 
floor.  The  ceiling  is  high  and  special 
attention  was  given  to  the  lighting  ar¬ 
rangement,  which  is  a  semi-indirect  sys¬ 
tem.  The  large  number  of  lights,  with 
wrhite  ceiling  and  side  walls,  gives  an 
effect  welt  adapted  for  newspaper  com¬ 
position. 

Layout  of  the  equipment  in  this  room 
is.  of  course,  very  important.  The  super¬ 
intendent’s  desk  is  located  in  the  center 
and  elevated,  and  gives  opportunity  for 
full  supervision.  News  matter,  classified 
ads,  etc.,  starts  with  the  copy  man  well 
to  one  side  of  the  room.  From  this  desk 
it  is  distributed  to  the  sixty-two  inter¬ 
types  and  linotypes  of  various  models. 

The  advertising  foreman’s  desk  is  so 
located  as  to  give  complete  supervision 
of  the  monotypes  and  ad.  room.  Copy 
is  marked  at  this  desk  and  handed  to  the 
seven  monotype  keyboards,  where  it  is 
composed  and  the  riblxins  passed 
through  a  window  to  the  casting  room. 

This  room  is  one  end  of  the  ad  room, 
and  is  in  keeping  with  the  other  equip¬ 
ment.  Eight  machines  cast  the  matter 
from  the  keyboards  and  four  type-casters 
produce  type,  leads,  rules  and  slugs.  The 
matter  is  placed  on  galleys  in  one  of  two 
windows  according  to  point  size,  and 
from  these  windows  the  ad  hands  get 
material  for  their  work. 

Mechanical  equipment  in  the  compos¬ 
ing  room  and  monotype  room  includes 
individual  motor  drives  and  electrically- 
heated  metal  pots.  Plumbing  connec¬ 
tions  for  machines  are  carried  in  a 
sealed  trench  system  which  connects 
with  the  sewer  and  eliminate  danger 
from  water  breaks. 

Make-up  in  the  center  is  so  arranged 
as  to  deliver  with  the  least  possible  re¬ 
sistance  to  the  steam  tables.  .Ml  desks, 
type-stands  and  other  equipment  are  of 
the  latest  design  improved  steel. 


To  handle  a  sjiecial  feature  of  the  machines,  one  of  which  is  the  latest  de- 
Evening  Sun— the  Wall  Street  closing  sign  of  R.  Hoe  &  Co. 
prices — special  room  is  located  just  off  has  a  variable  speed  drive  and  can  con- 
the  composing  room  proper,  where  spe-  sequently  be  used  for  either  wet  or  dry 
cial  tickers,  desks  and  stands  are  in-  mats.  Cabinets  and  furniture  are  all 
stalled.  steel  and  of  the  latest  construction  and 

The  proofroom  is  also  located  off  the  design.  A  mat  chute  extends  to  the 
composing  room  and  connected  with  it  foundry  which  is  in  the  sub-basement, 
by  a  carrier  system.  The  idea  carried  The  foundry  occupies  about  2,500  latest  type, 
out  throughout  is  to  have  the  work  square  feet,  adjoining  the  press-room, 
travel  through  the  room  without  back-  It  has  an  elaborate  ventilating  system, 
tracking  and  with  the  least  possible  ef-  and  is  roomy  and  well  lighted.  Equip- 
fort.  ment  consists  of  two  Henry  A.  Wise 

This  floor  has  an  elaborate  mechanical  Wood  Double  Junior  autoplates,  three 
ventilating  system  that  furnishes  an  Wood  autoshavers,  two  saw-trimmers, 
abundance  of  air  thoroughly  washed  and  two  jigsaws,  large  job  metal  pot 
heated  or  cooled  as  desired,  and  conse-  equipped  with  a  Hoe  linotype  ingot  cas- 
quently  maintaining  a  clean  and  pleasant  ter,  hand-casting  boxes,  etc.,  and  color-  ATHOLSTAN  TAKES  PEER’S  SEAT 
atmosphere  in  the  composing  room.  plate  machinery,  such  as  routers,  thin-  _ 

.A  pick-up  carrier  system  carries  ning  machines,  tail  cutters,  etc.  i  e.  t  ^  *  i  j 

f  .  .  .  .u  -A.  »  t.  j  r  .u  c  •  u  j  Montreal  Star  s  Cluel  Gueet  of  Londoa 

proofs  and  copy  between  the  composing  The  autoshavers  dehver  the  finished 

room  and  proof  room;  pneumatic  tubes  plates  directly  into  the  pressroom,  there-  lime*  Uirectora 

carry  news  copy  from  the  editorial  by  doing  away  with  additional  handling  (Special  to  Edito*  &  Folishii) 

rooms  and  ad  copy  from  the  advertising  and  getting  the  plates  to  the  presses  London,  England. — Lord  Atholstan, 
counter  to  the  composing  room,  thereby  without  delay.  president  of  the  Montreal  Star,  who  ii 

eliminating  the  congestion  and  annoy-  The  pressroom  is  in  the  sub-basement  at  present  in  England,  was  estertaiued 
ance  caused  by  boys  carrying  copy  be-  and  covers  an  area  of  al>out  14,000  at  luncheon  by  the  directors  of  the  Lon- 
tween  the  different  departments  and  sav-  square  feet,  running  under  the  middle  don  Times  at  the  offices  of  the  company 
ing  considerable  time  in  getting  copy  to  of  Chambers  street.  This  room  is  prac-  Jn  Printing  House  Square.  Those  pres¬ 
its  right  place.  '  tically  square  and  h.as  head-room  of  gnt  included  Lord  Burnham,  Lord  Inch- 

The  moulding  branch  of  the  stereotype  twenty-one  feet.  It  has  the  same  type  cape.  Sir  Thomas  Mackenzie,  Sir  H. 
department  is  located  on  the  second  floor  of  ventilation  as  the  other  mechanical  Rider  Haggard,  Lieut.-Col.  Campbell 
and  occupies  about  500  square  feet  of  departments,  and  a  lighting  arrangement  Stuart,  Orr  Lewis,  Gen.  MacBrien  and 
the  east  end  of  the  composing  room  with  that  .gives  a.  uniform  illumination  all  p_  O’Connor  M.  P. 
eight  modem  steam  tables,  pneumatic-  over  the  room,  with  uo  dark  coniers.  '1^;^  Atholstan  ^called  his  visit  to 
ally  controlled  and  two  matrix-moulding  This  department  will  contain  ten  Hoc  Times  office  fifty  years  ago  and 

^  ^  ^  speaking  of  present  conditions  in  that 

- i  I  newspaper  said  he  voiced  his  own  and 

l  /  I  I  .  ;  the  opinion  of  many  Canadians  that  the 

•  /  •  i  t  >  welfare  of  the  Empire  was  the  ruling 

■■  -/  '  i  1  .  passion  with  Lord  NorthcHffe.  He  ad- 

forthcoming  Imperial  Press 

^  jj  Conference  in  Canada  held  possibilities 

promise  for  future 

^  -  f  .  Lord  Atholstan  took  his 

pi  k  i  ■'  House  of  Lords  April  28.  His  sponsors 

were  Lord  Somerlettown,  lord  in 

former  Govern- 


New  Post  for  Hubbard 

Philadelphia.— Walter  W.  Hubbard 
has  been  appointed  advertising  and  sales 
manager  of  the  Ludwig  Piano  Company's 
factory  and  chain  of  stores.  Recently 
he  has  been  with  the  Touchstone  and 
.\merican  Magazines,  New  York,  and 
was  a  member  of  the  faculty  at  the  A. 
E.  F.  University,  Beaune  Cote  d’Or, 
France,  as  an  instructor  in  advertising 
art. 


Light  aiul  Tontilation  were  die  first  considerations  in  planning  the  new  me¬ 
chanical  quarters  of  the  Sun  and  New  York  Herald 


PILGRIMS  CONDEMN  AD  TAXES 

Major  O’ICeofe  Leads  Fight — Frolich 
Elected  President 

(.Sptcial  to  Eoitos  &  Publisher) 
Boston,  Mass. — The  Pilgrim  Pub¬ 
licity  Association’s  annual  meeting  was 
addressed  by  former  President  Major 
P.  F.  O’Keefe,  who  branded  the  pro¬ 
posed  tax  of  1  per  cent  on  all  advertis¬ 
ing  as  an  outrage  on  all  trades  in  Boston 
and  urged  the  association  to  protest 
vigorously  against  the  measure  which  is 
being  advocated  here.  A  resolution  by 
Major  O’Keefe  was  passed  unanimously, 
as  was  another  motion  of  the  board  of 
directors  asking  New  England  congress¬ 
men  to  fight  against  the  proposed  fed¬ 
eral  advertising  tax. 

George  C-  h'rolich  was  chosen  presi¬ 
dent;  Henry  Kuhns,  vice-president; 
Mark  \V.  Burlingame,  secretary,  and 
George  E.  Moulton,  treasurer.-  Direc- 
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tors  for  two  years,  Herbert  Farrier. 
George  R.  Glendinning,  James  C.  Hig¬ 
gins,  Aubrey  C.  MacCarey  and  Carl  E. 
Shumway.  George  Brewster  Gallup, 
formerly  connected  with  the  association, 
was  voted  an  honorary  membership. 

Owen  Buys  Pendleton  Tribune 

Pendleton,  Ore.,  May. — Harry  L. 
Kuck,  until  recently  a  member  of  the 
staff  of  the  Oakland  (Cal.)  Tribune, 
has  purchased  the  Pendleton  Morning 
Tribune  from  William  E  Lowell, 
George  F.  Gilmore  and  C.  J.  Owen. 

Yeldmn  American  Names  "Special” 

The  Yakima  (Wash.)  Daily  .Ameri¬ 
can  has  appointed  Frost,  Landis  & 
Kohn,  New  York,  Chicago,  .Atlanta, 
Nashville,  and  Montevideo,  S.  .A.,  as 
its  national  advertising  representa¬ 
tives. 


I  our  Federal  Taxes 
can  be  reduced 

Save  Your  Money! 


Sherman  and  .Associates,  Inc.,  were  the  first  of  the  large 
Industr.al  Engineering  Organizations  to  establish  a  Special 
.Analytical  Tj^  Service.  It  is  founded  on  the  personal  experience 
and  study  as'  an  accountant  and  Industrial  Engineer  of  P.  C. 
Sherman.  This  experience  covers  a  period  of  nearly  thirty  years ; 
it  has  been  of  the  most  diversified  character,  and  the  past  three 
years  of  it  has  been  intensively  devoted  to  the  solution  of  Federal 
and  State  Tax  problems  for  several  hundred  industrial  and 
mercantile  concerns  throughout  the  United  States. 

This  service  rests  on  two  cardinal  principles;  one,  a  profound 
belief  that  no  tax  report  truly  portrays  the  taxable  condition  of  a 
taxpayer  unless  all  conditions  in  the  years  prior  to  the  year 
reported  are  taken  into  consideration  and  used  to  minimize  the 
amount  of  tax  to  be  reported  and  paid ;  two,  a  determination  to  so 
study  and  understand  the  various  tax  acts  that  the  intent  of 
the  acts  will  become  apparent  and  possible  of  interpretation  from 
the  taxpayer’s  point  of  view. 

''  Our  Special  .Analytical  Tax  Service  pays  for  itself  many 
times  over.  Reductions  for  our  clients  range  from  $1,(X)0  up  to 
over  $400,000.  We  are  now  working  on  several  of  the  largest 
newspapers  in  the  United  States. 

We  believe  we  can  materially  reduce  your  Federal  Taxes  for 
1919  and  can  assist  you  in  recovering  a  substantial  portion  of 
what  you  paid  for  1917-1918. 

No  obligation  is  incurred  by  discussing  your  tax  problems 
with  us.  Let  us  show  you  the  originality  of  our  tax  methods 
and  what  we  have  accomplished  for  other  prominent  concerns. 

.A  letter  or  wire  commands  our  immediate  attention. 


SHERMAN  and  ASSOCIATES,  Inc. 

INDUSTRIAL,  ANALYTICAL,  CONSULTING 
ENGINEERS  AND  ACCOUNTANTS 

Townsend  Building,  New  York  City 


WMhington 
D.  C. 


IndianapoIU 

Ind. 


Bridgeport 

Conn. 


A  National  Organization  of  Business  Engineers 
to  Render  Particular  Service  for  Particular  People 


ILLINOIS  FARM  LANDS  have  the  highest  assess¬ 
ment  value  of  any  farm  lands  in  the  United 
States.  This  is  because,  by  and  large,  Illinois 
lands  are  the  most  productive  of  any  similar  area  in 
the  entire  country. 

The  coal  lands  of  Illinois  are  tremendously  valu¬ 
able,  yielding  immense  quantities  of  coal,  which  is 
turned  into  power  in  the  manufacturing  establish¬ 
ments  of  the  great  state. 

The  manufacturing  industries  of  Illinois  rank 
very,  very  high  indeed,  and  the  products  of  the  state 
are  used  all  over  the  world. 

There  we  have  practically  everything  to  make  a 
great  market. 

And  Illinois  is  a  great  market.  In  the  center  of  the 
great  middle  west,  with  the  most  comprehensive  trans¬ 
portation  facilities,  the  second  largest  city  in  the  Un¬ 
ion,  Illinois  is  everything  that  a  market  should  be. 

Illinois  daily  newspapers  have  power;  they  have 
circulation;  they  have  influence. 

Illinois  merchants  are  wide  awake;  they  are 
hustling;  they  are  willing  to  cooperate  with  manufac¬ 
turers  in  popularizing  merchandise  of  merit. 

Place  your  merchandise  in  Illinois — get  it  to  the 
live  merchants.  Place  your  advertising  in  the  live 
Illinois  daily  newspapers,  get  the  printed  word  and 
the  goods  before  the  live,  prosperous  people  and  push. 

Other  manufacturers  have  found  it  very  good  busi¬ 
ness.  You  will,  too,  if  you  will  go  after  it  and  do  your 
share. 

These  Illinois  daily  newspapers  are  the  kind  that 
do  things,  and  appreciate  opportunities  to  prove  their 
power.  Put  it  up  to  them  to  show  you  what  they  can 
do  for  you. 


Chicago  Herald-Examiner. 


Chicago  Evening  Post. 


Peoria  Star 
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aO  P  WANT^  RII  I  pound  or  fraction  thereof  for  deliTCry  within 

rCiOO  *>li*l*  the  several  zones  applicable  to  fourth  class 
X  e  DA  DTV  Rill?  A  Cl  IDIT  ”*“*  "’“••of-  shall  be  as  follows  (but  where 

a  /\lxl  1  IVlEaAOLJIvEj  the  space  devoted  to  advertisements  does  not 

_  exceed  5  per  centum  of  the  total  apace,  the 

rate  shall  be  the  same  as  if  the  whole  of  such 
Act  Reported  to  Houae  Would  Post-  PobHoation  was  devoted  to  matter  other  than 
—  ,  advertisements):  (1)  Until  July  1,  1921,  for 

pone  for  Two  Yeara  Zona  Poatel  the  first  and  second  zones,  ly,  cents;  for  the 

■  z  I.  I  1  soon  third  zone,  2  cents;  for  the  fourth  zone,  3 

Increnaea  of  July  1,  19Z0 —  cents;  for  the  fifth  zone,  3H  cents;  for  the 

Wilaon  Veto  Expected  t«t*:  for  the  Kventh  zone,  5 

^  cents;  tor  the  eighth  zone.  534  cents;  (2)  on 

and  after  July  1,  1921,  and  until  July  1,  1922, 
yr*s.  n  V  for  the  first  and  second  zones,  cents;  for 

{S^ecim  to  EotTOK  &  PuBusBn)  jhe  third  zone,  2J4  cent*;  for  the  fourth  zone. 

Washington. — Prompt  consideration  ■*  cents;  for  the  fifth  zone,  cents;  for  the 

/  _  ^  j  1  *1  _  X  Sixth  zone.  5H  cents;  for  the  seventh  zone. 

Ot  the  compromise  second-class  mall  rate  7  cents;  for  the  eighth  zone,  cents;  on 


ordered  reported  May  12  by  the  House  after  July  1,  1922,  for  the  first  and  second 

r' _ _ r,  .  i-in:  j  n*  .  zones,  2  cents;  for  the  third  zone,  3  cents; 

Committee  on  Post  tjmee  and  Post  for  the  fourth  zone.  5  cents;  for  the  fifth  zone. 

Roads  has  been  assured  by  Republican  6  cents;  for  the  sixth  zone,  7  cents;  for  the 
leaders  in  both  the  Senate  and  House  in  ® 

Sec.  2.  That  for  daily  and  Sunday  news- 


order  to  afford  a  measure  of  relief  to 


newspaper  and  magazine  pubUshers  who  adS!"^.  ’1he'“aver‘’a"ge“‘;ro"^”r.ion 

are  being  taxed  heavily  by  the  high  of  space  devoted  to  paid  advertising,  to  space 
— f  Tu.  till  devoted  to  reading  matter,  pictures,  and  other 

prices  of  newsprint  paper,  ^iii  unpaid  features  for  each  month  shall  deter- 

approved  by  the  House  committee  would  mine  the  charge  for  the  subse<]uent  month. 


the  statutory  increase  on 


Sec.  3.  That  nothing  in  this  Act  shall  af¬ 
fect  existing  law  as  to  free  circulation  or 


second-class  mail  to  become  effective  on  existing  rates  on  second-class  mail  matter 

Tulv  1  next  Existing  charges  would  w'fb'n.  the  county  of  publication  or  existing 
jUiy  1  next,  c-xisung  enarges  wouiu  m  second-class  mail  matter  designated  as 

remain  in  effect  until  July  1,  1922,  when  educational,  scientific,  or  chanUble. 
the  advance  provided  for  in  existing  conflict  ^wit^t“he“'U^VsionJ  T/Vs^ 
law  for  July  of  this  year  would  become  and  are  hereby,  repealed. 

Operative.  -  • 

EXCISE  TAX  ON  PAPER 

into  a  bitter  party  fight.  Republican  PROPOSED  BY  AMES 

leaders  generally  favor  the  measure,  the  _ 

original  proposal  having  been  offered  by  i 

Representative  Simeon  D.  Fess,  of  Ohio,  (Continued  from  page  6) 

chairman  of  the  Republican  national  Upon  request  of  the  committee,  Mr. 
congressional  committee,  who  prepared  Lyman  agreed  to  furnish  it  with  a 
the  bill  with  the  assistance  of  Victor  statement  showing  the  amount  of  eam- 
Rosewater,  formerly  publisher  of  the  ingsby  his  company,  together  with  other 
Chnaha  Bee  and  still  a  member  of  the  details  relating  to  what  amount  of  paper 
Republican  National  Committee.  has  been  sold  for  the  last  few  months 

Bitter  Party  Rfht  Promitad  »<>  publishers  under  contract  brokers, 

the  cost  of  production  and  the  selling 
Representative  John  A.  Moon,  ranking  price. 

Democratic  member  of  the  House  Post  .According  to  Mr.  Lyman,  his  com- 
Office  Committee,  is  at  work  on  a  sting-  pany  produces  approximately  300,000 
ing  attack  on  the  bill  in  the  form  of  a  tons  of  print  paper  annually,  of  which 
minority  report.  It  is  regarded  likely  97  per  cent  is  sold  to  publishers  under 
that  Democratic  Senators,  notably  Me-  contract  and  not  more  than  3  per  cent 
Kellar  of  Tennesee,  and  others  who  to  jobbers.  In  view  of  present  condi- 
advocated  the  zone  system,  will  endeavor  tions,  he  said,  none  thought  the  present 
to  prevent  passage  of  the  bill  by  July  1,  prices  unreasonable.  The  price  during 
and  there  is  a  widespread  view  among  the  present  quarter,  he  said,  has  been  S 
Democrats  that  the  influence  of  Post-  cents  a  pound,  f.o.b.  mill, 
master  Cieneral  Albert  Sydney  Burleson  _  t 

at  the  White  House  will  be  sufficient  to  twenty  Per  Cent  F..r  Profit— Lyman 

have  the  President  veto  the  measure.  At  the  request  of  members  of  the  com- 
The  vote  in  the  House  committee  was  mittee,  Mr.  Lyman  explained  the  agree- 
9  to  6  in  favor  of  reporting  the  com-  ment  between  the  Attorney-General  and 
promise  between  the  Fess  and  Madden  paper  manufacturers,  made  on  Novem- 
bills.  The  Fess  bill  proposed  a  new  ber  26,  1917,  by  which  it  was  agreed  the 
scale  of  charges  having  the  effect  of  re-  Federal  Trade  Commission  should  fix 
during  very  materially  the  ultimate  rates  prices,  but  that  any  manufacturer  could 
under  the  progressive  increases  now  enter  into  a  contract  with  a  publisher  at 
provided  for  by  law.  The  Madden  bill  a  higher  price  if  desired.  Willingness 
provided  that  existing  rates  should  be  of  publishers  to  enter  into  such  contract^ 
made  permanent.  Republican  leaders  de-  and  pay  higher  prices  than  prescribed 
dared  the  opposition  to  any  bill  contem-  by  the  agreement,  which  is  to  remain  in 
plating  a  loss  in  federal  revenues  was  effect  for  three  months  after  peace  is 
so  great  among  members  of  the  taxing  proclaimed,  was  attributed  by  the  wit- 
committees  of  Congress  that  a  twelve-  ness  to  fears  of  publishers  of  a  paper 
month  suspension  of  the  statutory  in-  shortage  and  a  desire  to  ensure  a  per- 
creases  as  a  measure  of  emergency  re-  manent  supply,  even  though  they  would 
lief  to  publishers  was  about  the  best  that  be  compelled  to  pay  higher  prices, 
could  be  obtained  at  this  time.  While  prices  are  readjusted  quarterly 

P.  O.  Makes  Old  Argument  International  Paper  Company,  he 


.  said,  publishers  had  confidence  in  it  and 

John  C.  Koons,  the  second  assistant  j^^ew  that  the  organization  would  deal 
postmaster  general,  protested  vigorously  reasonably  and  fairlv  with  them, 
gainst  the  committee  bill,  renewing  the  ,^r.  Lvman  told  the  committee  that  his 
familiar  argument  about  the  loss  suf-  romnanv  mnlrnl.  threi-  mltlinn  arr..s  of 


gainst  tne  committee  mii,  renewing  me  ,^r.  Lvman  told  the  committee  that  his 
familiar  argument  about  the  loss  suf-  companv  controls  three  million  acres  of 
fered  by  the  (^vemment  in  carrying  lands  in  Canada,  most  of  which 

se^nd-class  is  held  under  licenses  and  consists  of 


cecimd-class  is  held  under  licenses  and  consists  of 

The  text  of  the  hill  as  re^rted  by  crown  lands.  In  Canada  250,000  acres 
the  HouseCommittee,  to  be  known  as  ^re  owned  outright  by  the  company. 


H.  R.  13,998,  follows:  while  it  owns  1.000,000  acres  in  this 

countn-.  Under  regulations  made  by 

on  publication*  entered  a*  *ecnd-cia**  matter  •  ^  t  ■  « 

(including  sample  copies  to  the  extent  of  10  the  Canadian  authorities,  however,  only 
ptT  cratnm  of  the  wright  of  copiee  n^ed  to  manufactured  wood,  that  is,  wood-pulp, 
■nbocnberi  dunng  the  calendar  year)  when  .  j  z  ,  J 

aent  by  the  publiaheri  thereof  from  the  post  can  be  removed  from  the  crown  lands 
o^e  of  publication  or  other  poft  office,  or  J  transported,  and  as  the  International 
wfcen  aent  by  a  news  agent  to  actual  subaenb-  ,  ,  ,  .j  i. 

era  thereto,  or  to  other  news  agents  for  the  nss  no  mills  in  Canada,  he  said.  It  has 
parpooe  of  aalea  ahatl  be—  z  v  .  been  compelled  to  go  into  the  open 

(a)  In  the  cate  of  the  portion  of  such  pub-  i.z  j  C-Lt.  z  z 

lication  devoted  to  matter  other  than  advertiar  market  for  wood,  which  has  advanced 
tnenta,  tyi  centa  per  TOnnd  or  fraction  thereof,  the  cost  of  production. 

(1)>  In  the  case  of  the  portion  of  anch  pub-  c  .  n  z  z  i.  z 

devoted  to  adTertiaementa  the  rates  per  Senator  Reed  and  other  members  of 


to  othCT  news  agents  for  the  has  no  mills  in  Canada,  he  said,  it  has 
•»  ^  f  1,  K.  compelled  to  go  into  the  open 


the  cost  of  production. 

Senator  Reed  and  other  members  of 


the  committee  questioned  Mr.  Lyman 
closely  regarding  profits  made  by  his 
company  since  print  paper  prices  were 
first  fixed  by  the  government.  He  said 
he  had  not  anticipated  this  line  of  ques¬ 
tioning,  and  for  that  reason  did  not 
have  the  figures  with  him,  but  admitted 
the  company  made  a  surplus  during  that 
time,  although  no  dividend  had  been  de¬ 
clared  on  the  common  stock.  The  reg¬ 
ular  six  per  cent  dividends,  however, 
were  declared  on  preferred,  according 
to  the  witness.  Asked  what  profit  he 
thought  a  manufacturer  should  make, 
he  replied  about  twenty  per  cent  on  the 
actual  capital  investment. 

Discounts  Substitutes 

Recommendations  made  to  the  com¬ 
mittee  by  Courtland  Smith  of  New 
York,  president  of  the  American  Press 
.Association,  to  the  effect  that  an  appro¬ 
priation  should  be  made  for  experiment¬ 
ing  with  substitutes  for  wood-pulp,  were 
belittled  by  Mr.  Lyman,  who  said  such 
experiments  would  be  like  experiment¬ 
ing  with  aviation  with  a  view  of  dis¬ 
placing  railroad  transportation.  He  dis¬ 
counted  the  finding  of  any  substitute  and 
said  none  is  necessary,  as  the  forests  in 
this  country  will  not  be  exhausted  for 
hundreds  of  years  to  come. 

Substitution  of  straw  in  the  making 
of  paper,  he  said,  is  an  impossibility, 
owing  to  the  enormous  expense  involved. 
He  advocated  conservation  of  the  for¬ 
ests,  especially  from  fire,  as  well  as  re¬ 
strictions  on  the  cutting  of  timber. 

Maurice  Hoopes,  president  of  the 
Finch-Pruyn  Paper  Company  of  Glens 
Falls,  N.  Y.,  today  denied  charges  made 
in  previous  testimony  that  print  paper 
manufacturers,  acting  in  collusion,  in¬ 
creased  prices  above  those  agreed  on  by 
the  Government  and  the  manufacturers. 
His  company,  Mr.  Hoopes  said,  only  re¬ 
vised  its  prices  upward  after  the  Inter¬ 
national  Paper  Company  had  taken  simi¬ 
lar  action  and  after  increased  production 
costs  had  necessitated  a  readjustment  in 
prices. 

Says  Higher  Price*  Are  Fair 

Calling  attention  to  a  statement  fur¬ 
nished  to  the  committee  by  Mr.  Hoopes 
showing  that  the  company  had  sold  print 
paper  under  contract  for  about  4  or  5 
cents  a  pound,  but  had  sold  other  print 
paper  this  year,  in  the  open  market,  at 
from  8  to  9  cents.  Chairman  Reed 
asked ; 

“You  were  simply  trying  to  make  all 
the  money  you  could  make,  weren’t 
you  ?’’ 

“I  beg  your  pardon,  but  if  we  had  been 
doing  that  we’d  have  taken  16  cents  for 
it.”  the  witness  answered.  “We  had 
offers  at  that  price  for  paper.” 

Mr.  Hoopes  replied  that  the  company 
received  higher  prices  than  called  for  in 
contracts  for  about  30  per  cent,  of  the 
paper  produced  by  it,  hut  he  said  such 
action  was  justified,  as  the  average  for 
the  year  would  not  show  excessive 
earnings. 

A.  R.  Pauli,  formerly  a  paper  manu¬ 
facturer,  said  that  his  experiments  in 
working  the  waste  product  from  sugar 
cane  mills  convinced  him  that  it  offered 
a  suitable  substitute  for  wood  pulp  in 
print  paper  manufacture. 

.\nother  witness  liefore  the  committee 
was  William  A.  Whitcomb,  vice-presi¬ 
dent  of  the  Great  Northern  Paper  Com¬ 
pany,  who  testified  regarding  the  prices 
charged  by  his  company  for  print  paper 
and  costs  of  production.  Mr.  Whitcomb 
said  that  his  company  had  no  paper  con¬ 
tracted  for  sale  at  any  higher  price  than 
4  cents  a  pound.  There  would  be  no 
talk  of  Government  regulation  if  all 
paper  manufacturers  conducted  their 
business  on  the  basis  your  concern  does,” 
Senator  Walsh  said. 


DES  MOINES  PAPERS  WAR 
ON  SPACE  GRABBERS 

All  Newspaper*  Join  in  Campaign  aad 
Warn  Public  Money  Paid  Pres* 

Agent*  Will  Be  Wasted  in 
the  Future 

(.Special  to  Editos  &  Publisher) 

Des  Moines. — The  newspapers  of 
Des  Moines  have  declared  war  on  the 
free  publicity  or  press  agent. 

Recently  local  press  agents  attempted 
to  make  a  contract  with  the  Dei 
Moines  Chamber  of  Commerce  to 
handle  all  the  publicity  for  the  Chamber, 
assuring  those  concerned  that  they 
would  get  more  publicity  than  oixt 
narily  if  they  handled  the  material.  A 
large  consideration  for  services  wu 
involved. 

When  this  attempt  became  known, 
the  newspapers  of  I>s  Moines  decided 
it  was  time  to  call  a  halt  and  show  the 
public  in  general  and  the  publidiy 
agents  in  particular  that  newspaper 
space  could  not  be  so  easily  secur^ 
All  the  Des  Moines  newspapers  joined 
in  publishing  the  following  notice  to 
readers : 

Don’t  W**t*  Your  Monojr 

The  Des  Moines  newspapers  find  it  note* 
sary  to  define  the  relations  that  exist  hetwcM 
them  and  the  numerous  “press  agents’’  or 
"puhlicity  agents’’  or  whatever  the  paid  prop* 
!;andists  choose  to  call  themselves. 

None  of  these  press  agents  has  any  accea 
to  or  control  over  the  news  columns  of  tlx 
Des  Moines  newspapers,  and  any  assertion  or 
intimation  that  in  any  degree  they  have  suck 
control  it  a  plain  misrepresentation. 

The  Des  Moines  newspapers  have  their  owi 
staffs  for  collecting  news,  and  are  glad  to  col¬ 
lect  at  their  own  expense  any  interesting  i*. 
formation  about  activities  that  people  or  la- 
stitutions  in  this  community  may  have.  Tlx 
newspapers  charge  nothing  for  this  service  anl 
nohody  need  pay  anything  for  it.  If  persona 
institutions  or  enterprises  do  pay  anybody  for 
this  it  is  purely  a  waste  of  money. 

The  newspapers  are  compelled  in  their  on 
interest  and  the  interest  of  their  readers'  ti 
make  plain  that,  far  from  welcoming  or  mak¬ 
ing  use  of  the  so-called  “news”  that  the  “prea 
agents”  promise  their  clients  to  “put  over,’ 
they  are  against  the  whole  press  agent  buii' 
nets,  and  will  not  lend  themselves  to  it  is 
the  slightest  degree. 

The  only  space  in  newspaper  offices  that  the 
professional  propagandists  can  deliver  ii  in  Ikt 
waste  basket. 

The  favorite  game  of  the  publidq 
agents  in  Des  Moines  has  been  to  secun 
appointment  to  handle  the  publicity  fot 
various  local  organizations — particularV 
those  engaged  in  fund-raising  driva. 
Possibly  they  would  succeed  in  gettin 
a  little  publicity  in  the  papers,  inainli 
because  it  was  properly  prepared  ad 
along  the  line  of  what  the  papers  wouM 
run  of  their  own  accord. 

Then  when  the  campaign  was  ovB 
they  would  make  up  a  collection  of  clip¬ 
pings  showing  all  the  publicity  run  ■ 
the  papers,  including  the  material  x- 
cured  by  the  papers’  own  reporters  ad 
claim  credit  for  having  secured  all  tht 
publicity. 

Fr<>m  now  on  the  newspapers  of  Da 
Moines  will  he  particularly  careful  oi 
the  material  supplied  them  by  reco|- 
nized  publicity  agents.  The  above  no 
tice  should  go  a  long  way  to  curbinj 
their  activities. 


Report  Glass  May  Buy  in  Tampa 

Tampa,  Fla. — Frank  P.  Glass, 
president  of  the  American  Newspa- 
Publishers’  Assodation  and  until 
month  part  owner  and  editor  of 
Birmingham  News,  is  said  to  be  i 
tiating  for  the  purchase  of  the  Tan 
Trilnine.  The  report  could  not  be  c 
firmed  here. 

Jacksonville  Metropolis  Sold 

Jack-sonville,  Fla.— S.  A.  Lynch, 
-Atlanta  theatrical  man,  on  May  10  | 
chased  the  Florida  Metropolis  f 
W.  R.  Carter  and  Rufus  A  Russi 
The  consideration  was  not  made  pubi 
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Editor  &  Publisher 


WM.  DEAN  HOWELLS 
DEAD  1N84THYEAR 


Distinguished  Novelist,  Essayist  and 
Critic  Started  as  "Cub"  When  14 
and  Became  Elditor  of  Lead* 
ing  Literary  Magazines 


William  Dean  Howells  is  dead.  The 
Dean  of  American  Literature,  and  called 
liy  former  President  Taft  “the  greatest 
living  American  writer  and  novelist," 
died  May  11  at  his  home  in  New  York, 
aged  83  years. 

Mr.  Howells  was  born  at  Martin’s 
Ferry,  Ohio,  March  1,  1837,  and  moved 
when  three  years  old  to  Hamilton,  Ohio, 
where  his  father  was  editor  of  a  news¬ 
paper.  At  an  early  age  he  learned  the 
printing  trade  in  his  father’s  shop. 

His  first  newspaper  experience  began 
at  the  age  of  14,  when  he  was  a  “cub” 
reporter  of  the  Ohio  State  Journal.  At 
19  he  was  legislative  correspondent  of 
the  Cincinnati  Gazette.  About  this  time 
his  first  poem,  “By  the  Dead,”  was  ac¬ 
cepted  by  James  Russell  Lowell  and 
published  in  the  Atlantic  Monthly,  and 
in  1860  his'  first  book  of  poems  appeared. 
In  1861  he  came  to  New  York,  and 
sought  newspaper  work.  His  first  con¬ 
tribution  was  an  editorial  on  “Italian 
Politics,”  which  appeared  in  the  New 
York  Times,  and  for  which  he  received 
hve  dollars. 

He  shortly  after  this  received  an  ap¬ 
pointment  as  Consul  in  Venice,  as  a  re¬ 
sult  of  a  life  od  Lincoln  he  had  written. 
While  there  he  wrote  his  impressions 
for  a  Boston  newspaper  under  the 
heading  “Views  of  Venice.”  While 
abroad  he  married  Miss  Elinor  G.  Mead 
of  Brattleboro,  Vt. 

On  returning  to  the  United  States  in 
1865,  he  became  an  editorial  writer  for 
the  Nation,  and  continued  with  that 
publication  until  1872,  also  publishing 
many  novels  and  much  poetry. 

He  then  became  editor  of  the  Atlantic 
Monthly,  and  also  an  editorial  contrib¬ 
utor  to  Harper's  Magazine  in  1886.  Ex¬ 
cept  for  a  brief  period,  when  he  was 
editor  of  the  Cosmopolitan  Magazine, 
he  continued  with  Harper’s  throughout 
the  remainder  of  his  life,  succeeding 
Charles  Dudley  Warner  as  the  occupant 
of  “The  Easy  Chair.” 

.\lthough  Mr.  Howells  never  had  an 
ct^ljademic  education,  but  was  wholly  self- 
naiali  I  taught,  he  was  honored  by  many  col- 
d  anilleges  and  universities.  The  honorary 
wouli|  degree  of  A.M.  was  conferred  upon 
him  by  Harvard  in  1867  and  by  Yale  in 
ovtf|l881 ;  Litt.D.  by  Yale  in  1901,  by  Oxford 
f  clip’lm  1904  and  by  Columbia  in  1906.  He 
run  iilns  president  of  the  Academy  of  Arts 
ial  8e|jnd  Letters  in  1909,  and  received  the 
jold  medal  of  the  National  Institute  of 
.\rts  and  Letters  in  1915  for  distin- 
piished  work  in  fiction. 


Evening.  In  1877,  Mr.  Atkinson  moved 
to  Philadelphia,  and  founded  the  Farm 
Journal,  the  first  year  having  a  circula¬ 
tion  of  about  12,000  a  month.  He  be¬ 
came  president  of  the  Wilmer  Atkinson 
Company.  In  1880,  Mr.  Atkinson  origi¬ 
nated  the  first  fair  play  notice,  a  guar¬ 
antee  of  advertising  which  was  a  fore¬ 
runner  of  the  present  movement  of  the 
A.  A.  C.  W.  to  give  readers  more  con¬ 
fidence  in  advertising. 

Mr.  Atkinson  was  editor  of  the  Farm 
Journal  until  1917,  when  he  became  ed¬ 
itor  emeritus,  passing  the  active  edi¬ 
torial  direction  of  the  paper  over  to  his 
nephew,  Charles  F.  Jenkins,  who  had 
been  associated  with  the  Wilmer  Atkin¬ 
son  Company  since  1884. 
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WILMER  ATKINSON  DEAD 


and 


pioneer  Newspaper  Publisher 
Founder  of  the  Farm  Journal 

Philadelphia.  —  Wilmer  Atkinson, 
«ed  79,  founder  and  editor  emeritus  of 
Farm  Journal,  died  May  10  in 
hiladclphia.  Mr.  Atkinson  was  a  son 
|»f  Thomas  and  Hanna  Quinby  Atkin- 
ion,  whose  ancestors  came  over  on  the 
hip  Welcome  with  William  Penn.  Four 
fears  after  Mr.  Atkinson  graduated 
from  the  Freeland  Seminary,  Mont- 
fomery  county,  in  1858,  he,  with  his 
>rother-in-law,  Howard  M.  Jenkins, 
ought  the  Norristown  Republican, 
Il’ich  they  ran  successfully  for  a  year 
od  then  sold. 

In  1866,  with  Mr.  Jenkins,  he  founded 
fe  first  daily  newspaper  in  Delaware, 
Wilmington  Daily  Commercial, 
►bich  is  now  the  Wilmington  Every 


Cl^bttuarg 

Daniel  Stearn,  publisher  of  the 
American  Artisan  and  Hardware  Rec¬ 
ord  is  dead  in  Chicago.  Mr.  Stearn  was 
suddenly  stricken  while  on  a  train  bound 
for  Alton,  Ill.  He  was  born  in  1859. 
Among  other  affiliations,  he  was  a  mem¬ 
ber  of  the  Press  Qub,  and  the  Chicago 
Trade  Press  Association. 

George  A.  Therrien,  for  ten  years  an 
employe  of  the  Buffalo  News,  and 
father. of  George  N.  Therrien,  present 
circulation  manager  of  that  newspaper, 
died  in  Buffalo  after  an  illness  of  more 
than  a  year. 

Reverend  James  Luke  Meagher,  D.D., 
aged  71,  founder  and  president  of  the 
Christian  Press  Association  Publishing 
Company  and  of  the  Christian  Literary 
Union,  died  this  week  in  Long  Island  • 
City.  He  wrote  a  number  of  religious 
works. 

Reverend  Dr.  John  Heyl  Vincent, 
aged  88,  writer  on  religious  subjects  and 
for  many  years  a  bishop  of  the  Metho¬ 
dist  Episcopal  Church,  died  May  9  in 
Chicago. 

Morris  Nimkofsky,  one  of  the  found¬ 
ers  of  the  Forward,  Jewish  daily  news¬ 
paper  of  New  York,  was  murdered  in 
New  York  last  week  by  an  insane  tailor. 

Mrs.  .\nne  Williams,  mother  of 
Michael  Williams,  editor  of  the  Na¬ 
tional  Catholic  War  Council  and  author 
of  “The  High  Romance,”  died  the  past 
week  at  her  home  in  New  York. 

Charles  W.  Lawton,  editor  and  pro¬ 
prietor  of  the  Paris  (Ont.)  Review,  died 
on  May  8.  Born  in  Yorkshire,  England, 
he  came  to  Canada  in  1881  and  was  con¬ 
nected  with  the  Mount  Forest  Confed¬ 
erate,  Beeton  World,  OvilHa  Times  and 
Paris  Review. 

Joseph  .\lbert  Warren,  of  the  edi¬ 
torial  staff  of  the  Toronto  Telegram,  is 
dead.  Prior  to  the  war  he  was  con¬ 
nected  with  the  Ottawa  Citizen  and  Cal¬ 
gary  Herald.  He  saw  nearly  five  years’ 
active  service  and  was  twice  wounded. 

Miss  Camille  Dosch,  society  editor 
of  the  Portland  Oregonian,  was  a  victim 
of  a  disastrous  wreck  of  Southern 
Pacific  electric  cars  near  Portland  last 
Sunday,  receiving  injuries  that  resulted 
in  her  death  on  May  11.  Seated  beside 
her  was  her  seven-year-old  nephew. 
Fleurot  Dosch  Josselyn,  who  died  in¬ 
stantly.  Miss  Dosch  was  the  daughter 
of  Colonel  Henry  E.  Dosch,  prominent 
Oregon  pioneer,  and  the  sister  of  Arno 
Dosch  Fleurot.  well-known  European 
correspondent  and  magazine  writer.  She 
was  43  years  old. 


Cbanget  on  Burlington  Enterprise 

Buru.vgton,  N.  J. — Following  the 
recent  death  of  C.  Harry  Cheeseman, 
secretary-treasurer  of  the  Enterprise 
Company,  the  newspaper’s  personnel  has 
been  reorganized  as  follows;  Joseph  R. 
Cheeseman.  president  and  managing 
editor ;  W.  Emory  Cheeseman,  secretary- 
treasurer;  J.  H.  Roberts,  Jr.,  assistant 
treasurer ;  J.  J.  Naylor,  associate  ed'tor ; 
I-ewis  A.  Craft,  news  editor. 
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CO-OP 

Are  YOU  looking  for  a  territory 
where  "they”  haven't  spent  all 
their  money  for  Rent,  and  still 
have  a  surplus  over  to  buy  adver¬ 
tised  goods? 

Then 

Come  to  Wisconsin! 

Almost  a  year  ago  the  legislature  added 
a  section  to  its  general  corporation  law  to 
make  it  possible  for  municipalities  to  en¬ 
gage  in  housing  and  fcMr  interested  in¬ 
dividuals  to  organize  themselves  to  form 
cooperative  housing  companies. 

Concentrate  on  Wisconsin.  Try  your  ad¬ 
vertising  out  with  these  papers.  Prove 
your  average  possibilities  HEIRE! 


Circula- 

Rate  for 

tion 

5,000  Lines 

Appleton  Post-Crescent . 

. (E) 

7,912 

.025 

Beloit  News . 

. (E) 

7,633 

.035 

Eau  Claire  Leader-Telegram- •. . 

.(ME&S) 

8,329 

.03 

i^Fond  du  Lac  Commonwealth... 

. (E) 

6,463 

.025 

Green  Bay  Press-Gazette . 

. (E) 

10,005 

.03 

*  Kenosha  News  . 

. (E) 

5,545 

.025 

La  Crosse  Tribune  &  Leader-Press  (EftS) 

12,434 

.035 

Madison  (Wis.)  State  Journal... 

. (E) 

13,719 

.035 

^Madison  (Wis.)  State  Journal. 

. (S) 

10,650 

.035 

;^Milwaukee  (Wis.)  News . 

76,294 

.15 

Milwaukee  Journal . 

. (E) 

104,659 

.18 

Milwaukee  Journal . 

. (S) 

95,375 

.18 

Milwaukee  Sentinel . 

...(MAE) 

79,303 

.13 

Milwaukee  Sentinel . 

. (S) 

70,780 

.13 

Racine  Journal-News  . 

. (E) 

7,839 

.04 

;tSuperior  Telegram . 

......(E) 

18,154 

.045 

t Wausau  Record-Herald . 

. (E) 

5,125 

.025 

Government  Statements,  April  1,  1920. 
tPublishers’  Statement 
^Government  Statements,  October  1,  1919. 
*A.  B.  C.  Report,  April  Ist,  1920. 
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LET  PUBLIC  SERVICE  BE  OUR  GOAL 

The  views  of  the  editor  of  the  New  York  World, 
Mr.  Frank  I.  Cobb,  ancnt  the  press,  its  mis¬ 
sion,  and  the  evils  that  beset  it,  always  challenge 
attention,  impel  consideration  and  win  admiration 
and  respect.  Last  Sunday  evening’s  address  before 
the  Forum  of  the  Church  of  the  Ascension,  New 
York,  was  no  exception.  In  it  Mr.  Cobb  freely  ad¬ 
mitted  the  faults  of  the  .American  Press  and  vig¬ 
orously  maintained  its  integrity. 

He  pointed  to  the  fact  that  America  is  today 
flooded  with  propaganda  because  selfish  interests 
have  discovered  that  they  cannot  control  the  press 
through  its  owners  and  managers.  Every  journalist 
of  any  standing  knows  that  this  is  true. 

Mr.  Cobb  says  that  the  newspapers  are  over¬ 
worked;  are  tired.  He  says  they  are  losing  the 
greatest  quality  that  they  have  had  through  three 
generations — the  quality  of  militant  journalism.  ^ 
Koitur  &  Publisher  agrees  with  Mr.  Cobb,  but 
would  plead  ’extenuating  circumstances — a  world  war 
that  shook  the  foundations  of  civilization  found  the 
.Anierican  press  ready,  yes,  eager,  to  sacrifice  its 
ail  to  make  “.America  safe  for  Democracy.” 

When  .America  entered  the  war  the  newspapers 
of  America  surrendered  militancy  as  a  patriotic  duty, 
as  they  saw  it.  It  is  debatable  whether  they  would 
make  such  a  sacrifice  again.  They  became  journals 
of  propaganda  for  .America  and  her  associates  to 
win  the  war.  It  is  debatable  whether  that  act  itself 
injured  the  prestige  of  the  .American  press.  Be 
that  as  it  may,  the  fact  remains  that  there  was  then 
but  one  news  story  in  the  world — a  story  of  com¬ 
manding  importance — the  stoiy  of  the  war — and 
there  was  on  every  street  corner  a  buyer  for  every 
printed  sheet  of  paper  carrying  any  intelligence 
abitut  it. 

During  the  war  the  .American  press  grew  thin 
on  pre-digested  propaganda  —  governmental  and 
otherwise — and  the  old  time  channels  of  public 
information  were  disarranged  and  disturbed  to  such 
an  extent  that  at  the  close  of  the  war  we  were 
unable  to  readjust  ourselves  and  get  an  immediate 
grip  on  basic  facts — the  truth — which  is  the  basis 
of  all  sound  public  opinion. 

The  greatest  damage  to  the  .American  press  came 
from  a  realization  among  selfish  interests  of  its  tre¬ 
mendous  power  as  demonstrated  during  the  war. 
.All  of  the  interests  that  came  to  this  realization  are 
not  dangerous,  many  of  them  arc  only  petty,  but 
combined,  they  have  overwhelmed  the  press,  of  the 
country  with  their  propaganda — overwhelmed  it 
when,  like  the  people  of  the  nation,  it  .was  tired; 
tired  after  a  world  war  that  sent  all  our  cherished 
ideals  of  mankind  crashing  down  in  a  worthless 
lieap :  overwhelmed  it  at  a  time  when  its  hands  had 
been  trained  tp  accept  propaganda  as  an  agency  for 
the  preservation  of  the  nation. 

The  question  of  the  integrity  of  the  newspapers 
of  .America  is  not  now  and  never  was  debatable. 
Editor  &  Publisher  does  not  mean  to  say  that  there 
never  has  been  a  dishonest  newspaper  any  more 
than  that  there  has  never  been  a  dishonest  man. 
Editor  &  Publisher  does  mean  to  say  that  no  news- 
pai»er  can  continue  dishonest  with  its  public  for 
any  length  of  time  and  remain  successful.  The 
newspapers  of  the  country  need  strong,  vigorous 
editing  today  more  than  at  any  other  time  in  the 
history  of  the  Republic.  The  need  of  the  hour  is 
for  an  educated  blue  pencil  backed  by  courage  and 
determination. 

The  newspapers  of  .America  are  today  in  a  new 
war.  Their  fight  is  with  insidious  propaganda,  a 
poisonous  reptile  that  has  survived  the  war.  Every 
newspaper  and  every  newspaper  man  must  enlist 
now  to  “kill”  it.  Let  us  regain  full  100  per  cent 
of  reader-confidence  by  fighting  fearlessly  for  the 
things  we  believe  to  lie  right  and  in  the  public  in¬ 
terest  regardless  of  whom  the  truth  may  help  or 
hurt.  _ 

UKOB.ABLY  no  department  of  the  daily  news- 
^  paper  can  l)e  made  to  render  so  great  a  service 
at  such  a  small  cost  as  the  reference  bureau.  For 
this  reason  the  series  of  authoritative  articles  on 
this  subject  by  James  \\’.  Wells,  now  appearing  in 
Fditiw  &  Publisher,  is  attracting  wide  attention. 


R  I  L 


WILLIAM  DEAN  HOWELLS 

This  week  our  world  lost  in  the  death  of  Wil¬ 
liam  Dean  Howells  a  connecting  link  with  the 
personal  militant  journalism  of  the  middle  of  the 
last  century.  While  he  was  our  foremost  novelist 
for  more  than  a  generation  and  while  in  years  to 
come  he  may  or  may  not  be  given  a  high  place  in 
.American  literature,  his  place  as  an  essayist  and 
crtic — as  a  jounialist — is  secure. 

William  Dean  Howells  was  in  his  84th  year.  The 
fascination  of  the  printed  word  always  held  him 
in  its  spell  and  it  can  be  truly  said  that  the  journal¬ 
ism  of  the  period  in  which  he  grew  to  manhood  in¬ 
spired  him  to  thq  endeav9rs  that  won  for  him  a 
pleace  of  honor  in  .American  letters. 

Bornjn  Belmont  county,  Ohio,  son  of  a  newspaper 
■publisher,  he  learned  to  set  type  at  an  early  age  and 
played  his  part  in  the  journalistic  adventures  of  his 
parent  at  Hamilton,  Dayton,  Ashtabula,  Jefferson 
and  Columbus.  .At  14  he  was  a  reporter;  at  19  he 
was  legislative  corresponddnt  of  the  Cincinnati  Ga- 
'zette.  It  was  at  that  time  that  he  wrote  poetry  that 
was  popular  with  the  newspapers  of  Ohio  and  that 
finally  won  him  a  place  as  a  contributor  to  the  At¬ 
lantic  Monthly,  a  journal  of  which  he  later  became 
editor. 

His  first  books  appeared  in  1860,  one  was  verse 
and  the  other  the  campaign  life  of  Abraham  Lincoln. 
The  second  was  the  foundation  of  his  fortune.  With 
the  first  funds  derived  from  it  he  went  to  Boston 
where  he  wott  the  friendship  of  Longfellow.  The 
following  year  he  was  appointed  consul  to  Venice. 
Throughout  his  active  life  William  Dean  Howells 
was  a  journalist  whose  achievements  in  literature 
should  be  an  inspiration  to  the  present  generation. 

ttpCBLlClTA'  is  NOT  Bunk;  It  Is  Service,”  is 
the  head  over  a  two-column  boxed  editorial 
in  the  weekly  eight-column  (newspaper  page  size) 
clip  sheet  of  Goldwyn  Pictures,  issue  of  March  20. 
The  claim  is  not  supported  by  fact — not  if  we  are 
to  judge  by  the  treatment  accorded  the  fruits  of 
the  untiring  labors  of  the  space  grabbers  of  that 
particular  (firm.  Early  in  March,  Edit(»  &  Pub¬ 
lisher  requested  twelve  newspapers  scattered  from 
the  -Atlantic  to  the  Pacific  to  save  and  forward  to 
us  all  worthless  press  agent  propaganda  and  bunk 
during  the  week  of  March  21.  It  may  interest  the 
editorial  staff  of  the  Goldwyn  Gip  Sheet  to  know 
that  their  wonderful  little  paper  waster  was  in¬ 
cluded  in  the  packages  that  came  to  us. 

■p’DITORS  of  the  country  can  aid  greatly  in  the 
•^conservation  of  paper  by  taking  a  positive  stand 
against  all  free  publicity.  How  great  the  waste  is 
in  that  direction  is  demonstrated  in  the  illustrations 
used  with  Charles  Grant  Miller’s  article  this  week. 
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THE  GREAT  PRIMARY  MEDIUM 

STANLEY  CLAGUE,  Managing  Director  of  the 
Audit  Bureau  of  Circulations,  performed  a  nota¬ 
ble  public  service  the  other  day  in  Washington 
in  testifying  before  Senator  Reed’s  sub-committee 
of  the  Senate  Committee  on  Manufactures,  by  sub¬ 
mitting  some  basic  facts  with  respect  to  the  average 
newsprint  consumption  throughout  the  country  by 
groups  of  newspapers — those  having  less  than  3,000 
circulation,  those  having  from  3,000  to  10,000  cir¬ 
culation,  etc.,  etc,,  showing  increases  in  circulation 
of  all,  increases  in  number  of  pages  of  all  and  the 
increased  consumption  of  all  as  between  the  years 
1915  and  1919  and  1920. 

It  was  indeed  refreshing  to  hear  the  witness  pre¬ 
sent  the  facts  as  heretofore  the  testimony  had  been 
largely  hearsay  and  propaganda. 

Clague  testified  that  in  January,  1920  the  available 
supply  of  newsprint  was  369,041  tons  or  19  per  cent 
less  than  in  January,  1919.  In  February,  1920,  the 
available  supply  was  339,011  tons  or  2J  per  cent 
less  than  in  February,  1919.  March  and  .April  in 
his  judgment  will  show  but  a  trifling  variation. 

He  pointed  out  that  whereas  the  circulations  of 
the  (\pical  new.spapers  of  each  class  selected  by  nine 
auditors  of.  the  .Audit  Bureau  had  increased  by  10 
per  cent  and  a  fraction  in  1919  over  1915  that  the 
average  number  of  pages  per  day  had  increased  from 
approximately  13  per  day  in  1915  to  17  per  day 
in  1919,  or  a  total  increase  in  pages  of  .over  18 
per  cent. 

During  this  period — 1915  to  1919 — consumption  of 
newsprint  of  these  typical  newspapers  had  increased 
31  per  cent. 

The  surprising  part  of  the  testimony  is  that  por¬ 
tion  of  it  occupying  the  seven  lines  at  the  bottom 
of  the  table,  showing  increases  in  circulation,  in¬ 
creases  in  pages  and  increased  consumption  of  news¬ 
papers  as  classified  by  circulation  groups. 

For  example — the  newspapers  of  less  than  3,000 
circulation  had  an  increase  in  net  paid  circulation 
of  34  per  cent  and  a  decrease  in  the  number  of 
pages  between  1915  and  1919,  whereas  they  used  11 
per  cent  more  newsprint  tonnage. 

The  biggest  increase  in  circulations  was  among 
the  newspapers  of  10,000  to  25,000  or  21  per  cent 
increase. 

The  biggest  increase  in  number  of  pages  was 
among  the  newspapers  of  the  25,000  to  50,000  class 
or  27  per  cent. 

The  biggest  increased  consumption  of  newsprint, 
as  between  1915  and  1919,  was  among  the  new^ 
papers  having  from  25,0(X)  to  50,0(X)  circulation  or 
approxim,Ttely  48  per  cent. 

These  facts  are  significant.  They  show  that  all 
newspapers  have  been  serving  the  public  interest  in 
a  larger  way  than  ever — that  newspaper  space  for 
news,  views  and  business  messages — advertising— 
is  in  greater  demand  than  ever  before— that  in  truth 
the  newspaper  is  now  universally  recognized  as  the 
great  primary  medium. 

CONSERVE  AND  CO-OPERATE 

'T’HE  publisher  of  the  New  A’ork  Globe,  Jason 
Rogers,  estimates  that  there  is  enough  newsprint 
in  sight  for  1920  to  provide  every  newspaper  with 
10  per  cent  greater  tonnage  than  in  1919,  The 
simple  process  then  of  every  newspaper  keeping  its 
circulation  and  the  number  of  pages  daily — con¬ 
sumption — inside  of  monthly  contract  allotment 
would  in  30  days  break  the  back  of  the  absurdly 
inflated  spot  market  and  equalize  supply. 

It  will  not  do  for  those  who  own  their  own  paper 
mills  or  have  enormous  stocks  on  hand  to  say  that 
they  are  not  interested.  It  will  not  do  for  those  in 
possession  of  contracts  at  reasonable  prices  to  con¬ 
tinue  doing  business  as  usual  regardless  of  the 
plight  of  many  small  newspapers  in  desperate  straits. 

There  must  be  local  cooperation,  maximum  con¬ 
servation.  regard  for  the  “other  fellow,”  with  elimi¬ 
nation  of  “insane’’  competitive  methods  or  disaster 
for  many  will  be  inevitable  this  fall. 

Car  shortages,  embargoes,  etc.,  readily  lend  them¬ 
selves  to  solution  when  there  is  the  genuine  co¬ 
operative  spirit  in  evidence. 
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PERSONAL 


4  H.  SULZBERGER,  assistant  treas- 
A'urcr  of  the  New  York  Times,  has 
returned  from  a  trip  to  Sweden,  Nor¬ 
way  and  Belgium,  where  he  investigated 
the  newsprint  situation. 

Col.  Luke  Lea,  publisher  of  the  Nash¬ 
ville  Tennessean,  and  Miss  Percie 
Warner  were  married  May  1. 

P.  L.  Apgar,  formerly  a  publishers’ 
representative  and  national  advertising 
manager  of  the  New  York  Sun,  has  re¬ 
signed  from  Advertising  &  Selling  to  be¬ 
come  sales  manager  for  Ed.  Usoskin, 
Inc.,  lithographers  and  printers.  New 
York. 

Edward  V.  Hunt,,  assistant  editor  of 
Farm  and  Fireside,  will  wed  Miss  Vir¬ 
ginia  Fox  on  May  15  in  Greenwich, 
Conn.  Mr.  Hunt  was  engaged  in  Belgian 
relief  work  and  was  decorated  by  Italy, 
Belgium  and  France.  ' 

Dr.  Helmar  Key,  editor  of  the  Stock¬ 
holm  Sven.sk  Dagbladet,  arrived  in  New 
York  a  few  days  ago. 

M.  M.  Levand,  business  manager  of 
the  Kansas  City  Post,  is  recovering  from 
a  severe  nervous  attack,  following  a 
long  siege  of  worry  over  the  print-paper 
and  labor  situations,  which  confined  him 
to  his  home  for  nearly  two  weeks.  He 
is  able,  however,  to  be  about. 

\V.  J.  Patti.son,  general  manager  of 
the  Scranton  (Pa.)  Republican,  has 
withdrawn  from  the  campaign  for  dele¬ 
gate  to  the  Republican  national  conven¬ 
tion. 

Rnscoe  C.  "Emery,  editor  of  the  East- 
port  (Me.l  Sentinel,  has  entered  the 
primaries  for  nomination  on  the  Re¬ 
publican  ticket  as  .State  Senator  from 
Washington  county. 

Jerome  P.  I'leishman,  a  former  Bal¬ 
timore  newspaperman,  has  become  man¬ 
aging  editor  of  the  Bulletin,  weekly  of 
the  Baltimore  .Advertising  Club. 


IN  THE  EDITORIAL  ROOM 

Frank  Morse.  Sunday  editor  of  the 
Washington  (D.  C.)  Post,  has  tendered 
his  resignation  to  go  with  the  banking 
house  of  H.  H.  Frazier,  Philadelphia. 
His  successor  has  not  been  appointed. 

Mr.  and  Mrs.  H.  Gill  are  celebrat¬ 
ing  the  arrival  of  a  daughter  at  their 
home  in  Scranton,  Pa.,  where  Mr.  Gill 
is  sporting  editor  of  the  Times. 

Charles  H.  Mansfield,  of  the  Lynn 
(Mass.)  Item,  with  64  years  of  news¬ 
paper  work  to  his  credit,  is  being  pro- 
daimed  the  dean  of  New  England  news¬ 
paper  workers. 

Mrs.  Graydon  Brown  has  resigned  as 
society  editor  of  the  Scranton  (Pa.)  Re¬ 
publican. 

Major  Roy  C.  Van  der  Cook  of  the 
Michigan  state  police,  has  been  ap¬ 
pointed  Lansing  (Mich.)  correspondent 
of  the  Booth  newspapers  and  the  De¬ 
troit  News,  succeeding  Gurd  M.  Hayes, 
who  died  recently. 

Donald  H  Clark,  formerly  with  the 
Des  Moines  News,  has  been  appointed 
fditor  of  the  Clifford  DePuy  publica¬ 
tions,  Des  Moines;  the  Northwestern 
Banker  and  the  Underwriters’  Review. 
G.  A.  Snider,  former  Des  Moines  ad¬ 
vertising  manager  of  the  Moline  Plow 
Company,  has  also  joined  the  publica¬ 
tions  as  business  manager.  The  DePuy 
publications  moved  on  May  10  to  S5S 
Seventh  street.. 

Windsor  Williams  has  left  the  Provi¬ 
dence  Journal  to  go  on  a  summer’s 
cruise  with  the  .Atlantic  fleet  to  Pacific 
waters. 

Dick  De  Courcey,  who  has  been  a 
telegraph  operator  connected  with  the 
Associated  Press,  has  been  appointed 
tporting  editor  of  the  Providence  News. 

John  Robert  McCurry,  reporter  on 
the  staff  of  the  Dallas  (Tex.)  Mornincr 


News,  and  Miss  Estelle  Maddux,  a  sec¬ 
retary  of  the  editorial  department  of  the 
same  publication,  were  married  in  Dal¬ 
las  last  week. 

C.  O.  Lane,  former  telegraph  editor 
of  the  Coffeyville  (Kan.)  Journal,  has 
resigned  and  gone  back  to  his  former 
place  with  the  Kansas  City  Times’  staff. 

Floyd  L.  Bell,  St.  Louis  and  St.  Jo¬ 
seph  (Mo.)  newspaperman,  has  been 
made  publicity  director  of  the  St.  Louis 
&  San  Francisco  Railroad,  succeeding 
L.  H.  Harris,  who  has  re-entered  news¬ 
paper  work.  Mr.  Bell  is  also  editor  of 
the  railroad’s  magazine. 

John  Powell,  telegraph  editor  of  the 
Bridgeport  (Conn.)  Post,  has  been 
grantad  a  leave  of  absence.  He  will 
undergo  a  serious  operation. 

Garence  P.  Beers,  formerly  editor  of 
the  Bridgeport  Sunday  Post  and  later 
managing  editor  of  the  Bridgeport 
(Conn.)  Post,  has  purchased  an  interest 
n  the  Herald  Publishing  Company  and 
has  assumed  the  managing  editorship  of 
the  Bridgeport  Star-Herald.  He  suc¬ 
ceeds  -A.  F.  Maher,  of  New  Haver.-. 

C.  D.  Miller  is  now  a  member  of  the 
merchandising  department  of  the  New 
Orleans  Item. 

Clark  Salmon,  city  editor  for  the  New 
Orleans  Item,  was  recently  made  as¬ 
sociate  managing  editor;  McClellan 
Van  de  Veer,  Sunday  editor,  was 
named  city  editor;  James  L.  Spencer, 
assistant  telegraph  editor,  was  ’named 
Sunday  ^ditor ;  other  changes  -in  the 
Item  organization  are:  Roy  Sullivan, 
appointed  marine  editor;  W.  E.  White, 
appointed  automobile  editor ;  J.  B.  Ped- 
dicord,  appointed  assistant  city  editor; 
W’alder  Valois,  appointed  chief  copy 
editor.  ^ 

George  E.  Brown,  managing  editor  of 
the  Manchester  (N.  H.)  Leader,  who 
has  been  suffering  from  an  attack  of 
lai^yngitis,  has  completely  recovered. 

Robert  Henry  Schulz,  formerly  with 
the  Baltimore  News,  Star  and  Ameri¬ 
can,  has  joined  the  Sun  and  Evening 
Sun  as  a  special  assignment  artist. 

Harold  Caille,  a  member  of  the  In¬ 
ternational  News  Service  staff,  and  Miss 
-Agnes  V.  Rollow  were  married  in 
Brooklyn  on  May  1. 

Lieut.-Col.  .A.  N.  S.  Jackson,  who 
writes  sports  for  the  Cross-Atlantic 
Service,  is  a  member  of  the  British 
track  team  party  w’hich  took  part  in 
the  University  of  Pennsylvania  games 
last  week.  Col.  Jackson  will  tour  the 
United  States  for  a  month  before  re¬ 
turning  to  England. 

Michael  W.  Higgins,  formerly  of  the 
Newark  Evening  News,  has  succeeded 
H.  C.  O’Reilly  as  city  editor  of  the 
Union  (N.  J.)  Hudson  Dispatch.  Mr. 
O’Reilly  has  become  city  editor  of  the 
Hackensack  News.  John  Mitchell  has 
become  assistant  city  editor.  E.  J.  Lee 
has  succeeded  Raymond  Binder  on  the 
re-write  desk.  Mr.  Binder  is  now  with 
the  New  York  News.  Morris  Miller, 
of  Perth  Amboy,  N.  J.,  has  joined  the 
Ftispatch  staff. 

H.  B.  Savage,  editor  and  publisher  of 
the  Belton  (’Texas)  Evening  News  foi 
some  time,  has  resigned  to  become  as- 
si.stant  state  fire  marshal  of  .Arkansas, 
Fred  Savage,  his  brother,  will  take 
charge  of  the  Evening  News,  which  will 
continue  to  be  owmed  by  H.  B.  Savage. 

George  McQuaid,  who  has  been  in 
charge  of  the  publicity  and  town  site 
sales  of  the  Hamon  &  Kell  Railroad  at 
Ranger,  Texas,  has  resigned  to  return 
to  the  employ  of  A.  H.  Belo  &  Co.  as 
assistant  to  E.  B.  Doran,  director  of 
news  and  telegraph  of  the  Dallas  Morn¬ 
ing  News  and  the  Dallas  Journal. 


G.  W.  HOPKINS,  PRESIDENT 
OF  N.  Y.  AD  CLUB 


rpHE  annual  meeting  and  election  of 
the  Advertising  Club  of  New  York 
were  held  May  11,  resulting  in  the  elec¬ 
tion  of  George  W.  Hopkins  as  presi¬ 
dent,  for  one 
year;  Frank 
Presbrey,  vice- 
president,  for 
three  years ;  O. 
B.  Merrill,  treas¬ 
urer,  for  one 
year;  A.  Van 
Gytenbeek,  di¬ 
rector,  for  two 
years;  and  Fran¬ 
cis  H.  Sisson  and 
W.  H.  Ingersoll, 
directors,  for 
three  years.  Mr. 
Van  Gytenbeek 
had  been  tilling  an  unexpired  term  as 
vice-president.  Mr.  Hopkins  is  general 
sales  manager  of  the  Columbia  Grapho- 
phone  Company..  He  has  been  acting 
president  of  the  Club  for  several  months 
past. 

John  Kendrick  Bangs  was  the  guest 
of  honor  and  gave  a  talk  interspersed 
with  many  witty  incidents.  The  new 
orchestra,  which  has  just  been  org;anized 
among  the  members  of  the  club,  played 
for  the  first  time  and  was  enthusiastical¬ 
ly  received.  The  work  of  Secretary 
Clarke  was  highly  commended  by  Presi- 
,<’ent  Flopkins  in  his  address.  Several 
hundred  members  were  present. 


Geokce  W.  Hopkins. 


Barrett  Smith,  president,  141  Milk 
street,  Bfiston. 

George  A.  Hammer,  who  for  eight 
years  represented  the  Saturday  Evening 
Post  in  Detroit,  will  soon  join  the  staff 
of  Theodore  F.  McManus,  Inc.,  adver¬ 
tising  counsel,  Detroit.  Mr.  Hammer 
was  until  recently  in  the  advertising 
business  in  Chicago. 

The  Guthrie-Kerr  Service,  Boston, 
has  added  to  its  staff  King  Whitney, 
formerly  of  the  Springfield  Republican, 
and  James  S.  McCabe,  Jr.,  formerly 
with  Griffith-Stillings,  Boston,  to  assist 
in  the  preparation  of  copy  and  the  edit¬ 
ing  of  industrial  house  organs. 

Howard  L.  Spohn,  of  The  Class  Jour¬ 
nal  Publications,  and  Frank  A.  Kapp, 


of  the  Associated  Blue  Book  Publica¬ 
tions,  have  joined  the  Charles  H.  Fuller 
Company,  (Chicago,  to  establish  a  spe¬ 
cial  automotive  department. 

Fred  Craft,  until  recently  connected 
with  the  Ferry-Hanly  Advertising 
.Agency  as  chief  of  layout  and  director 
of  art,  has  joined  the  staff  of  the  Mein- 
zinger  Studios,  Detroit. 

George  and  Thomas  Moore,  late 
with  Seelye  &  Brown,  Detroit,  has 
been  added  to  the  Staff  of  the  Martin 
V.  Kelley  Company’s  Toledo  office. 

T.  Leighton  Anderson  is  a  new  ad¬ 
dition  to  the  copy  staff  of  the  Adver¬ 
tising  Service  Company,  Ltd..  To¬ 
ronto. 

The  Davis  &  Meyer  Advertising 
•Agency  has  been  organized  in  Pitts¬ 
burgh  by  Grant  Davis,  late  advertis¬ 
ing  manager  of  the  National  Fire¬ 
proofing  Company,  and  R.  E.  Myer, 
who  recently  was  with  the  Eddy  Press 
Corporation. 

Todd  Barton  has  been  appointed 
New  York  manager  of  the  Hancock 
Payne  Agency,  Philadelphia. 

The  Culver-Hammel  Corporation 
has  succeeded  the  R.  J.  Culver  Com¬ 
pany  in  Los  Angeles,  Cal. 

Charles  A.  Coons  has  resigned  as 
account  executive  of  the  J.  j.  Gibbons 
•Agency,  Toronto,  to  become  associ¬ 
ated  with  Photogravers,  Ltd.,  of  the 
same  city. 

Louis  H.  "Trinz  has  left  the  adver¬ 
tising  staff  of  Franklin  Simon  &  Co., 
New  York,  to  go  with  the  Federal 
•Advertising  .Agency. 

The  Sweet.  Thompson  &  Phelps 
Agency,  Chicago,  has  appointed  Mil- 
ton  M.  Bergaman  as  director  of  its 
art  department. 

F.  G.  Knapp  joins  the  Butler  -Ad¬ 
vertising  .Agency  staff,  Columbus,  O., 
on  May  10. 

H.  H.  Prittie  is  again  with  the  Mc- 
Kim  Agency,  Toronto. 

E.  G.  Hogarth,  formerly  advertis¬ 
ing  manager  of  the  Canadian  Ford 
Motor  Company,  has  joined  the  staff 
of  McConnell  &  Fergusson.  London, 
Out. 

Jean  Dean  Barnes,  advertising 
agent,  and  major  commanding  the  Man¬ 
hattan  and  Bronx  units  of  the  Women’s 
Police  Reserves,  led  the  “Pershing 
Unit,”  representing  250  uniformed 
n'.embers  of  the  organization  in  the 
police  parade  on  May  8.  This  organiza¬ 
tion  is  continuing  its  war  work  along 
peace  lines. 


THE  AGENCY  FIELD 

Recognition  by  the  Boston  publishers 
has  been  transferred  from  Smith  & 
Par's  to  the  Smith-Endicott  Company, 


Facts  about  the  Ha^kin  Service 

T-  ■  . 

^  (S^  r-.  The  Sandusky  R,e,^iste.r 

-  has  sit^ned  a  corvtract  for 
the  Ha  skin  Service.,  for 


one 


yean 


This  makes  it  possible^ 
For  any  reader  to  draw  on 
any  government  bureau 
For  inFormation 

Fre.de.r’lc,  HasKir^. 
'^asKin^ton  D  C  will 

tell  you  the  price  and. 
plan  For  your  paper 
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ST.  LOUIS  SHINES  UP  FOR  t 
I.  C.  M.  A. 

City  Officials,  PuUiahars  and  Business 

Bodies  to  Unite  in  Welcominc  and 
GiTing  Good  Time  to  i 
Circulators 

St.  Louis. — Local  members  of  the  In¬ 
ternational  Circulation  Managers  Asso¬ 
ciation  this  week  issued  a  statement  tell¬ 
ing  the  world  that  the  local  entertain¬ 
ment  committee  has  cleaned  house, 
washed  windows,  re-arranged  the  furni¬ 
ture  and  tilled  the  pantry;  in  fact,  have 
all  but  completed  arrangements  for  the 
big  convention  on  June  1,  2  and  3. 

The  committee  has  kept  in  mind  what 
it  believes  to  have  been  a  mistake  at 
the  Buffalo  meeting  and  has  tried  not 
to  furnish  so  much  entertainment  that 
the  program  will  be  interfered  with. 
Six  sessions  have  been  provided  for, 
three  morning  and  three  afternoon,  with 
entertainment  between  and  around  busi¬ 
ness. 

A  reception  committee  of  generous 
sire  will  haunt  the  Hotel  Statler  on  the 
night  of  May  31  to  let  the  “first  night- 
ers"  know  that  they  have  actually  ar¬ 
rived  in  St.  Louis.  The  Mayor  and  one 
or  more  of  the  publishers  will  greet 
the  delegates  at  the  first  session  on  June 
1  and  after  the  men  of  the  party  get 
down  to  businesss,  the  ladies  will  be 
taken  on  a  tour  of  the  big  stores.  While 
the  wives  of  the  St.  Louis  members  will 
be  in  the  party,  the  tour  will  be  under 
the  direction  of  the  cij.v  convention  bu¬ 
reau,  in  charge  of  a  woman  who  knows 
how  to  get  the  most  out  of  such  a  trip. 

Up  the  Missiuippi 

Luncheon  will  be  served  to  the  ladies 
with  the  wives  of  St.  Louis  members 
as  hostesses  and  the  men  will  be  the 
guests  of  the  Ad  Men’s  League,  the 
World  Color  Printing  Company  and  the 
St.  Louis  Newspaper  Publishers  Asso¬ 
ciation  immediately  after  the  morning 
session  adjourns.  Before  the  conven¬ 
tion  gathers  for  the  afternoon  session 
the  official  photograph  will  be  taken. 

Tentative  arrangements  have  been 
made  to  take  the  entire  party  to  the 
Orpheum  Theatre  on  the  first  night. 

Business  sessions  will  be  held  the 
second  day  aboard  one  of  the  regular 
excursion  steamers  which  has  been  char¬ 
tered.  It  will  leave  the  dock  at  8.30 
A.  M.  and  will  go  up  the  Mississippi  and 
the  ladies  will  pass  the  time  dancing  and 
playing  bridge  and  500  for  handsome 
prizes  while  the  men  are  in  convention. 

Landing  from  the  boat  at  4  p.  m.,  the 
party  will  be  taken  in  special  convey¬ 
ances  to  one  of  the  big  industrial  plants 
and  thence  to  the  Century  Boat  Qub 
for  dinner  as  guests  of  the  Publishers 
.\ssociation.  A  surprise  is  hinted  at  for 
this  function,  which  is  heralded  as  the 
“big  night.” 

Motor  Trip  on  Adjournment 

On  Thursday,  the  last  day  of  the  con¬ 
vention.  the  ladies  will  be  taken  on  a 
motor  trip  through  the  residential  sec¬ 
tions  of  the  city,  through  the  parks  and 
into  the  hills  of  St.  Louis  county,  wind¬ 
ing  up  for  luncheon  at  Bevo  Mill,  where 
the  Publishers  Association  will  again 
play  host,  assisted  by  the  wives  of  local 
circulation  managers. 

Members  of  the  association  will  be 
the  luncheon  guests  on  Thursday  of  the 
St.  Louis  Chamber  of  Commerce  and 
late  in  the  afternoon  will  be  given  an 
opportunity  to  size  up  the  city,  while 
the  ladies  are  concluding  a  tour  of  the 
Southside  parks  and  Shaw’s  Garden. 

“You  are  to  be  shown— here  in  Mis¬ 
souri— that  this  is  some  town,”  says  the 
committee,  “St.  Louis,  ‘surrounded  by 


the  United  States,’  is  available  for  alL 
St.  Louis  awaits  you.  She  expects  you. 
Her  welcome  will  make  you  glad  you 


Arrangements  are  being  made  by 
members  of  the  International  Circulation 
Managers’  .Association  from  New  York 
and  New  England  to  travel  by  the 
Southwestern  Limted  over  the  New 
York  Central  lines,  leaving  Boston  at 
2  P.  M.  on  Sunday,  May  30;  New  York 
at  4.30,  and  Rochester  at  12.23  A.  M. ; 
Buffalo  at  12.01,  arriving  in  St.  Louis 
at  6.08  P.  M.,  May  31.  It  is  expected 
that  same  of  the  members  from  New 
Jersey  and  the  eastern  part  of  Pennsyl¬ 
vania  will  also  take  this  route.  Those 
who  decide  to  go  on  this  train  are  re¬ 
quested  by  President  James  McKernan 
to  ask  for  reservations  in  the  1.  C.  M.  A. 
special  car. 

S.  N.  P.  A.  SAVED  MANY 
PUBLISHERS 

Yeoman  Service  in  Newsprint  Emer¬ 
gency  by  Secretary  Jobnaon  Brings 
Citation  from  President  Alli¬ 
son — Shipments  Improved 

The  value  of  the  Southern  Newspaper 
Publishers’  Association  to  its  members 
as  an  organization  and  the  alertness  of 
Secretary  Walter  C.  Johnson  were  well 
exemplified  in  the  way  they  saved  the 
situation  for  many  publishers  by  moving 
delayed  shipments  of  newsprint  during 
the  recent  storms  and  strikes.  Of  what 
was  accomplished,  President  James  H. 
Allison  says  in  a  letter  just  sent  to  the 
members : 

“The  grasp  which  our  indefatigable  secre¬ 
tary  has  on  the  situation,  and  his  keeping  in 
touch  with  the  various  railroad  and  paper  com¬ 
pany  traffic  officials,  and  his  readiness  to  go  to 
Norfolk  if  need  be,  leaving  his  own  paper,  to 
look  after  re-shipping,  if  it  became  necessary  to 
use  boat  from  Boston  or  other  port  cities  to 
Norfolk,  has  earned  the  everlasting  gratitude 
of  our  membership.  It  is  in  just  such  trials  as 
we  have  just  gone  through  that  we  learn  the 
value  of  our  ornnization. 

“I  hope  the  oiffirulty  with  the  railroad  men 
will  soon  be  solved,  and  that  conditions  will 
return  to  normal,  but  in  the  meantime,  let  me 
urge  every  member  of  our  association  to  prac¬ 
tice  every  possible  economy,  with  snialler 
headlines,  more  tersely  written  news  stories, 
the  elimination  of  features  where  the  supply 
of  news  print  is  very  low,  and  if  need  be  the 
discontinuing  of  comics,  which  may  save 
en'ough  paper  to  prevent  entire  suspension. 
Frugal  operation  in  the  circulation  depart¬ 
ment  looking  to  the  prevention  of  every  pos¬ 
sible  waste,  of  course,  is  expected.” 

Conditions  Much  Improved 

Shipments  of  newsprint  are  now  very 
much  improved,  according  to  Mr.  John¬ 
son’s  current  report,  in  which  he  says  • 

“The  traffic  department  of  the  prin¬ 
cipal  newsprint  carrying  lines  now  have 
the  matter  of  newsprint  shipments  well 
in  hand  and  are  giving  splendid  sen-ice. 
For  the  time  being,  the  railroads  wil' 
advise  publishers  direct  as  to  cars  con¬ 
signed  to  them  and  passing  certain 
term-nals.  This  is  especially  so  with  the 
Southern  Railway  Potomac  yards. 

“.Ml  of  the  connecting  lines  are  givitig 
special  attention  to  the  movement  of 
newsprint.  The  Southern  Railway  has 
inaugurated  a  special  train  out  of  the 
Potomac  yards  direct  to  .Atlanta  on  a 
48-hour  schedule.  Reports  on  various 
movements  indicate  that  all  of  the  car¬ 
riers  are  making  splendid  time  and  the 
situation  is  rapidly  getting  back  to 
normal. 

“Members  are  requested  to  take  up 
with  the  secretary  any  delays  in  the 
movement  of  cars  consigned  to  them. 
They  should  also  confer  with  their  local 
railroad  officials  for  information  as  to 
delivery  to  their  particular  line.” 

LUt  of  Traffic  Manager* 

The  following  list  of  traffic  managers 
of  the  principal  newsprint  carrying  lines 
has  been  prepared  by  Mr.  Johnson,  so 


that  publishers  may  know  whom  to  com¬ 
municate  with  in  the  event  of  trouble: 

Algoma  &  Eastern,  W.  H.  Farrell,  G.  M., 
Bradbury,  Ont. 

Baltimore  &  Ohio,  Colder  Shumate,  T.  M., 
Baltimore,  Md. 

Bangor  &  Aroostook,  G.  E.  Wicks.  G.  F.  A., 
Bangor,  Me.  i 

Bessemer  &  Lake  Erie,  J.  V.  Styers,  G.  F.  A., 
Pittsburgh,  Pa.  ■* 

Boston  &  Albany,  R.  Van  Ummersen,  G.  F.  A., 
Pittsburgh,  Pa. 

Boston  &  Maine,  W.  T.  LaMoure,  F.  T.  M., 
Boston,  Mass. 

Canadian  Government,  Geo.  Stephen,  T.  M., 
Toronto,  Ont. 

Canadian  Pacific,  W.  B.  Lanigan,  F.  T.  M., 
Montreal,  Que. 

Central  New  England  (See  N.  Y.,  N.  H.  & 
H.  R.  R.). 

Central  Railroad  of  New  Jersey,  T.  B.  Koons, 
F.  T.  M..  New  York  City. 

Central  Vermont,  N.  W.  Hawkes,  G.  F.  A., 
St.  Albans,  Vt. 

Chesapeake  &  Ohio,  E.  D.  Hotchkiss,  F.  T.  M., 
Richmond,  Va. 

Chicago,  Burlington  &  Quincy,  Gto.  H.  Crosby, 
T.  M.,  Chicago.  Ill. 

Chicago.  Milwaukee  &  St.  Paul,  H.  E.  Pierpont, 
T.  M.,  Chicago,  Ill. 

Clyde  Steamship  Line,  W.  P.  Levis,  F.  T.  M., 
New  York  City. 

Delaware  &  Hudson,  W.  J.  Mullin,  F.  T.  M., 
New  York  City. 

Delaware,  Lackawanna  &  Western,  Nat.  Duke, 
T.  M.,  New  York  City. 

Erie — Eastern,  H.  Adams,  T.  M.,  New  York 
City. 

Erie — Western,  H.  C.  Snyder,  T.  M.,  Chicago, 
Ill. 

Florida  East  Coast,  H.  E.  C.  Hawkins,  G.  F, 
A.,  St.  Augustine,  Florida. 

Grand  Trunk  System,  H.  C.  Martin,  F.  T.  M., 
Montreal,  Que. 

Grand  Trunk  Lines  in  New  England,  G.  L. 
Nelson.  G.  F.  and  P.  A.,  Portland,  Me. 

Lake  Erie  &  Western.  L.  L.  Hyde,  G.  F.  -A., 
Indianapolis,  Ind. 

I.eliigli  &  New  England,  T.  J.  Freti.  G.  F.  & 
P.  A.,  Bethlehem,  Pa. 

Lone  Island,  Donald  Wilson,  G.  F.  A.,  New 
York  City. 


Louisville  &  Nashville,  D.  M.  Ckiodwyn,  T.  II 
Louisville,  Ky. 

M^ne  Central,  G.  S.  Hobbs,  T.  M.,  Portland, 

Michigan  Central,  Carle  Howe,  T.  M.,  Chieats 
Ill. 

Mallory  Steamship  Line,  W.  P.  Levis,  F.  T 
M.,  New  York  City. 

New  York  Central — Eiastern,  W.  A.  Newman. 
F.  T.  M.,  New  York  City,  a  C.  T.  ^ 

New  York,  Chicago  &  St.  Louis,  B.  E.  Her 
gan,  F.  T.  M.,  Cleveland,  O. 

New  York,  Ontario  &  Western,  T.  B.  Stewin. 
F.  T.  M.,  New  York  City,  G.  C.  T.  ^ 

Pennsylvania — Eastern,  G.  D.  Ogden,  F.  T.  If. 
Philadelphia,  Pa. 

Pennsylvania — Western,  J.  J  Koch,  A.  T.  If, 
Pittsburgh,  Pa. 

Philadelphia  &  Reading,  R.  L.  Russell,  F.  T,  If 
Philadelphia.  Pa. 

Pittsburgh  14  I.ake  Erie,  J.  B.  Nessle,  G.  F.  A, 
Pittsburgh,  Pa. 

Portland  Terminal  (See  Maine  Central). 

Rutland,  Geo.  Cassidy,  G.  F.  A.,  Rutlanil  Vt 

Merchants’  &  Miners’  Transportation,  H.  Sheri¬ 
dan.  T.  M.,  Baltimore,  Md. 

Temiskaming  &  Northern  Ontario,  W.  A.  Grif¬ 
fin,  Supt  TvAfiic,  North  Bay,  Ont. 

Temiscouta,  A.  Nadeau,  G.  F.  &  A.,  Riviere  dg 
Loup,  P.  Q. 

Woodstock,  C;.  H.  Leonard,  G.  M.,  Wooditoet 
Vt. 

Southern  R.  R  Company,  E.  H.  Shaw,  F,  If, 
Washington,  D.  C. 

Seaboard  Air  Line,  B.  C.  Prince,  F.  T.  II., 
Norfolk,  Va. 


Press  Telegraphers  Wsuit  Raise 

Union  telegraphers  employed  by  the 
press  associations  are  expected  to  mab 
formal  demands  for  a  33J^  per  cent 
wage  increase  within  the  next  few  dayt 
Informal  meeting.s  were  held  late  thii 
week  between  the  union  committee  and 
representatives  of  the  press  services,  but 
no  specific  increases  were  considered. 


A  Hundred  Full  Pages 
Omitted! 

The  Detroit  News  regrets  that  it  must  deny  any  of 
its  advertisers  the  space  to  which  they  have  been 
accustomed.  It  realizes  how  much  of  the  world’s 
business,  today,  depends  on  the  advertising  mes¬ 
sage.  And  it  is  for  that  very  reason  that  The  News 
has  adopted  stringent  measures  for  the  conserva¬ 
tion  of  print  paper  from  the  beginning. 

When  the  present  emergency  arose  it  was  compelled, 
^  in  the  interest  of  fair  play  to  all  advertisers  and  the 
smaller  publishers  whose  supply  of  print  paper  is  so 
precarious,  to  reduce  the  size  of  all  advertisements. 
During  the  spring  of  this  year  it  has  been  compelled 
to  omit  more  than  a  hundred  full  page  advertise¬ 
ments.  The  News  feels  that  the  acceptance  of  full 
page  advertisements  in  view  of  the  present  shortage 
would  be  inconsistent  with  its  policy  of  keeping  its 
columns  open  to  some  degree  for  all  of  its  advertis¬ 
ing  patrons. 

At  the  present  moment.  The  Detroit  News  sees  no  relief 
^  from  the  print  paper  shortage.  It  feels  it  necessary  to 
annoimce,  therefore,  that  few,  if  any,  half  pages  can  be 
accepted,  and  it  urges  strongly  that  every  advertiser  re¬ 
duce  his  advertisement  to  the  smallest  size  consistent  with 
the  effective  delivery  of  his  message.  Only  through  the 
co-operation  of  its  advertisers  in  this  way  can  The  News 
continue  to  serve  all  who  have  a  right  to  have  their  mes¬ 
sage  delivered  to  the  public. 

Xhe  Detroit  News 

The  Advertiser's  Exceptional  Opportunity 
“Always  in  the  Leait' 

Net  paid  circulation  per  last  A.  B.  C.  statement, 
246,186  weekdays,  219,518  Sundays. 
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GATHERED  AT  RANDOM 
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A  little  thing  like  an  injunction  does 
not  seem  to  mean  anything  in  the 
bright  young  life  of  the  News,  New 
York’s  morning  illustrated  daily.  Fact 
is,  they  seem  to  think  well  of  them 
from  a  news  standpoint,  if  we  are  to 
be  permitted  to  make  an  observation. 
Aside  from  giving  a  column  of  their 
valuable  space  to  this  “deep”  mystery 
under  the  head  “Recollection,”  they 
print  pictures  of  the  late  Joseph  Pu¬ 
litzer  and  William  Randolph  Hearst 
and  tell  again  the  story  of  “Reflipe  W. 
Thenus.”  Now  to  their  story: 

WE  APOLOGIZE  FOR 
WHAT  WE  SAID  OF 
ONE  NELS  B.  STEYN 

HE  WAS  A^WHITE  A  CITI¬ 
ZEN  AND  GAME  A  GUY  AS 
EVER  WALKED  THIS 
EARTH 

The  City  News  Association, 
which  covers  New  York  city  like 
the  .Associated  Press  covers  the 
world,  serving  the  result  red-hot 
to  all  the  older  newspapers  except 
the  Evening  “Sun,”  went  into 
court  yesterday  to  complain 
against  THE  NEWS  and  ask  that 
this  newspaper  be  restrained  from 
“pirating”  its  reports. 

Justice  Lydon  in  the  Supreme 
Court  signed  a  temporary  re¬ 
straining  order  to  that  end,  and 
Justice  Whitaker  next  Monday 
morning  will  consider  a  motion 
to  make  it  permanent. 

So,  now  we  know  what  it  is  to 
have  an  injunction  served  on  you. 

It  appeared  in  the  complaint  of 
Mr.  Puckette,  of  the  New  York 
City  News  Association  that,  with 
the  intention  of  catching  THE 
NEWS  red-handed,  the  City  News 
late  on  Sunday,  January  11,  sent 
out  a  fake  story  intended  for 
yours  truly  alone. 

DO  YOU  GET  IT? 

.And,  according  to  Brother 
Puckette,  we  fell. 

The  fake  City  News  Association 
report  described  the  arrest  of  a 
fictitious  personage  named  “Nel¬ 
son  B.  Steyn.” 

Get  it? 

.According  to  Brother  Puckette, 
neither  did  we! 

By  a  rearrangement  of  letters 
“Nelson  B.  Steyn”  becomes 
“stolen  by  nens.”  Pucketts  says 
this  was  as  near  as  they  could  get 
to  “stolen  by  NEWS”  and  still 
have  a  name  that  looked  like  a 
name. 

The  fake  came  in  over  the 
ticker  of  the  “Evening  Mail" 
alone. 

The  “Mail”  is  THE  NEWS’ 
neighbor  on  the  floor  below.  No¬ 
body  is  working  in  the  “Mail”  shop 
on  Sunday  evening.  Everybody  is 
working  in  THE  NEWS  shop. 
The  crime  was  committed  on  Sun¬ 
day  evening. 

On  the  morning  following  THE 
NEWS  published  the  fake  City 
News  Association  report  and — if 
we  say  so  as  shouldn’t — gave  it  all 
it  was  worth.  The  “head”  said: 

“UNCLE  SAM  VIEWS  STEYN 
AS  RED’S  LITERARY  LIGHT 

“To  Be  Arraigned  Today;  Plan 
Ellis  Island  Releases” 
Probably  you  read  that  story. 


Possibly  it  disturbed  you.  Maybe 
you  called  “Nels”  Steyn  out  of 
his  name.  Poor  old  Nels! 

THERE  “AIN’T”  NO  NELS. 

Well,  according  to  the  City 
News  Association  man,  there 
“ain’t  no”  Nels  Steyn.  .  .  .  and 
here  we’ve  been  thinking  A. 
Mitchell  Palmer  was  the  only  one 
who  pulled  the  long  bow  on  this 
“Red”  stuff. 

The  City  News  Association  is  a 
great  organization.  It  is  difficult, 
but,  as  THE  NEWS  has  demon¬ 
strated,  not  impossible  to  publish 
a  first-class  newspaper  in  New 
York  “without”  the  City  News 
Association  service.  With  such 
wonderful  help  as  this  young 
newspaper  receives  from  the 
Standard  News  Association,  the 
United  News  and  the  talented 
members  of  its  own  staff,  we  do 
quite  well,  on  the  whole. 

MORE  LATER. 

THE  NEWS  was  doing  well 
before  poor  Nels  Steyn  was  bom 
in  the  office  of  the  City  News  As¬ 
sociation  at  30  Church  street.  It 
has  got  along  first  class  since  he 
was  murdered  over  there. 

We’ll  tell  more  about  this 
dreadful  occurrence  when  the 
court  has  finally  disposed  of  it 
next  Monday.  In  the  meantime, 
we  want  to  apologize  for  what  we 
said  about  Nelson  B.  Steyn,  as 
white  a  citizen  and  as  game  a  guy 
as  ever  walked  this  earth. 

*  •  ♦ 

The  United  News  has  issued  a  neat 
little  booklet  containing  pictures  of 
Robert  Bender,  Edna  Ferber,  Fred  S. 
Ferguson  and  William  Slavens  McNutt, 
the  members  of  their  Republican  and 
Democratic  conventions’  staff.  They  all 
have  their  hats  off  to  the  public  except 
McNutt — he  even  eats  with  his  hat  on 
since  he  had  his  head  shaved.  Refer¬ 
ence  is  made  to  his  knowledge  of  labor, 
but  no  mention  is  made  of  the  fact  that 
he,  single  handed,  once  swung  a  wicked 
pick  on  the  trail  out  of  Skagway,  Alaska. 
*  *  * 

Our  Peerless  Portland  Press  Agent 

Portland,  Ore. — Ben  Hur  Lampman 
and  James  Cassell,  prominent  Portland 
newspapermen,  had  a  narrow  escape 
from  drowning  a  few  days  ago  while 
salmon  fishing  in  the  Willamette  River, 
near  Oregon  City.  Their  boat  began 
dragging  its  anchor,  carried  them  into 
a  rapids,  and  capsized  in  an  eddy,  and 
the  two  newspapermen  spent  a  few  peril¬ 
ous  moments  clinging  to  the  gunwhale. 
Finally  they  drifted  out  of  the  eddy, 
down  the  rapids  and  managed  to  reach 
shore. 

Portland  newspapermen  are  numerous 
among  the  anglers  for  salmon  at  this 
season.  Light  poles  and  tackle  are  used 
to  catch  the  hard-fighting  royal  chinook 
salmon,  which  in  some  instances  weigh 
40  pounds  and  more.  It  is  the  sport 
that  Kipling  pronounced  in  his  Ameri¬ 
can  stories  as  the  greatest  fishing  in  the 
world. 

♦  ♦  ♦ 

Dear  H.  E.  T. — Are  you  reading  Mil¬ 
ler’s  stories  on  the  ways  of  the  space 
grabbers?  Great  Stuff  1 

_ G.  A.  R. 

J.  C.  Winston  Dead 

Philadelphia,  Pa.— John  C.  Winston, 
publisher  and  director  public  works, 
died  May  6,  aged  63  years. 
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WEST  VIRGINIA 

It’s  the  second  lumber  cutting 
State.  Think  of  its  income  from 
lumber! 

/f’s  third  in  minerals. 
Think  of  that  money! 

The  value  of  its  farm  products 
have  doubled  I 

You  have  every  reason  to  advertise  in  West 
Virginia  and  the  price  being  a  big  advoiiser 
in  West  Virginia  daily  papers  is  the  smallest  of 
aU! 
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lation 

BluoAdd 

tTaiaffraoH . (M)  MIS 

CharlMtoa 

tCimtt.  . (M)  UM» 

tCMtta  . (S)  14,40 

tMaU  . (E)  1,234 

Clarinbtirv 

tTriMram  . (E)  7,2M 

tTOatm  . (S)  l,7M 

FaiiUMBt 

tWwt  VbsiDian  ..(E)  4.1S4 

Grafton 

tSwUnal  . (E)  2,zn 

HunUnvtan 

tAdvMtlan-  . (E)  I.UI 

tHwald-DiaonlBk  .(M)  lt.4ZS 

tHarald-DispiUch  ..(S)  M,m 


MartfauburR 
•Jaumal  .. 
Mouiida  villa 

tEcho  . 

Parkarabura 
tNawa  ..... 
tNowa  . 


WhaaUnr 

tlntaUixancar  ..  ..(M)  12,MI  44 

tNawa  . (E)  1S4U  Jl 

tNawa  . (S)  IMU  M 

tGovenunent  Statement  a,  Apr.  1,  1920 

*A.  B.  (i  Keporta,  Apr.  I,  1920 
tGovemment  Statements,  Oct.  1,  1919 
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“REDISCOVERING”  THE 
U.  S.  OF  AMERICA 

(Continued  from  page  5) 
ish  staff  correspondents  no  longer  limit 
their  field  of  activities  to  New  York 
and  Washington.  They  are  covering  in 
their  dispatches  news  and  opinion  from 
the  South,  and  the  Middle  and  Far 
West.  English  sub-editors  (copy  read¬ 
ers)  now  seldom  refer  to  (Hiicago  as  a 
State  or  to  New  Jersey  as  a  city. 

But  .^merica  is  still  a  long  way  off, 
and  perhaps  it  was  pardonable  for  one 
unfortunate  sub-editor  recently  to  trans¬ 
late  a  cabled  editorial  from  the  Spring- 
field  Republican  as  an  interview  with 
“Mr.  Springfield,  a  Republican’’ — al¬ 
though  Northcliffe  didn’t  think  so. 

.\nd.  maybe,  there  was  even  better 
excuse  for  another  prominent  London 
morning  paper  to  call  the  Attorney  Gen¬ 
eral  of  the  United  States  “Mr.  Frederick 
Palmer,”  inasmuch  as  in  Great  Britain 
Frederick  is  far  better  known  than  A. 
Mitchell.  However — fitting  the  other 
shoe — this  sort  of  slip  isn’t  nearly  so 
funny,  to  the  Englishman,  as  when  the 
American  copy  reader  promotes  Vis¬ 
count  Grey  to  an  earldom,  or  demotes 
'Lord  Robert .  Cecil  to  “Sir,”  or  tags  Joe 
Devlin  as  an  Ulsterite. 

Underttand  no  Better 

Most  British  editors  now  discuss 
America’s  problems  not  onlj’  with  intel¬ 
ligence  and  obvious  understanding,  but 
generally  with  sympathy.  Although  the 
anti--\merican  press  of  Great  Britain  is 
negligible  both  in  numbers  and  standing 
in  the  community,  it  is  at  times  rather 
vociferous,  and  undeniably  it  wields  a 
sinister  influence  over  the  minds'  of 
those  who  are  prone  to  let  their  favorite 
newspaper  do  their  thinking  for  them.  • 

There  has  been  a  very  great  improve¬ 
ment  in  the  quality  of  .\merican  films 
shown  in  England,  as  reflectors  of 
.\merican  life  and  character,  but  much 
is  still  to  be  desired.  The  propaganda 
films  exhibited  during  the  war  through 
the  agency  of  the  American  Committee 
on  Public  Information  contributed  ma- * 
terially  to  better  popular  understanding 
in  England  of  America’s  purpose  and 
spirit.  But  perhaps  no  single  factor  in 
recent  months  has  accomplished  more 
potent  results  in  this  direction  than  the 
powerful  .Xmerican  play,  written  by  a 
Britisher  and  produced  and  acted  by 
Britishers— Drinkwater’s  “Lincoln.” 

TTie  election  of  an  .\merican  woman 
to  Parliament  was  an  event  of  obvious 
significance.  Since  then,  I^dy  .\stor’s 
cleverness  and  tact,  in  her  speeches  both 
inside  and  outside  the  House  of  Com¬ 
mons,  have  done  much  to  allay  feelings 
of  hostility,  distrust — and  jealousy — 
toward  .\merica.  In  John  W.  Davis 
the  United  States  found  a  diplomat 
peculiarly  fitted  to  impress  upon  English 
minds  the  real  .\merica.  Not  since  the 
days  of  Choate  has  an  .American  Am¬ 
bassador  in  so  short  a  time  commanded 
sci  large  a  degree  of  respect  and  af¬ 
fection  among  the  British  people,  and 
this,  too,  without  sacrificing  in  the 
slightest  his  Americanism. 


FIRST 

in  national  advertising 

The  led  all  six  day  evening  papers  in  U.  li, 

in  1919  in  volume  of  national  adverttaing.  Thu 
was  despite  the  £sa  that  rigid  censorship  « aduded 
nearly  a  million  lines  of 
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And  so,  the  hypothetical  Englishman 
above  described  carries  on  his  first  trip 
to  the  States  quite  a  respectable  cargo 
of  advance  impressions  If  these  turn 
out  to  be  partly  wrong  he  is  not  alto¬ 
gether  to  blame.  If  they  are  in  the  main 
correct  it  is  because,  by  reasoti  of  an 
intelligent  press  and  representative  per¬ 
sonalities,  the  character  of  America, 
since  she  became  an  active  participant 
in  European  affairs,  has  Ijcen  impressed 
upon  the  Old  World  with  increasing 
fidelity  to  truth. 


PUTTING  CLASSIFIED  ON 
A  CREDIT  BASIS 


(Continued  from  page  20) 
much  money  he  has  or  how  much  prop¬ 
erty  he  owns,  but  information  as  to 
how  he  pays  his  grocery  bill.  In  other 
words,  credit  is  not  entirely  a  matter  of 
ability  to  pay.  The  willingness  to  pay 
and  the  promptness  of  payment  are  also 
things  to  be  given  careful  consideration. 

There  is  a  peculiar  thing  about  news¬ 
paper  credit  that  must  always  be  taken 
into  consideration  and  which  should  be 
corrected  by  education.  That  is  the  fact 
that  advertisers,  do  not  look  upon  a 
newspaper  in  the  same  way  that  they  do 
other  business  institutions.  Xo  one 
thinks  of  going  into  a  retail  clothing  or 
drygoods  store  and  having  a  bill  of 
goods  charged  without  first  opening  an 
account.  No  one  expects  the  gas.  water 
or  light  companies  to  extend  utilimited 
credit. 

On  the  other  hand,  many  regular 
advertisers  seem  to  think  that  they  have 
unlimited  credit  with  a  newspaper  with¬ 
out  the  formality  of  opening  an  ac¬ 
count.  This  is,  no  doubt,  due  to  the  fact 
that  many  newspapers  give  credit  to 
transient  advertisers.  Many  regular  ad¬ 
vertisers  do  not  seem  to  realize  that  the 
thirty-day  credit  which  he  expects  on 
advertising  amounting  to  dollars  is  dif¬ 
ferent  from  the  credit  of  a  few  days 
given  to  transient  advertisers  on  bills 
amounting  to  a  few  cents. 

Concluding  his  remarks  on  the  value 
of  educating  the  public  in  matters  of 
credit,  Mr.  Brennan  said  : 

“Finally,  we  will  venture  the  asser- 
tioji  that,  aroused  to  the  importance  and 
value  of  good  credit  standing,  which 
the  public  can  be  educated  to  through 
co-operative  means,  the  collection  of  ac¬ 
counts  altogether  by  mail  would  become 
an  easy  accomplishment,  and  would 
prove  to  he  decidedly  the  most  inex¬ 
pensive  and  satisfactory  solution  of  this 
seeming  difficult  problem.” 


It  is  reported  that  the  New  York 
.American  and  Evening  Journal  will 
change  from  an  8-columti  to  a  9-column 
page  on  May  17. 


TIm  Houaton  Chronicl*  la  tha 
Leading  Madium  in  the 

Rich  Field  of  Texas 

Houston  is  the  Great  Railroad,  Cotton 
Oil,  Lumber  and  Rice  Center  of  Texas. 
Has  a  population  of  175,000. 

The  Honston  Chronicle 

Led  all  Papers  in  the  entire  State  for 
the  year  1919 

nCURES  TALK 

Agate  Lfaiae 

Paper  Advertfaing 

Houston  Chronicle,  •12,260,346 

San  Antesdo  Expraaa . 11,01,304 

Ft.  Worth  Star  TaUgram...  tUtStjm 

Dallaa  Nosra  .  ll,(M,77t 

San  Antonio  Light .  AtllilTZ 

Houston  Post  .  AMitiTZ 

Ft.  Worth  Record .  t,7«AM 

THE  CHRONICLE  Led  the  South  in 
National  Advertising  maintaining  125 
exclusive  National  Advertisers. 
Representatives  in  New  York,  Chicago, 
St.  Louis,  Kansas  City  and  Atlanta. 

Jokn  M.  Branlutin  Company 


U.  S.  CONTROL  OF  PAPER 
DENOUNCED 


Newsprint  Service  Bureau  Told  by  Col. 
McCormick  Government  Would 
Make  Situation  Worse — Dodge 
Urges  Joint  Purchases 


(Wv  Telegraph  to  Editob  &  Publisher) 

Chic.^go,  May  13. — That  closer  co¬ 
operation  between  the  pajter  manufac¬ 
turers  and  publishers  will  do  more  to 
clarify  the  newsprint  shortage  in  this 
country  than  anything  else  was  the 
keynote  of  addresses  before  the  News¬ 
print  Service  Bureau’s  quarterly  meet¬ 
ing  here  yesterday.  There  was  a  strong 
feeling  expressed  against  Government 
control  in  any  form. 

“Government  control  spells  disaster. 
The  evils  now  are  less  than  they  will 
be  under  Government  regulation,’’  said 
Colonel  K.  R.  McCormick,  joint  pub¬ 
lisher  of  the  Chicago  Tribune  and 
owner  of  the  Ontario  Paper  Company. 

“The  Government  does  not  know 
what  the  forest  supply  is,  and  any  com¬ 
pulsory  effort  by  the  Government  will 
not  be  a  success  unless  it  is  a  success 
without  compulsion,”  said  Wilson 
Compton,  secretary  of  National  Lumber 
Manufacturers. 

“The  Lumber  industry  is  glad  to  help 
the  paper  manufacturers  in  conserva¬ 
tion,”  said  Mr.  Compton,  “but  we  do 
not  believe  in  Government  control.” 

Consolidated  buying  and  central  de¬ 
pots  to  care  for  publishers’  newsprint 
wants  was  urged  by  W’il  Tufford, 
secretary  of  the  Inland  Daily  Press  .As¬ 
sociation. 

’’This  consolidated  buying  idea  is  a 
good  one,  and  it  is  one  that  1  would 
like  to  see  put  into  effect,  as  it  will 
mean  buying  paper  on  a  business  basis, 
.something  the  publisher  has  neglected  to 
do  in  the  past,’’  said  P.  T.  Dodge,  presi¬ 
dent  of  the  Newsprint  Service  Bureau 
and  head  of  the  International  Paper 
Company. 

The  McKinley  bill  now  before  Con¬ 
gress  was  declared  to  be  aimed  at  the 
paper  manufacturers,  and  its  defeat  was 
urged  both  by  publishers  and  paper 
manufacturers. 

Arnold  Wants  $75,000,000 

Ai.b.\xy,  N.  Y. — The  complaint  of 
Judge  Lynn  J.  Arnold  against  more 
than  300  defendants,  including  prac¬ 


tically  all  of  the  state  officials  and  other 
prominent  men  throughout  the  state,  has 
been  filed  in  the  Albany  County  clerk’s 
office.  He  demands  $50,(K)0.0(X)  dam¬ 
ages  for  an  alleged  conspiracy  against 
him,  as  the  result  of  which  he  states 
he  lost  his  positions  as  president  of  a 
Cooperstown  bank  and  president  of  the 
Press  company,  publisher  of  the  Knick¬ 
erbocker  Press,  and  damage  to  his  pri¬ 
vate  law  business.  His  damage  claims 
now  total  $7S,(XX),000. 


Glynn  Fight*  Aimold  Verdict 

Albany,  N.  Y. — The  default  judg¬ 
ment  of  $1,000  obtained  last  week  by 
Judge  Lynn  J.  Arnold,  former  president 
of  the  Press  Company,  against  former 
Governor  Martin  H.  Glynn,  editor  of  the 
Times-Union,  was  opened  by  Justice 
Charles  E.  Nichols  at  the  .Albany 
special  term  on  May  8.  P.  C.  Dugan, 
representing  Governor  Glynn,  said  that 
his  client  had  unintentionally  failed  to 
serve  an  answer. 

Judge  Arnold  appeared  in  person  in 
support  of  his  judgment  and  denied 
that  the  money  sued  for  had  been  paid. 
He  said  he  was  interested  in  the  estab¬ 
lishment  of  an  Albany  branch  office  oi 
the  Lyon  Advertising  Service,  which  re¬ 
quired  a  guarantee  that  there  would  be 
no  financial  deficiency  in  the  operation 
of  the  office.  '  Judge  Arnold  said  he 
advanced  various  sums  covering  a  de¬ 
ficiency,  and  the  amount  (governor 
Glynn  agreed  to  pay  was  $1,000,  which 
Judge  Arnold  had  already  paid.  The 
Press  company  owed  the  Times-Union 
$1,200  for  advertising,  and  it  charged  the 
$1,000  against  this  account,  which  Judge 
.Arnold  contended  was  his  personal  ac¬ 
count.  The  case  will  now  go  on  the  gen¬ 
eral  calendar  for  trial. 


CLEVELAND 

BANKS 

have  over  S600,000,0(X>  (feposits.  Banki 
of  cities  within  ICO  miles  of  Cleveland 
have  as  much  more.  The  owners  of 
this  money  can  be  influenced  through 
the  one  dominant  medium  of  Northern 
Ohio. 

The  Plain  Dealer 

Cleveland 


NEW  HAVEN  REGISTER 

In  Lancaster  County, 

NEW  HAVEN.  CONN. 

Pa.,  are  10,600  Farms 

28,334  Average 

The  Intelligencer  & 

Piad  CirCulatiOD  Sunday 

News  Journal  goes  to 

7.000  of  them  daily 

Nearly  twice  as  much  as 
its  nearest  competitor. 

ALL  IN  THE  LANCASTER,  PA., 

IT  COVERS  THE  FIELD! 

TRADING  TERRITORY. 

1 

- - - 1 

FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years'  experience  recently  stated 
that  his  records  show  Oiat  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  s  thousand 
newspapers. 

Weatern  RepTMcntatlTe,  J.  B.  Lata, 
nrat  Nat’l  Bank  Bids..  Chleaso,  DL 
BRRtern  EepreaentatlTe,  Dan  A.  Carroll, 
Tribune  Bldg.,  New  York,  N.  Y. 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 


a 
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totaled  .IS*  daily  and  .21*  Sunday.  The  new  rate  on  the  News  is  .15*  daily  and  .15*  Sunday, 
ibowing  a  decrease  of  .03  daily  and  .06  Sunday  over  the  previous  total  rates  of  both  papers. 

The  changes  of  rates  for  the  week  ending  April  10  (printed  in  Editor  & 
Publisher  on  April  17)  should  be  corrected  as  follows,  due  to  a  typographical 
error: 

City  and  Paper 
Alabama— 

Huntsville  Times 


vice-president,  L.  B.  Myers.  McAlester ; 
third  vice-president,  Miss  Lucy  Easton, 
Chattanooga;  secretary-treasurer,  E.  L. 
Bronson,  El  Reno. 

I.  D.  P.  A.  COST  COMMITTEE  MEETS 


COREY  WILL  COVER  CONVENTIONS 


2,496  5/1/20 


3,560  4/1/20 


4 '15/20 
3/20/20 


nUnL&VlllC  1  lilies  . 

Montgomery  Journal .  No  change  in  daily  rate. 

Sund^  Edition  .  20,364  4/1/20  .07* 

tSclma  Times-Journal  .  3/29/20 

California — 

Aoahein  Herald  .  1,200  1/1/20 

Hartford  Sentinel  .  1,275  4/1/20 

Sacramento  Bee  .  34,456  5/1/20 

Connecticut — 

New  Haven  Times-Leader. .  15,724  7/1/20 

Stamford  Advocate  .  7,552  4/1/20 

Florida — 

Orlando  Sentinel  .  1,856  5/1/20 

Ceorgia — 

l^con  Telegraph  .  19,904  5/1/20 

Illinois — 

Ottawa  Republican-Times  ..  3,793  4/1/20 

Indiana — 

Bedford  Mail  .  2.470  4/12/20 

Columbia  City  Post  .  1,250  3/1/20 

Louisiana — 

^ton  Rouge  State  Times. 

Hassac  h  usetts — 

Boston  Record  . 40,392 

North  Attleboro  Chronicle..  1,615 
Mississippi — 

Greenville  Democrat-Times. .  1,821  1/1/20 

Missouri — 

St.  Joseph  Gazette  . .  14,158  4/1/20 

Sunday  Edition  .  11,672  4/1/20 

New  Hampshire — 

Portsmouth  Times  .  3,560  12  T/19 

New  Jersey — 

Morristown  Jerseyman. .  (est)  2,000  3/1/20 

New  York — 

Niagara  Falls  Gazette  .  12,521  4/10/20 

North  Carolina — 

l^rham  Herald .  5,928  4/1/20 

Ohio — 

Delphos  Herald  .  1,343  4/1/20 

Marysville  Tribune  .  1,527  7/1/20 

Mt.  Vernon  Republican-News  3,236  7/1/20 

Sandusky  Star-Journal  ....  6,401  2/1/21 

Toledo  Blade  .  86,033  4/1/20 

Troy  News  . 2,652  7/1/20 

Van  Wert  Times  .  2,090  7/1/20 

Oklahoma — 

Norman  Transcript . (est)  1,150  4/1/20 

Perry  Sentinel  . (est)  800  3/31/20 

Pennsylvania— 

Sharon  Telegraph  . .  5,764  4/1/20 

Tamaqua  Courier  .  3,250  4/1/20 

South  Dakota — 

Aberdeen  American  .  ...... 

Aberdeen  News .  7/1/20 

Utah— 

tOgden  Standard-Examiner .  . 

Virginia — 

Norfolk  Virginian-Pilot  ....  32,041  7/1/20 

Sunday  Edition  .  38,267  7/1/20 

WiKonsin — 

Marinette  Eagle-Star  .  3,474  5/1/20 

327,292  $1.373572 


Minimum 

Last  Rate 

Last  Min. 

Increase 

Ag.  Li.  R. 

Effective 

Ag.  Li.  R. 

Per  Line 

.025* 

12/1/19 

.0178572* 

.0071429 

ily  rate. 

.07* 

2/1/20 

.06* 

.01 

.025* 

. 1 

.0353572 

i.0103572 

.0142858 

1/1/18 

.0125* 

.0017858 

.0178572* 

10/1/19 

.0107.143 

.0071429 

.08* 

1/1/20 

.07* 

.01 

.05 

2/15/20 

.04 

.01 

.025 

12/1/19 

.0225 

.0025 

.025* 

6/1/19 

.0142858 

.0107143 

.06* 

8/1/18 

.05 

.01 

.025 

1/1/19 

.0175 

.0075 

.0178572* 

6/27/19 

.0107143* 

.0071429 

.0142858* 

8/1/19 

.0107143* 

.0035715 

.025 

12/1/19 

.0214286 

.0035715 

.20* 

10/15/19 

.15* 

.05 

.01 

9/1/17 

.0085715 

.0014286 

.0142858* 

12/1/19 

.0128572* 

.0014285 

.06 

11/1/19 

.05 

.01 

.07 

11/1/19 

.06 

.01 

.015 

9/1/12 

.01 

.005 

.02 

2/1/20 

.0178572 

.0021429 

.04 

8/1/19 

.035 

.005 

.03* 

12/18/18 

.02 

.01 

.0107143* 

3/1/20 

.0078572 

.0028572 

.0125* 

1/1/19 

.0085715 

.0039285 

.015* 

1/1/20 

.0107143* 

.0042858 

.025* 

1/1/21 

.02* 

.005 

.20 

12/15/19 

.17 

.03 

.0142858* 

1/1/20 

.0107143* 

.0035715 

.0125* 

8/1/19 

.0107143* 

.0017857 

.0178572* 

11/7/17 

.0089286 

.0089286 

.0107143* 

3/31/19 

.0089286* 

.0017857 

.03 

3/1/20 

.025 

.005 

.0214286 

3/1/19 

.0142858 

.0071429 

.05* 

12/1/19 

.04* 

.01 

.06* 

.055 

.005 

.08 

1/1/20 

.07 

.01 

.10 

1/1/20 

.08 

.02 

.02 

10/1/19 

.0178572 

.0021429 

$1.1161294  $0.2571435 

*Flat  rate.  {Decrease,  (est) — Circulation  figures  estimated. 

fThe  Journal  and  the  Times  of  Selma,  Alabama,  have  been  consolidated  and  are  published 
ai  the  Times- Journal  (evening,  except  Sunday).  The  former  minimum  rates  total  .0353572  per 
agate  line,  and  for  the  consolidation  the  agate  line  rate  is  .025*,  showing  a  decrease  of  .0103572 
piT  a|^te  line. 

$The  Examiner  and  the  Standard  of  Ogden,  Utah,  have  been  consolidated  and  are  now 
iwued  as  the  Standard-Examiner  (morning  and  evening  daily  and  Sunday  morning).  The 
fermer  circulations  were  as  follows:  Examiner,  5,469;  Standard,  7,921.  The  former  minimum 
wte  line  rates  total  .055,  and  for  the  consolidation  the  rate  is  .06*,  showing  an  increase  of 
■005  per  agate  line. 


WANT  REGULATION  OF  PAGES 

Oklahoma  Meeting  Wants  Congress  to 

Check  Siae  of  Metropolitan  Papers 

McAlester,  Okla.  —  Resolutions 
strongly  urging  Oklahoma  editors  to  use 
every  possible  means  of  conserving  print 
paper  were  passed  at  the  closing  session 
of  the  Oklahoma  Editorial  Association 
here  last  week.  The  resolutions  urged 
every  publisher  in  Oklahoma  to  not  only 
economize  on  print  paper,  but  to  raise 
advertising  rates.  Other  resolutions 
adopted  were : 

Condemning  independent  newsprint 


New  Era 
Features 

30  E.  .42nd  St^  New  York. City 
Forty  Leading  Papers 
print  ,  0  u  Z-  Service 

Send  for  our  BeadUne  HUtory 
of  the  World  War 


1400  Broadway,  New  York 

SPACE -SAVING 
SUCCESSES 

Make  Ua  Prove  It 


Will  Report  to  Conrention  in  Chicago 
May  18  and  19 

(By  Telegraph  to  Editok  &  PuaLisHSE) 

Chicago,  May  12. — The  Committee  on 
Cost  Percentages  of  the  Inland  Daily 
Press  Association  met  here  yesterday. 
The  committee  was  closeted  behind 
closed  doors  to  formulate  the  final  re¬ 
port  on  costs  to  be  presented  to  the  body 
of  the  whole  of  the  Inland  Daily  Press 
.Association  in  convention  in  Chicago  on 
May  18  and  19.  The  committee  has 
been  gathering  data  on  costs  since 
March,  and  will  shed  new  light  on  the 
subject  in  their  final  report. 

Following  are  the  members  of  the 
committee;  E.  E.  Johnston,  Iowa  City 
Citizen ;  C.  R.  Butler,  Mankato  Free 
Press;  A.  L.  Miller,  Battle  Creek  En¬ 
quirer;  F.  F.  Rowe,  Kalamazoo  Gazette, 
and  Wil  V.  Tufford,  Clinton,  La.,  sec¬ 
retary-treasurer  of  the  I.  D.  P.  A. 


Farmer*  May  Buy  Toronto  World 

Toronto. — Many  rumors  are  afloat  as 
to  the  possible  disposition  of  the  Tor¬ 
onto  World,  now  operating  under  the 
hands  of  a  receiver.  The  latest  is  that 
the  organized  farmers  of  Ontario,  who 
have  been  hankering  after  a  daily  pa¬ 
per,  are  negotiating  for  it.  In  the  mean¬ 
time  three  inspectors,  Glyn  Osier,  Ward 
Wright  and  Frank  Manton,  have  been 
empowered  by  the  creditors  to  take  what 
steps  they  deem  necessary  to  dispose  of 
the  property.  Total  assets  are  placed 
at  $362,246,  with  liabilities  of  over 


makers  for  hoarding  stores  of  paper  in 
order  to  keep  up  the  price  of  print 
paper. 

Favoring  legislation  to  regulate  the 
number  of  pages  to  be  printed  by  metro¬ 
politan  newspapers,  particularly  Sun¬ 
days. 

Legislation  appropriating  interest 
from  foreign  loans  to  be  used  for  former 
service  men’s  benefits. 

Commending  the  present  Congress  for 
abolishing  the  zone  system. 

Officers  elected  were ;  President, 
Richard  Elam,  Pawhuska ;  vice-presi¬ 
dent,  J.  L.  Newland,  Frederick ;  second 


Editorial  Committee  of  Associated 

Newspaper*  Hold*  First  Meeting 

(By  Telegraph  to  Editos  &  Pvblisher) 

Chicago,  May  12. — The  Editorial  Ad¬ 
visory  Committee  of  the  Associated 
Newspapers  met  in  executive  session  at 
the  Hotel  La  Salle  Monday  and  Tues¬ 
day  of  this  week  to  lay  plans  for  cover¬ 
ing  the  Democratic  and  Republican  na¬ 
tional  conventions.  These  plans  were 
not  announced  other  than  that  Herbert 
Corey  would  he  one  of  the  special  writ¬ 
ers  and  R.  L.  Ripley,  head  of  the  car¬ 
toon  staff  representing  the  Associated 
Newspapers,  which  is  an  organization 
of  48  leading  evening  newspapers  of  the 
United  States.  This  is  the  first  meeting 
of  the  recently  appointed  Editorial  Ad¬ 
visory  Committee,  which  consists  of 
Joseph  Garretson,  managing  editor  of 
the  Qncinnati  Times-Star,  chairman; 
C.  W.  Danziger,  Pittsburgh  (Chronicle 
Telegraph,  vice-chairman;  C.  H.  Den¬ 
nis,  Chicago  Daily  News;  W.  C.  Jarna- 
gin,  Des  Moines  Capital;  R.  E.  Stout, 
Kansas  City  Star;  Henry  C.  Campbell, 
Milwaukee  Journal ;  J.  E.  Langdon,  Sac¬ 
ramento  Bee;  H.  R.  Galt,  St.  Paul  Dis¬ 
patch. 

The  next  meeting  of  the  committee 
will  be  held  in  Chicago  September  20, 
it  was  decided  at  this  week’s  conference. 


Detroit  Newsboys  Strike 

Detroit,  May  14. — ^Refusing  a  profit 
of  VA  cents  a  copy,  newsboys  han¬ 
dling  the  Detroit  Jouthal  and  Detroit 
News  have  struck.  They  ask  cents 
profit.  Only  downtown  street  sales  are 
affected.  The  publishers  arc  standing 
pat. 


You  read  it  in  Editor  &  Publisher. 


Love  joy  with  Trecy -Perry 

Frederick  H.  Lovejoy  has  been  ap¬ 
pointed  office  manager  in  New  York  for 
the  Tracy-Parry  Advertising  Agency, 
Philadelphia.  Mr.  Lovejoy  in  the  past 
has  been  connected  with  the  Hanff- 
Metzger  and  N.  W.  Ayer  agencies. 


Right  Features 

are  the  Safest  Space 
Economy 


INTERNATIONAL 
FEATURE  SERVICE, 
Inc. 

NEW  YORK 


The  True  News 
FIRST 


Y0D«  TEIRITIIV  MAY  IE  SPEI  Fit  TNI 
■  16  WEEKLY  FIKT  PUILIUTIN 
FICTI6N  FEATURE 

THE  NEW  TORCHY 
AND  SHORTY  McCABE 
STORIES 

■V  SEWELL  FtID 

RmbIss  Is  snr  tlilrtv  ***■*.  MsAIss 
PkllsMsIils  Pins  Sstes  P«t 
PttMsri  TIoM  BsSsI*  TIom 
Bsitimn  Amritss  WaaklsttM  SIsr 
Isstatlll*  Hants  SarlsiltM  Uslss 
WIRE  nw  DETAIIB 
THE  MlCLUIE  NEWSPAPER  8YRDICATE, 
373  FlURTH  AYE.  NEW  YSNR 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
membership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  yon  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 


The  Associated 

ITS  Broadway 


Newsp^sers 
Nsw  York 


Always  -Accurately 


Interrtational  '  Neum  Service 
World  Bldg.  New  York 


RevelatioHs  of  a  Wife 
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LIVING  JOURNALISM  AND 
POISON  THAT  KILLS 


(Continued  from  page  7) 
gaiida  has  been  flooding  in  at  the  rate 
of  13.950  words  a  day,  not  counting  in 
the  Red  Cross. 

One  hundred  and  twenty-three  na¬ 
tional  philanthropic  and  civic  agencies 
are  appealing  to  the  public  through  the 
press  for  a  total  of  $160,000,000.  P'our 
religious  organizations  appealing  to  the 
general  public  have  aggregate  budgets 
for  1920  amounting  to  $176,463,473. 
More  than  $100,(KX).000  is  being  sought  in 
.34  college  and  university  drives.  The 
total  bill  for  charity,  social  betterment 
and  the  prom<'tion  of  education  which 
the  public  is  called  upon  through  the 
press  to  foot  in  1920,  in  addition  to  all 
local  philanthropies,  local  church  ex- 
jienses  and  taxation  for  public  institu- 
tiotis,  will  hardly  be  less  than  $450,000,- 
(KX).  The  success  of  all  these  worthy 
movements  depends  upon  the  press. 

This  is  a  lot  of  money ;  but  maybe  edi¬ 
tors  and  publishers  could  better  afford 
to  donate  it  all  directly  out  of  their  own 
pockets  than  to  donate  all  the  space 
asked  of  them  in  promoting  these  va¬ 
rious  funds. 

A  publicity  liar  gloatingly  told  me 
that  he  had  secured  from  newspapers 
$26,000  worth  of  reading  space  free  in 
raising  a  $10,000  philanthropic  fund.  He 
valued  the  reading  space  at  only  double 
the  advertising  rate.  His  fee  for  raising 
the  $10,000  was  25  per  cent  or  $2,500  in 
cash. 

The  National  Editorial  Association 
Bulletin  is  authority  for  the  statement 
that  of  the  $9,000  which  labor  unions 
contributed  for  the  relief  of  Mooney,  the 
Pacific  Coast  alleged  bomb-thrower, 
$6,239.34  was  spent  for  salaries,  office 
supplies,  etc.,  and  $2,632.86  for  printing, 
leaving  a  balance  for  Mooney  of  only 
$800.87,  not  a  penny  of  which  has  gone 
to  Mooney  as  yet. 

Appeals  through  the  press  of  this 
country  for  the  relief  of  suffering  Rus¬ 
sians,  following  the  first  revolution,  re¬ 
sulted  in  the  raising  of  millions  of  .Amer¬ 
ican  money,  not  a  dollar  of  which  has 
ever  got  to  Russia. 

It  is  thoroughly  understood  that  at 
least  in  bur  larger  cities  the  raising  of 
philanthropic  funds  through  the  press  is 
a  lucrative  profession.  A  10  per  cent 
commission  to  the  promoter  is  common, 
25  per  cent  is  not  unusual.  50  per  cent  is 
said  to  lie  allowed  in  some  cases,  and 
no  doubt  in  many  instances  nobody  but 
the  promoter  himself  knows  how  much 
he  takes  out.  In  any  case  the  patient 
press  is  the  burden-bearer,  ever  goaded 
to  the  limit  of  endurance,  and  piously 
damned  as  an  instrument  of  the  devil 
when  not  complying  with  all  demands. 

Of  all  the  “hand-out”  regularly  going 
to  newspapers  that  of  churches  and  phi¬ 
lanthropies  leads  in  volume. 

A  rough  analysis  of  all  the  publicity 
material  received  by  the  Washington 
Herald  in  one  day,  March  31,*  proves 
amazing  but  enlightening. 

On  that  one  day — not  an  unusual  day 
— there  were  14  pieces  of  religious  and 


philanthropic  prt  puganda,  containing  13,- 
950  words. 

The  Red  Cross,  which  but  for  its  bulk, 
ought  to  be  classed  with  the  other  phi¬ 
lanthropies,  comes  second  with  9  pieces 
with  9.850  words.  The  1,050  words 
from  the  V.  M.  C.  A.,  when  properly 
grouped  with  the  Red  Cross  and  other 
philanthropies,  bring  the  total  of  relig¬ 
ious  and  philanthropic  propaganda  up  to 
24.0.50  words  for  the  day. 

In  view  of  all  this  uplift  stuff,  who  can 
doubt  that  the  world  must  be  getting 
better,  but  the  overburdened  editor? 

Next  comes  the  Department  of  .Agri¬ 
culture  with  10  pieces  containing  9,400 
words,  for  that  same  day. 

The  Japan  Society  comes  along  with 
3  pieces  of  8,000  words 

The  .Air  Service  produced  only  one 
article  that  day  but  it  contained  7,800 
words. 

Next  comes  the  War  Department  with 
14  pieces.  7.700  words. 

Movies  and  theatrical  are  represented 
in  13  articles,  6,900. 

The  Department  of  the  Interior  con¬ 
tributes  2  articles.  3,600. 

The  .Anti-Saloon  League  had  one  arti¬ 
cle  of  3.000. 

The  Republican  National  Committee 
had  4  pieces,  3,000  words  in  all,  against 
the  Democratic  National  Committee’s 
output  for  that  day  of  only  one  piece 
with  250  words ;  but  in  the  long  run  they 
are  about  neck-and-neck. 

Marten's  Russian  propaganda  came  in 
3,000  words. 

Philippine  independence  is  advocated 
in  2,800. 

Briti.sh  information.  through  the 
Bankers'  Trust  Co.,  of  New  York,  comes 
in  2  pieces  to  the  extent  of  2,200  words 
that  day. 

The  Navy  Department  follows  w*ith  3 
pieecs  of  2,000  words. 

The  .State  Department  comes  next 
with  2  pieces  of  1,450. 

The  Department  of  Justice  has  1.3(X1. 

The  National  .Association  Opposed  to 
Woman  Suffrage  sends  in  1,200. 

.America’s  Gift  to  France  asks  publi¬ 
cation  of  2  articles.  1,100  words,  regard¬ 
ing  this  “unsolicited,  spontaneous  dona¬ 
tion  by  the  people.” 

Ct  mmunity  Service  contributes  1,000 
words ;  Korean  cause,  900 ;  Department 
of  •I.abor,  700;  Czechoslovakian,  6(X); 
.Americanization,  400. 

It  would  seem  this  might  be  enough 
for  one  day. 

But  all  this  constitutes  less  than  oiie- 
half  of  the  publicity  stuff  going  to  the 
Washington  Herald  on  March  31.  Bulk¬ 
ing  bigger  than  all  this  was  ini.sccllane- 
ous  “hand-out,”  coining  in  smaller  ar¬ 
ticles  from  innumerable  sources.  More 
than  a  score  of  photographs  and  mats 
were  offered. 

The  total  classilied  is  91  7.50  words. 

The  miscellaneous  runs  to  97,600 
words  more. 

The  grand  total  for  the  day  is  189,3.50 
words. 

This  equals  188  columns,  or  24  pages, 
which  happens  to  have  been  just  two  and 
two-fifths  times  the  size  of  the  Herald 
that  day.  ^  . 


jlttirusltiUr  Dtmoernt^ 


LargMt  gold  producing  county  In 
Am  United  Steteo.  Twohro  gold 
drodgnr*  opnmte  10  nulo«  from 
MaryrriDo.  Bank  dopocite  ovor 
$13,000,000. 


CALIFORNIA 


How  nicely  the  Herald  might  have  ac¬ 
commodated  all  these  propagandists  of 
every  sort  by  simply  increasing  from  10 
pages  to  24  for  that  day.  cutting  out  all 
other  reading,  all  advertisements,  all 
headings,  and  nicely  lifting  in  all  this 
publicity ! 

Doesn't  it  seem  a  providential  coin 
cidence  that  it  would  have  fitted  almost 
to  a  line? 

What  comment  can  be  made  that  is  not 

obvious  ? 

If  large  parts  at  least  of  this  propa¬ 
ganda  were  net  being  used  it  would  not 
continue  to  go  out  in  constantly  in¬ 
creasing  volume — that's  obvious. 

Little  of  it  can  be  helpful  to  any  news- 
l>aper,  while  mii.st  of  it  is  decidedly  dam¬ 
aging  to  the  papers  that  use  it  and  de¬ 
luding  to  their  readers — that's  obviotis 
too. 

.Alongside  the  figures  of  propaganda 
given.  I  know  of  no  more  compelling 
facts  to  set  up  than  that  the  consumption 
of  newsprint  has  increased  from  3 
l>4)nnds  per  capita  in  1880  to  33  pounds 
in  1919,  with  no  longer  any  hope  of  cor- 
resiionding  increase  in  production,  and 
that  t'ongressman  Nebsoii  has  data  on 
which  he  bases  the  statement  that  3,000 
newspapers  will  have  to  go  out  of  busi¬ 
ness  unless  some  quick  and  decided  cur¬ 
tailment  is  made  in  the  use  of  newsprint. 


COMING  EVENTS 


MAY 

IS:  Close  of  National  Foreign  Trade  Council 
convention  in  San  Francisco. 

17:  Independent  Magazine  and  Newspaper 
Agents’  banquet,  New  York;  Pennsyl¬ 
vania  Hotel. 

17:  Meeting  of  newspaper  publishers  in 
Washington,  D.  C.,  to  consider  news¬ 
print  shortage  solution;  headquarters 
Hotel  Willard. 

17- 19;  New  York  Circulation  Managers’  As¬ 

sociation  annual  trip  to  Catskills. 

18- 19:  Inland  Daily  Press  Association  meet¬ 

ing,  Chicago;  Hotel  LaSalle. 

19:  Canadian  Press,  Limited,  annual  meeting 
in  Toronto. 

19:  Michigan  Inter-City  Advertising  Associa¬ 
tion  meeting  in  Battle  Creek. 

21;  Audit  Bureau  of  Circulations,  directors’ 
monthly  meeting. 

22:  Columbia  University  School  of  Journal¬ 
ism  annual  dinner  and  organization  of 
Pulitzer  School  of  Journalism  Alumni 
.\ssiiciation;  New  York. 

23-28:  I’acitic  Coast  Advertising  Clubs  Asso¬ 
ciation  convention,  Stockton,  Cal. 

26:  International  Typographical  Union  elec¬ 
tion  of  officers. 


LEADS 


all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


LOS  ANGELES 

Evening  Herald 

The  all  •  the  -  year  -  round 
automobile  advertUing 
medium  in  the  land  of 
sunshine.  Complete  mo¬ 
tor  section  each  Saturday. 

DAILY  CIRCULATION 

123,305 

Chartar  Member  A.  B.  C. 


27:  Saskatchewan  Division,  Canadian  Prei^ 
Association  convention  in  Regina 
Sask. 

31'June  5:  National  Editorial  Association  cos* 
ventton  in  Boston,  followed  by  tour  of 
Canada. 

JUNE 

1-3:  International  Circulation  Managers  Asto* 
ciation  convention  in  St.  Louis. 

2:  Columbia  University  School  -of 

ism  graduation;  New  York. 

3-4:  Caradian  Weekly  Newspapers*  .\ssocU- 
.  tion  annual  meeting  in  Toronto. 

3-4:  Canadian  Press  Association  meeting,  To¬ 
ronto. 

5- 29:  National  Editorial  .Association  tour  of 

Canada. 

6- 10:  .\ssociatcd  Advertising  Clubs  of  World 

arnual  convention  in  Indianapolis. 

10:  Texas  Press  Associatirn  annual  cunvea- 
tion  in  Houston. 

11:  Representatives  Club  outing  at  Gedaejr 
Farms,  N  Y. 

12-15:  .Association  cf  National  Advertiien 
semi-annual  meeting  in  Bedford 
Springs.  Pa. 

14:  Ohio  Select  List  Newspapers  meeting  is 
Columbus,  O. 


New  Jersey  Press  Women  Elect 

The  New  Jersey  Woman’s  Press  Club 
has  elected  the  following  officers  for  the 
coming  year :  Miss  .Ada  D.  Fuller,  Jer¬ 
sey  City,  president:  Mrs.  Virginia  M. 
Wheat,  New  York,  first  vice-president; 
Miss  Louise  Connolly,  second  vw 
president:  Miss  Josephine  Lawrence, 
Newark,  recording  secretary;  Miss  Con¬ 
stance  P.  Brown,  Newark,  correspond¬ 
ing  secretary;  Mrs.  Florence  V.  Fr^ 
well,  .Arlington,  treasurer’..  Mrs.  Vir¬ 
ginia  M.  Wheat,  auditor,  Mrs.  Freder¬ 
ick  A.  Dudley,  Newark,  chairman  mem¬ 
bership  committee. 


A.  P.  Buy*  Bonds  for  Staff 

The  .Associated  Press  is  buying  Lib¬ 
erty  Bonds  and  selling  them  at  the  mar¬ 
ket  price  to  gtpployes,  making  weekly 
deductions  in  payment. 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

Carrie*  more  display  advertising 
then  any  other  newspaper  in 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  tha  advertiaer 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Forsign  RaprassntstiT* 

171  Madison  Ave.  NEW  YORK 


The  Standard  of  Influence 


Discrisninating  readers  and  advertisers 
know  that  generations  have  found 
such  power  behind  their  favorite 
paper. 


I^iitaburs  Btapatrli 

the  same  year  in  and  year  out; 


Brasieh  OOkast 
Wallace  G.  Brooke, 
Brunswick  BsUldfaig,  New  York 
The  Fofd-Psraan*  Ce.. 
Marquette  BnUdingr  Chksgo,  Ill. 
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TIPS  FOR  AD  MANAGERS 


Lvon  Advertising  Service,  Times 
Bldg.,  New  York.  Placing  orders  with 
some  Ohio  and  Indiana  newspapers  and 
irill  extend  later  for  Vetamon  Nerve  and 
Tissue  Builder,  Times  Bldg.,  New  York. 

Martin  V.  Kelley  Company,  Second 
Rational  Bank  Bldg.,  Toledo.  Reported 
till  place  the  advertising  for  Chicago  & 
Eastern  Illinois  Railroad,  Chicago. 
,Mso  placing  orders  with  newspapers  for 
W'ariier-Patterson  Company,  Headlight 
Lens.  914  S.  Michigan  Ave.,  Chicago. 

John  S.  King  Company,  Guardian 
Bldg.,  Geveland.  Placing  orders  with 
newspapers  for  Erie  Tire  &  Rubber 
Company. 

j.  \V.  Morton  .\dvertising  Agency, 
23  Irving  PI.,  New  York.  Again  plac¬ 
ing  copy  with  newspapers  for  Kops 
Brothers,  “Nemo  Corsets,”  23  Irving  PI., 
N’ew  York. 

Newell-E.mmett  Company,  120  W. 
32d  St.,  New  York.  Again  placing  sched- 
nks  with  newspapers  for  Liggett  & 
Myers  Tobacco  Company,  “Fatima”  cig¬ 
arettes,  212  Fifth  Ave.,  New  York. 

Pecks  Advertising  Agency,  347  Fifth 
.4ve.,  New  York.  Will  shortly  place 
orders  with  some  Pacific  Coast  news¬ 
papers  and  may  later  use  some  in  the 
South  and  West  for  Fifty-Fifty  Corpo¬ 
ration,  “50-50  Cereal  Beverage,”  509 
Fifth  Ave.,  New  York. 

William  H.  Rankin  Company,  104 
S.  Michigan  Ave.,  Chicago.  Placing  the 
advertising  for  Rogers  Brown  &  Co., 
Mrs.  Sheppard’s  Apple  Flakes,  (Chicago. 

Ruthrauff  &  Ryan,  404  Fourth  Ave., 
New  York.  Placing  some  orders  with 
newspapers  for  Albodon  tDompany,  tooth 
paste,  7  W.  45th  St.,  Net#  York. 

Frank  Seaman,  470  Fourth  Ave.,  New 
York.  Placing  orders  with  newspapers 
for  American  Tobacco  Company,  Riz- 
La-Croix  Cigarette  Paper,  111  Fifth 
.^ve..  New  York. 

Southwestern  Advertising  Agency, 
Dallas.  Placing  orders  with  newspaper^ 
for  Southwestern  Sweet  Potato  Grow¬ 
ers’  Association,  “Dixie  Sweets.” 

Consolidated  Agency,  Toronto.  Plac¬ 
ing  advertising  for  Chase  Tractor  Cor¬ 
poration  and  K.  &  S.  Tires. 

Norris-Patterson,  Limited,  Toronto. 
Handling  advertising  of  the  Boech  Com¬ 
pany,  Limited,  brush  and  broom  manu¬ 
facturer. 

Campbell-Blood-Trump,  Detroit.  The 
account  of  the  Wilson  Body  Company, 
Detroit,  has  been  secured  by  this 
agency. 

Philip  Kobbe  Company,  Inc.,  208 
Fifth  Ave.,  New  York.  Placing  the 
advertising  of  the  New  Diamond  Point 
Pen  Company,  manufacturing  the  Dia¬ 
mond  Point  Fountain  Pen  and  the  Auto- 
Sharp  Pencil. 

Atlas  Adverhsing  Agency,  450 
Fourth  avenue.  New  York.  Placing  or¬ 
ders  with  New  York  City  newspapers 
for  Alex.  D.  Shaw  &  Co.,  “Milton  Amti- 
aeptic,”  12  Stone  street.  New  York; 
will  extend  later  to  Boston,  Chicago, 
Philadelphia  and  St.  Louis. 


Perth  Amboy,  N.  J. 

Moat  RapidlF  CrowfeMT  Otj  In  Eaat 
ThoroufhlF  Covered  by  the 

Evening  News 

Member  A.  N.  P.  A..  A.  B.  C.  A.  P. 
Keuonable  reqneiti  for  trade  Wonaa- 
tkm  given  prompt  attention. 

F.  R.  Notibrttp,  SOS  8<h  AweMN 

Nmt  Yorkaty 


N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Reported  will 
make  up  lists  of  farm  papers  during 
June  for  the  J.  1.  Case  Threshing  Ma¬ 
chine  Company,  Racine,  Wis. 

J.  W.  Barber  .Advertising  .Agency, 
80  Boylston  street,  Boston.  Placing  or¬ 
ders  with  newspapers  for  publicity  com¬ 
mittee,  LaFayette  National  Park,  Bat 
Harbor,  Me. 

George  Batten  Company,  Fourth 
.Avenue  Building,  New  A’ork.  Reported 
will  make  up  a  list  of  small  city  news¬ 
papers  in  Idaho  and  gradually  extend  to 
other  small  cities,  to  advertise  Indian 
Refining  Company,  “Havoline  Oil,”  “In¬ 
dian  Gasoline,”  244  Madison  avenue. 
New  York. 

John  Buchanan  .Advertising  .Agency, 
10  High  street,  Boston.  Will  place  ad¬ 
vertising  for  Bangor  &  .Aroostook  Rail¬ 
road,  Bangor,  Me. 

Clark.so.n  .a.  Collins,  Jr.,  120  Broad¬ 
way,  New  York.  Placing  orders  with 
New  York  City  newspapers  for  Adolph 
Goldmark  &  Sons,  “Marshall’s  Scotch 
Kippered  Herrings,”  174  Hudson 
street.  New  York.  May  place  orders 
with  newspapers  in  other  sections  later. 

Dorland  Advertising  Agency,  366 
P'ifth  avenue.  New  York.  Placing  or¬ 
ders  for  M  usher  &  Co.,  “Pompeian 
Peanut  Oil,”  Washington,  D.  C.,  in  the 
same  newspapers  used  last  year. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Has  placed  advertis¬ 
ing  with  New  York  City  newspapers  for 
Committee  of  American  Ship  Builders, 
30  Church  street.  New  York.  Placing 
orders  for  Weyman-Bruton  Co.,  to¬ 
bacco,  1107  Broadway,  New  York. 


Wilson  ChnrgM  Censorship  Attempt 

Washington. — President  Wilson  has 
vetoed  the  Congressional,  Legislative, 
Executive  and  Judicial  Appropriation 
Bill  on  the  ground  that  it  contained  a 
section  putting  under  Congressional  con¬ 
trol  all  Government  publications,  includ¬ 
ing  magazines  and  other  journals. 

The  section  of  the  bill  to  which  he  ob¬ 
jected  also  proposed  to  put  under  Con¬ 
gressional  control  all  Government 
mimeographing,  multigraphing  and  other 
duplication  processes  other  than  official 
correspondence  and  office  records.  This 
would  vest  Congress  with  control  over 
mimeographed  statements  issued  by  the 
Government  departments  to  the  press. 
President.  Wilson  said  that  he  regarded 
the  bill  as  giving  Congress  a  “censor¬ 
ship”  over  the  executive  departments, 
and  as  “an  encroachment  on  the  func¬ 
tions  of  the  Executive  and  incompatible 
with  good  government.” 


Threaten*  to  Stop  Coal  to  Canada 

Sharon,  Pa. — As  a  retaliatory  meas¬ 
ure  for  the  present  Canadian  embargo 
upon  pulp  wood  and  pulpwood  paper. 
Representative  Willis  J.  Hulings  an¬ 
nounced  May  13  that  he  would  intro¬ 
duce  a  bill  in  Congress  shortly  for  plac¬ 
ing  an  embargo  upon  coal  to  Canada. 
He  is  gathering  data  now  with  that  end 
in  view,  he  said.  Representative  Hulings 
said  that  following  large  acquisitions  by 


The  ASBURY  PARK, 
(N.  J.)  PRESS 

DOMINATES  THE  NORTH 
JERSEY  SHORE 

a  tarritorir  that  mmhlii  tha  iBaiWng 
raaort  lactiaa  of  Aimrica  with  rich 
farma  and  promaroua  induatriaa. 

F.  R.  Northrup,  RoprosontntiT* 
30  Fifth  Avinua,  Naw  York 


American  interests  of  Crown  lands  grow¬ 
ing  spruce  timber  in  Canada  by  Ameri¬ 
can  interests,  a  limit  had  been  placed 
upon  their  exports.  Mills  were  con¬ 
structed  then,  he  said,  but  afterward  an 
embargo  was  placed  on  pulp  wood  and 
pulpwood  paper  from  Crown  landa. 
This,  he  asserted.,  left  Canadian  manu¬ 
facturers  operating  on  private  property 
to  do  business  with  the  States  “at  their 
own  prices.” 


Briabane  Pay*  $450,000  for  Real  E*tate 

•Arthur  Brisbane  added  to  his  exten¬ 
sive  real  estate  holdings  Thursday  an 
11-story  apartment  house  at  513-515 
-Vladison  .Avenue,  New  York,  doing  the 
unusua'.  thing  of  paying  the  entire 
amount  involved.  $450,000.  down  in  cash. 
Mr.  Brisbane  has  recently  bought  other 
property  adjoining  his  newest  purchase 
as  an  investment,  planning  to  change  the 
whole  to  a  business  building  when  the 
leases  expire  in  1922. 


No  Succe**or  to  Rollo  Ogden  Yet 

The  New  York  Evening  Post  is  with¬ 
out  an  editor,  owing  to  the  resignation 
of  Rollo  Ogden,  who  joins  the  staff  of 
the  New  York  Times.  Editor  &  Pub¬ 
lisher  learns  that  Simeon  Strunsky, 
however,  will  continue  as  chief  editorial 
writer,  a  position  he  has  held  for  sev¬ 
eral  weeks  past. 


Perkin*  Leave*  McGraw-Hill 

Grafton  B.  Perkins  has  resigned  as 
promotion  manager  of  the  McGraw-Hill 
Publishing  Company,  effective  today,  to 
become  advertising  director  for  William 
R.  Warner  &  Co.,  The  Richard  H.  Hud- 
nut  Company  and  The  Bauer  Chemical 
Company,  New  York. 


$500,000  Pulpwood  Lo*t 

Sydney — Pulpwood  valued  at  $500,000 
was  swept  out  to  sea  May  13,  with  prob¬ 
able  total  loss,  in  a  high  water  accident 
at  Murray,  C.  B.  The  wood  was  owned 
by  the  Cape  Breton  Pulp  &  Paper  Com¬ 
pany. 


Cushman  Join*  Auto  Company 

J.  C.  Cushman  has  become  advertising 
manager  of  the  Times  Square  Auto 
Supply  Company,  New  York.  This  com¬ 
pany  has  just  placed  an  appropriation 
for  a  national  advertising  campaign  with 
the  Evans  &  Barnhill  Agency,  New 
York. 


The  Boss  says: 

The  hundred  and  twenty-five  grocers 
in  Fairmont  would  sell  more  of 
yottr  food  products  if  you  adver¬ 
tised  them  in 

Tlw  Evanlng  Nawipapar 
Publishad  at  Fainnont.  W.  Va. 

Population  2S,000 — December  A.  B.  C. 
Circulation  5,363 

Ra|ir«*ented  by  MacQuoid  Agancy 
103  Park  Avenue,  New  York 


Each  Week 

our  paper  goes  into  twenty-two  thou¬ 
sand  Congregational  homes.  These 
people  are  of  the  better  class,  the 
very  backbone  of  our  great  denom¬ 
ination. 

Its  influence  it  felt  by  both  the  par¬ 
ents  and  the  children.  Its  cotumns 
have  been  read  by  them  for  years. 

Ourt  is  the  only  paper  of  our  faith. 
It  dates  back  to  1816. 

The  Congregationaligt 

14  Bmcou  St.  Boston 


Park  Buys  Newborn  Daily 

(H.v  Tclc^rafh  to  Kniroa  &  Pi’SLisHaa) 

Newbern,  N.  C.,  May  12. — ^John  A. 
Park,  publisher  of  the  Raleigh  Times, 
the  Fayetteville  Observer  and  Farmers’ 
•Alliance,  entered  the  local  field  today 
by  his  purchase  of  the  Sun-Joumal  from 
Owen  G.  Diinn.  Enlarged  staff  and  ad¬ 
ditional  equipment  have  been  arranged 


Lorenzen  Out  for  Himself 

Chicago,  May  11. — Col.  A.  F.  Loren¬ 
zen  has  disposed  of  his  interests  in  the 
newspaper  representative  agency  of 
Cone,  Lorenzen  &  Woodman,  and  will 
.shortly  organize  his  own  firm  to  repre¬ 
sent  a  limited  number  of  daily  papers. 


Eltzaboth  Journal  Raise*  Ad  Rat* 

Elizabeth,  N.  J. — The  Journal,  which 
last  week  increased  subscription  rates, 
on  May  10  advanced  its  advertising  rate 
from  5  to  7  cents  a  line,  minimum,  and 
classified  rates  from  1  cent  a  word  to 
10  cents  a  line. 


mm. 


Avsrag*  Daily  Hat  Paid  OirealatiaB 
far  six  moBths  eadiag  Kareb  Mtk,  UM, 


712,778 

Tha  flrat  daily  nawtpspar  ia  Haw  Tsik 
City  to  raia*  its  yrio*  ts  thra*  esats  par 
copy. 

Tha  largaat  eirenlatlaa  at  aay  daily 
nawipapar  in  tk*  Daitad  Btatas. 

Tha  Maw  York  Bvaalag  Jaaraal  ia  a 
mamber  of  tha  A.  B,  O, 


The  New  Orleans  Item 

Statement  of  Circulation  for  the  period 
ending  April  1,  1920; 


DaOr  . 

Sunday  . MJ17 

Avorag*  . IBJM 


Circulation  counts !  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  succesa.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


The  Dominating  Force 

In  manufacturinir  territory  famoai 
for  its  hastle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-  Telegram 

Not  only  dominate  thia  field,  bat  tboy 
offer  advertisers  the  loweat  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  liat. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gat  Bldg.,  Chicago,  III. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 


CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C 


Poaallpa^ibdtj-tlalBujaiMaaa 
MotropoHtaa  YowuK^mpla^ 
1.  A  KTXm  JMV 


0*0  BU» 


Now  York. 


36 


Editor  &  Publisher  for  May  15,  1920 


ASK  PULPWOOD  BIDS  ON 
ALASKA  TRACTS 

CoTenunent  Preparing  to  Open  Na¬ 
tional  Forest*  to  Prerent  Recur¬ 
rence  of  Puipwood  Famine — 
Material  for  16  Years 


iSpecial  to  Eoitob  &  Publisher) 

Seattle. — The  United  Stales  forest 
service  has  advertised  in  the  Pacific 
Xorthwest  for  bids  for  lOO.OUO.lXX)  feet 
of  timber  on  1,000  acres  of  the  Tongass 
national  forest.  This  marks  the  first 
move  in  the  goverinnent’s  program  for 
aiding  the  paper  pulp  industry  by  mak¬ 
ing  available  supplies  of  timber  in  the 
Alaska  forests.  By  the  sale  of  this 
timber,  which  is  suitable  for  i>aper  pur¬ 
poses,  the  government  hopes  to  establish 
resources  that 'will  prevent  recurrence 
of  the  present  paper  famine. 

The  timber  embraces  spruce,  red 
cedar,  .'Maska  cedar.  Western  hemlock 
and  other  species  that  are  suitable  for 
the  manufacture  of  pulp  material.  Min¬ 
imum  prices  of  $1  for  spruce  and  cedar 
and  50  cents  for  hemlock  and  other 
species  are  to  be  charged. 

The  confident  statement  is  made  that, 
“with  fair  equipment,”  this  timber  would 
run  a  pulp  mill  for  about  sixteen  years, 
following  which  period  adjacent  timber 
in  uncounted  millions  of  feet  would  still 
be  available.  The  call  for  bids,  com¬ 
ments  the  Seattle  Times,  provides  that 
rates  for  the  timber  are  to  be  readjusted 
every  five  years.  It  is  upon  this  rock 
that  other  plans  for  utilizing  the  .Maska 
woods  in  the  manufacture  of  paper  pulp 
have  come  to  grief,  says  the  Times. 

British  Buy  Canadian  Pulp 

llo'ToN. — The  Xorth  American  Pulp 
&  Paper  Companies  and  the  Saguenay 
Pulp  &  Power  Company  and  a  group  of 
English  paper  companies  are  concluding 
a  contract  which  will  call  for  the  de¬ 
livery  in  Great  Britain  of  50.000  tons  of 
mechanical  pulp  a  year,  for  10  years, 
lieginning  January  1,  1921.  The  manu¬ 
facturing  companies  will  make  a  net 
profit  of  $10  a  ton  over  and  above  all 
manufacturing  costs,  including  deprecia¬ 
tion  and  bond  interest. 


Plans  Made  for  Ad  Convention 

The  board  of  directors  of  the  New 
York  .\dvertising  Club  has  selected  the 
Xew  York  Central  Railroad  as  the 
official  route  to  the  meeting  of  the  .\s- 
sociated  Advertising  Clubs  of  Indian¬ 
apolis,  June  6-10.  A  special  train  of 
sleeping  cars  and  dining  car  will  leave 
Grand  Central  Station  Saturday  at  4.30 
o’clock  and  will  arrive  in  Indianapolis 
Sunday  at  noon. 


Moon  Bought  a*  Investment 

'  Trenton,  X.  J. — RepUfing  to  reports 
that  his  recent  purchase  of  stock  in  the 
Birmingham  (Ala.)  News  predicated 
changes  on  the  Trenton  Times,  Owen 
Moon,  Jr.,  publisher  of  the  Times,  said 
to  Editor  &  Publisher;  “The  purchase 
of  my  interest  in  the  Birmingham 
Xews  is  an  investment  and  will  pro¬ 
duce  no  change  in  the  Trenton  Times 
situation.” 


Exhibition  of  Printing  Is  Oponed 

The  .kmerican  Institute  of  Graphic 
.\rts  opened  an  exhibition  of  printing  in 
the  National  Arts  Club,  119  East  19th 
street.  The  exhibition  will  remain 
open  until  June  1. 


ChwsHan  Daily  Plans  Progressing 

Chiovoo, — The  .American  Christten 
Daily,  the  firat  newspaper  of  ita  kind 
to  be  published  in  the  United  States,  will 
appear  in  Chicago  within  a  few  months. 


according  to  Rev.  J.  Clover  Monsma, 
president  of  the  company  which  will 
own  it.  Offices  of  the  paper  are  in  the 
Garrick  Building.  The  executive  com¬ 
mittee  in  charge  consists  of  Dr.  Monsma. 
G.  B.  Van  Heyningen,  secretary-treas¬ 
urer;  and  Judge  McKenzie  Cleland. 
Others  associated  with  the  enterprise 
are :  Rev.  j'.  P.  Battema  of  Holland, 
Mich.;  Jacob  Buiten,  Jr.,  Grand  Rapids, 
Mich. ;  A.  B.  T.  Moore,  Oak  Park.  Ill. ; 
Fimest  L.  V’ogel,  Sr.,  Wheaton,  Ill.;  Rev. 
A.  M.  Fraser,  D.D.,  Staunton.  Va. ; 
Prof.  B.  J.  Kuiper,  Grand  Rapids,  Mich. ; 
Henry  C.  Minton.  Ph.D.,  LL.D.,  Trenton, 
N.  J. ;  Prof.  K.  Schoolland,  Grand 
Rapids,  Mich. ;  Prof.  R.  R.  Steele,  Port¬ 
land,  Ore. ;  Prof.  S.  Volbeda,  D.D., 
Grand  Rapids,  Mich. :  Prof.  Thornton 
Whaling,  DD.,  LL.D.,  Columbia,  S.  C. 


INCORPORATIONS 


New  York  —  InkuRraph  Coiii|)any;  stylo- 
Rraphic  pens  and  pencils,  $30U.O00;  J.  and  \V. 
I'.  Wallace,  L.  Kiebel,  670  Sixth  avenue. 

Good  Mnmiiif;  Company;  to  publish  news 
papers,  $75,000;  E.  F.  Jennings.  M.  Rippen- 
Dern,  A.  Young,  9  Blast  17th  street. 

Canfield  Paper  Companv;  ca|)ital  increased 
from  $150,000  to  $500,000. 

National  Publishers  .Association  dissolved. 

Marlin  Printing  Comnany;  $25,000;  M.  Mar¬ 
lin,  A.  Donenfeld,  11.  I'eldner,  1361  Southern 
Boulevard. 

WiLviNGTON,  Oel. — Pensacola  Printing  Com- 
jiany;  $5,000;  M,  L.  Rogers.  I..  .A.  Irwin. 
William  6.,  Singer. 

Proctor  Typewriter  Corp.  (Delaware  corpo¬ 
ration);  $86,000;  S.  B.  Howard,  .V.  Roy 
Myers,  Raymond  J.  Gorman. 

Rose-Van  Press,  printing;  $5,000;  R.  Polhe- 
mus,  C.  C.  Jenkins,  S.  Coller,  331  Van  Buren 
street,  Brooklyn. 

Dittman  Printing  Methods  Corporation; 
$10,000;  S.  E.  and  K.  E.  and  W.  E.  Dittman, 
511  Lincoln  Place,  Brooklyn. 

Construction  Publishing  Corporation;  dis¬ 
solved.  , 

Cinema  Newsette.  motion  pictures;  $100,000; 
J.  L.  Furman.  1).  Russell.  F.  D.  Heiulrickson. 
233  Broadway 

Editorial  Pictures,  motion  pictures:  $30,000; 
F,  W,  Tibbetts,  M.  Marrs,  G.  W,  Shankland, 
2170  Third  avenue.  ■' 

Terminal  l*aper  Bag  Company,  $70,000  to 
$300,000. 

Roe  Lithographic  Corp.i  $100,000  to  $250,000. 

Boonville,  X.  V. — Forest|>ort  Pulp  Mills; 
stock  $100,<K)0:  B.  .A.  and  L- and  .A.  J.  Capron. 

Chicago  C.  W  lira  ihwaite  Company, 
t^rinting.  binding.-  $30.0:i0;  (  .  W.  Braithwaite. 
C.  .A.  Jerdee,  J.  I  .  .Aleagher. 

Thrift  Promotion  Company,  l.OCO  shares  mi 
par  value,  general  printing,  publishing  and 
advertising  business,  and  to  install  thrift  sys¬ 
tems;  Alfred  W.  Bays,  Alfred  F.  Tompkins, 

S.  F.  Mendelson.  2210  Estes  avenue. 

Illinois  News  .Association;  $100,000;  pub¬ 
lish  and  print  books  and  periodicals;  K.  M. 
Rowe,  Thomas  E.  Bourke,  Everett  Chesire. 
$100,000. 

Ross  &  Mark,  Inc.,  $5,000;  printing  and  en 
graving;  Rcderici,  Ross,  Lillian  M.  Ross. 

AA’ilmington.  N.  C.  —  Johnson  County 
(N.  C.)  Publishing  Company,  newspapers  and 
job  printing  business;  $30,000;  J.  J.  Broad- 
hurst  and  others. 

Fort  Worth,  Tex. — The  Florist,  a  weekly 
trade  journal  which  suspended  publication  dur¬ 
ing  the  war,  has  been  revived,  with  capital 
of  $25,000.  by  Otto  Lamb  of  Dallas,  presi¬ 
dent:  AV.  J.  Raker,  of  Fort  Worth,  vice-presi¬ 
dent;  Louis  J.  Tackett,  managing  editor;  E.  L. 
Scho.stag,  associate  editor;  .Aaron  Smith,  ad¬ 
vertising  manager. 

Jamestown-,  X.  A'. — E.  L.  Powers  Publish¬ 
ing  Company;  $75,000:  F.  IL  anil  L.  R.  A'an 
A’lack,  A.  E.  Barger. 

Hicksvii.i.e.  X.  —  Community  Press; 
$25,000;  M.  G.  and  E.  Friedman 

Bufe-alo — Bison  Waste  Paper  Company; 
$100,000;  N.  Gutman,  J,  Amdur.  H.  Luzenberg, 

Houston,  Tex. — Contractor  Publishing  Com¬ 
pany;  $8,000;  Eli  Marks.  C.  D.  Walde  and 
Hugh  Pottear, 

Xewton,  Kan. — Herald  Publishing  Com¬ 
pany;  no  capital  stock. 

Paris,  Tex. — The  North  Texas  Publishing 
Company;  $100,000;  Guy  S.  Caldwell,  Harry 

T.  AA'arner  and  .Arthur  Caddell, 

Dallas.  Tex. — .A.  Zeese  Engraving  Com¬ 
pany;  $30,000  to  $60,000. 

Water-town,  N.  A’. — Remington  Paper  & 
Power  Company;  reorganized,  3,000  shares  pre¬ 
ferred  stock,  $100  each;  40.<)00  common  stock, 
no  par  value;  to  carry  on  business  with 
$3,100,000. 

Champion  Paper  Company;  reorganized;  1,158 
shares  preferred  stock,  $100  each;  20,000  shares 
common  stock,  no  par  value;  to  carry  on  busi¬ 
ness  with  $615,600. 

Bastrop,  •  Tex.- — Bastrop  Printing  Company. 
$6,500;  R.  P,  Perkins,  t.  H.  Pearcy,  T.  W. 
Cain. 

Ci.EVFi.AND.  O. — Cleveland  News  Bureau 


Company,  $10,000;  J.  AA’,  Heitzman,  \\'.  E. 
Hess,  Jr.,  F.  Zuenkeier,  F.  J.  Kraemer,  .A. 
Alannion. 

Bartlett  Is  Parke,  Davis  Chief 

Detroit. — J.imus  E.  Bartlett,  former 
director  of  sales  for  Parke,  Davis  &  Co., 


EQUIPMENT  FOR  SALE 

Advertiseinentt  under  this  cleMificatien  AIrtjr 
cent*  per  line.  Count  six  words  to  the  line. 


Printers*  Outfitters 

Printing  Plant*  and  Business  bought  and  told, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co..  96  Beekman  St,  New 
York  City. 


For  Sale 

Immediate  delivery  Cox  duplex  twelve  page 
press;  now  in  factory  of  Walter  Scott  Co., 
Plainfield,  N.  J.  Rebuilt  and  has  not  been  in 
use  since  reconstruction.  Price  $7,000. 
Terms  to  responsible  party.  The  News,  Paris, 
Texas. 

For  Sale: 

Two  revolution,  four  roller  Cottrcl  cylinder 
press  with  motor,  takes  sheet  38xSO;  fine  con* 
dition.  Also  two  revolution,  four  roller,  Bab¬ 
cock  cylinder  press,  takes  sheet  33x46.  Press 
now  in  use  and.  can  be  seen  running.  Ad* 
dress  Box  B-771,  care  of  EMitor  &  Publisher. 


For  Sale 

new  l>uplex  Tubular  Single  Plate  12-pagc 
press  with  16  page  frames,  and  complete  stereo, 
type  equipment.  Immediate  delivery  can  be 
made.  This  is  an  unusual  opportunity.  Price. 
$26,500,  F.  O.  B.  factory.  Address  Box  B-790. 
care  of  Kditor  6:  Publisher. 


F'OR  SAV.E: 

Account  consolidation,  Goss  six¬ 
teen  page  press.  Complete  stereo¬ 
typing  outfit.  Press  in  fine  con¬ 
dition  and  run  every  day  until 
Monday  this  week.  Will  sell 
very  low  price  and  make  imme¬ 
diate  shipment.  News  and  Times- 
Democrat  consolidated.  Lima 
News  Publishing  Co.,  Lima,  Ohio. 


For  Sale 

Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  prints 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rolling  Machines 
can  be  sjiipped  at  once. 

Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 


Taka  It  To 

POWERS 

Open  24  hottrs  oof  of  24 
The  Faetest  Engraoera  on 
the  Earth 

Powers  Photo  Engraying  Co. 
1B4  Nassan  St.,  Tribwa  Bide- 
Naw  York  City 


on  the  board  of  directors  has  been  filled 
by  the  election  of  Henry  B.  Mason,  di¬ 
rector  of  promotion,  publicity  and  ad¬ 
vertising. 


Cleveland. — The  Marysville  Evening 
Tribune,  published  20  years  at  a  dime 
a  week,  has  increased  the  price  to  15 


EQUIPMENT  FOR  SALE 

Advsrtisanents  undsr  this  claasificatioB  thfarty 
cats  par  Una.  Count  six  wonia  to  ths  Una. 


For  Sale 

Sixteen  page  (loss  stereotype  press  fur  sale 
account  consolidation  News  and  Tiniesi-Denio- 
crat.  Pull  stereotype  equipment  and  large 
metal  pot.  turtles,  chases,  etc.  Run  up  to 
last  Monday  and  gets  hue  print.  Rare  bar¬ 
gain;  immediate  shipment.  News  Buhlishinf 
Co.,  Lima.  Ohio. 


EQUIPMENT  WANTED 

Advertiaementa  under  thia  claaaification  thirty 
cents  per  line.  Count  six  words  to  the  Una. 


Wanted : 

Model  1  or  5  linotype  in  good  condition.  State 
price  and  where  located.  Address  Box  6-76, 
care  of  Editor  &  Publisher. 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 

EFnCIENCY  "  SERVICE 

and 

STURDY  CONSTRUCTION 

Ws  want  to  giv*  you  th*  ban*6t  al 
our  fourtaen  jrsars'  sxpsrisncs  in 
manufacturing  Itamtjrp*  nwtors. 

Writ*  lor  price*.  Addrooo: 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsbua^  ^  Kantat  City 

New  York  Cteeeland  Denver 
Philadeiyhia  *  Detsok  Xe*  Angelas 
Baltimore  OUcago  Sen  Frmndsoa 
Richmond  Otnriweri  Portland 
Atlanta  Sc.  LouIb  Spekene 
Buffalo  MinnaapePe  Winnkpm 


has  been  named  president  and  general 
manager.  He  succeeds  Frank  G.  Ryan, 
who  died  recently.  Mr.  Ryan’s  place  cents. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 
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CLASSIFIED  ADVERTISING  COLUMNS 

nrouch  Um  clauiflad  column*  of  Eiiitor  tt  Publishar  jrou  majr  find  *  bujror  for  anjr  uaoful 
ichiricol  oqulpmont  for  which  you  hoTo  no  pr**a\t  noed.  A  "For  Solo”  ad  at  thirty 
Mat*  poc  Uno  may  thua  turn  into  caah  aomathiny  which  now  marely  roquiroa  atorac* 
llMi  and  which  would  ho  of  real  aarvico  to  aomahody  ala*. 


SITUATIONS  WANTED 

iUvactiaementa  undar  thia  claaalAcatica,  tm 
•mt*  par  lina,  aach  Inaartioo.  Count  als 
•wda  to  tha  lina.  For  thoaa  unamployad, 
ml  to  axcaad  S*  worda,  two  inaartiona  FltE^ 


Advertising  Manager 

Advertising  salesman  at  present  handling  ac¬ 
counts  on  one  of  the  largest  dailies  in  the 
West  desires  to  assume  management  of  adver¬ 
tising  department  or  business  office  of  moderate 
lued  daily.  Have  had  many  years’  experience 
with  both  displav  and  classified,  having  been 
flftce  manager  tor  a  number  of  years.  Ex¬ 
tensive  experience  with  office  detail,  the  han¬ 
dling  of  copy,  planning  of  layouts  and  dummies 
for  both  advertising  and  news.  Editorial  ex¬ 
perience  gained  on  city  daily.  Am  thoroughly 
conversant  with  the  mechanical  processes  of 
•ewspaper  making,  the  use  of  cuts,  mats,  etc. 
First  class  correspondent,  accustomed  to  writ- 
iog  convincing  sales  letter,  and  handling  gen¬ 
eral  correspondence.  Address  Box  B-801,  care 
of  Editor  &  Publisher. _ 

Advertising  Manager,  Solicitor 

Desires  to  connect  with  Publisher  offering 
permanent  position  with  good  future.  Age  28, 
married,  8  years’  experience  Advertising  and 
business  end.  Good  copy  writer  and  salesman, 
Best  of  habits  and  reference,.  Come  on  two 
weeks  notice.  Write  Box  B-769,  care  of  Editor 
i  Publisher. _ 


CUssified  Advertising  Solicitor 

Young  man  of  19,  exceptionally  well-equipped 
for  selling  classified  advertising,  wants  perma- 
oent  position  on  large  daily.  In  return  for 
Mition  with  reasonable  compensation  and  good 
toture,  he  is  willing  to  give  unlimited  hard 
work,  selling  power,  and  constantly  increasing 
knowledge  of  the  newspaper  business.  Lately 
with  western  daily  of  40,000  circulation.  Ciood 
reason  for  being  unemployed  now.  References. 
.Address  Box  B  SOO,  care  of  Kditor  &  Publisher. 

Managing  Editor 

Newspaper  man  ten  years  wonderfully  varied 
experience  on  street  and  desk  in  big  cities 
prefers  responsible  connection  with  ^od,  live, 
progressive  but  conservative  AFTERNOON 
daily  in  live,  growing,  prosperous  small  city, 
preferal  ly  South  or  Middlewest,  Pay  must 
te  good  and  working  conditions  happy;  will 
five  the  highest  class  work.  Please  give  full 
particulars  as  to  what  will  be  required  and 
My.  Address  Box  B-770,  care  of  Editor  & 
Publisher. _ 

Managing  Editor 

News  editor  of  one  of  largest  dailies  in  U.  S. 
open  for  managing  editorship  of  paper  in  small¬ 
er  city.  Good  executive,  can  get  circulation  .and 
hold  it.  and  know  how  to  save  paper.  East¬ 
ern  territory  preferred.  State  proposition 
fully  and  ‘^ive  salary,  a^ddress  Box  B-780, 
care  of  EMitor  &  Publisher. _  _ 

Editor 

Wishes  situation  on  afternoon  daily  in  central 
,r  western  states.  Woman  age  27,  experienced 
u  reporter,  telegraph  and  city  editor.  Has 
axiic  work  in  advertising  department.  News- 

R)er  Woman.  Box  B-W4,  care  of  Editor  & 
blisher _ 

Editor 

Able  writer  and  makeup  man.  wide  experience 
gained  as  editor  of  weekly  trade  paper  and  on 
publicity  work,  desires  new  connection,  pref¬ 
erably  with  weekly  or  monthly  publication. 
Unmarried.  27,  highest  credentials.  .Address 
Cornell  tiraduate.  Box  B-788.  care  of  Editor 
k  Publisher. 

Trade  Paper  Editor 

•eeks  half  time  c.innection  in  any  congenial 
capacity,  or  ‘‘piece’’  or  department  work.  Can 
write  and  l.ay  out  advertising,  has  had  many 
Tears’  experience  in  the  advertising  and  trade 

Journal  fields.  Located  in  New  York  City, 
leferences.  Show  me  your  paper,  I  may  have 
•oifie  original  ideas,  .\ddres5  B-ROd.  care  of 
FHitor  &_  Publisher.  _ 

Managing  Editor  and  City  Editor 

Two  men  now  working  together  as  managing 
editor  an<l  city  editor  of  small  paper  want 
places,  together  if  possible,  on  well  established 
newspaper.  has  had  desk  and  street  ex¬ 

perience  in  and  out  of  New  York:  “B”  has 
bad  7  years'  experience  as  reporter  and  city 
editor  in  small  city.  Both  are  young  and  mar¬ 
ried.  Neither  will*  leave  present  place  without 
good  inducements  in  salary  and  future  pros¬ 
pects.  .Vdflress  “Twin  Offer,”  Box  B-787,  care 
of  Etiitor  &  l’ublis’'rr. 

Magazine  Man 

Experienced  editor  of  national  monthly,  lately 
editor  of  prominent  weekly  with  10,000  circu¬ 
lation.  desires  new'  connection  with  established 
publishing  house,  any  capacity.  University 

Sadiiate,  26,  married,  cx-lst  lieutenant  in- 
ntrv.  Capable  in  every  phase  of  business. 
Initiative  and  team-w'ork.  Interview,  .\ddress 
Box  ^803,  care  of  Editor  Publisher. 

Artist 

Newspaper  reporter  and  artist  wants  to  con- 
aect  with  advertising  agency  or  art  service  in 
or  near  New  York.  He  is  married,  has  yood 
liabits  and  college  education,  served  in  U.  S. 
Araiy,  and  is  28  years  old.  Hearing  is  tempo- 
tnrily  impaired  as  result  of  recent  operation 
tnd  he  is  unable  to  do  newspaper  work  for 
•ke  time  being.  Reply  P.  C.  M..  B-785.  Edi- 
for  i  Publisher. 


SITUATIONS  WANTED 


Newspaper  Man  to  Edit  Trade 
Paper 

A  newspaper  man  experienced  as  reporter  and 
with  some  knowledge  of  editing  is  ojten  ‘for 
positicn  as  editor  of  a  trade  paper.  Address 
Box  B-789,  care  of  Eiiitor  &  Publisher. 

Thoroughly  Experienced  Re¬ 
porter  and  Desk  Man 

Active,  30,  unmarried,  12  years*  experience, 
feature  writer,  perfect  health,  reUrenccs* 
present  position  limited;  want  larger  held,  $45. 
Address  Box  B-768,  care  of  Editor  &  Pub¬ 
lisher. 


Desk  Man 

Experienced  desk  man  seeks  position.  Al¬ 
ready  employed,  hut  wants  larger  salary  and 
greater  opportunities.  Can  handle  any  posi¬ 
tion.  .\ddres8  Box  B-772,  care  of  Editor  & 
Publisher. 


Position  as  Foreman  Wanted 

Wrb  Press  foreman  now  employed,  11  years’ 
experience,  5  years  as  foreman  desires  to 
make  a  change.  Can  give  satisfaction  and 
references.  Address  Box  B-783,  care  of  Editor 
&  Publisher. 


Artist: 

Sketch  artist  and  cartoonist  and  would  also 
make  layouts.  Can  go  to  any  part  of  the 
country  on  short  notice.  Address  Box  B-779, 
care  of  Editor  Sc  Publisher. 


Cartoonist  &  Newspaper  Writer 

upon  photos  and  layouts,  desires  connection 
with  some  live  daily.  Samples  on  request.  F. 
Callaghan,  .*>13  Mcl.ain  St..  Oayton.  Ohio. 


Circulation  Manager 

Circulation  manager  desires  to  locate  in  an 
enterprising  city.  Experience  and  reference 
exchanged.  Married,  with  small  family.  Mem¬ 
ber  of  International  Circulation  Managers 
Association.  Address  Box  B-766,  care  of 
Editor  &  Publisher. 


Circulation  Manager 

Young  man  now  employed  in  that  capacity  on 
Pacific  Coast  newspaper  desires  change  to  the 
middle  west  or  east.  Eight  years’  experience 
in  various  branches,  including  special  corre¬ 
spondence,  advertising  and  circulation.  Ad- 
clress  Box  761,  care  of  Editor  &  Publisher. 


Classified  Solicitor  or  Manager 

with  five  years*  experience  on  three  of  the 
South’s  leading  papers,  now  employed,  desires 
to  make  a  change.  The  reason  for  doing  so  is 
this.  The  position  I  hold  is  a  traveling  classi¬ 
fied  expert  which  carries  me  all  around  the 
country,  and  I  desire  to  settle  down  on  a 
live,  progressive  newspaper  (preferably  in  East 
or  West,  but  not  essential),  and  take  oyer 
the  classified  and  put  it  over.  T  can  give 
referencer  from  any  number  of  newspapers  as 
to  what  T  can  do.  I  am  22  years  of  age  and 
have  done  nothing  but  boost  classified  adver¬ 
tising  for  the  past  five  years.  .\ny  newspaper 
that  is  desirous  of  employing  a  thoroughly 
trained  classified  man,  write  me  at  once. 
Makes  no  difference  what  part  of  the  countr_y 
your  paper  i«.  t  can  come.  Address  B-807, 
care  of  Editor  &•  Publisher. 


Linotype  Operator 

wants  dav  work  in  northern  lake  city;  job 
plant  preferred.  Name  models,  wages,  etc. 
Address  B-806,  care  of  Editor  &  Publisher. 


Circulation  Manager 

now  has  charge  of  that  department  on  a  well 
know  paper,  hut  desires  a  change  for  the  best 
of  reasons,  which  will  be  stated  on  request.  I 
am  a  firm  believer  in  the  “get  the  money** 
idea  for  circulation,  and  have  increased  the 
circulation  receipts  over  100%  for  mv  present 
employer  in  the  past  6  months  without  increas¬ 
ing  his  payroll.  I  have  replaced  the  “route 
man  owned  and  controlled’*  system  of  delivery 
with  the  independent  Iwy  plan,  carriers  pay¬ 
ing  in  advance  for  their  papers.  1  have  had 
20  years*  circulation  experience  on  “big** 
papers,  both  morning  and  afternoon,  none  less 
than  100.000  circulation.  Age  38,  married, 
prefer  coast  towns,  but  would  consider  any 
first  class  offer.  Address  B-805,  care  of  Editor 
8:  Publisher. 


HELP  WANTED 

Advertiaemanta  under  tU*  elaaalflcatiM 
twenty.fiv*  canta  par  lina.  Count  alx  word* 
to  the  line. 


Wanted — Newspaper  Man 

competent  for  city  editor  position  on  six-day 
ahernoon  daily.  Position  ready  now.  Write 
Leader-Republican,  Gloversville,  N.  Y. 


First  Class  Linotype  Operator 

For  an  afternoon  newspaper  operating  under 
open  shop  plan.  Steady  employment.  First- 
class  wages.  Telegraph  collect  for  details  if 
you  are  interested.  Arirona  Gazette.  Phoenix, 
Ariz. 


HELP  WANTED 


Experienced  Managing  Editcnr 

For  a  daily  newspaper  in  a  New  England  city 
of  75,000  population.  Established  25  years. 
Man  must  be  able  to  demonstrate  by  experi¬ 
ence  that  he  can  make  a  real  live  local  news¬ 
paper.  Good  opportunity  to  locate  per¬ 
manently  in  a  city  where  there  is  a  real 
chance.  Good  salary  to  a  really  competent 
man.  Address  Box  B-773,  care  of  Editor  & 
Publisher. 


Classified  Manager 

One  of  my  clients,  a  middle  western  evening 
paper,  wants  a  man  capable  of  taking  complete 
charge  of  classified  advertising;  handle  it  and 
tfie  solicitors.  Now  running  2  pages  daily;  4 
pages  Sunday.  If  you  know  the  game,  are 
looking  for  a  place  where  hard  work  and  re¬ 
sults  wilt  be  appreciated  and  rewarded,  then 
write  full  details,  which  I  will  forward  to  the 
publisher.  .Address  Pierre  C.  Starr,  110  West 
40th  St.,  New  York  City. 


Wanted 

Editor,  competent  for  either  city  or  telegraph 
desk..,  and  two  reporters  bv  a  Southern  daily. 
Write  Box  B-784,  care  of  Editor  &  Publisher. 


Display  Solicitor 

Morning  paper,  leader  of  3  papers  middle 
western  town  of  75,000  p^ulation,  wants  ex¬ 
perienced  display  man.  Permanent  position, 
adequate  salary  and  proper  consideration  to 
earnest  worker.  Give  full  particulars  in  vour 
first  letter,  which  I  will  forward  to  my  client. 
-\ddress  Pierre  ('.  Starr.  Room  501,  110  West 
40th  St.,  New  York  City. 


Wanted — An  Editorial  Writer 

Wanted — A  good  editorial  writer.  Man  of 
some  age  and  experience  preferred.  Address 
Editorial,  Box  B-802,  care  of  Editor  &  Pub¬ 
lisher. 


Reporter 

Experienced  reporter  wanted  for  position  on 
staff;  one  who  is  active  and  combines  knowl¬ 
edge  of  financial,  economics  and  general  news: 
state  previous  experience.  Address  G.  G.. 
P.  O.  Box  822,  City  Hall  Station,  New  York 
City. 


Circulation  Manager 

A  Newspaper  organization  needs  a  circulation 
manager  tor  a  5^uthwest  paper— a  man  25 
to  30  years  old,  with  at  least  5  years*  experi- 
fnce;  preferably  married.  The  man  must  be 
j  sticker  and  have  a  builder’s  courage, 
southern  man  preferred.  The  man  having  the 
above  qualifications  can  obtain  a  good  posi¬ 
tion.  State  experience,  salary  exnected.  Ad¬ 
dress  Box  B-775.  care  of  Editor  Sc  Publisher. 


BUSINESS  OPPORTUNITIES 

Advartiaamant*  undar  thl*  claaaMcatliai 
forty  canta  par  Iln*.  Count  abt  word*  t* 
tha  Iln*. 


For  Sale 

An  old  established  daily  newipaper.  high 
standard,  doing  a  nice  volume  of  butinets. 
located  in  Central  Pennsylvania  in  a  county 
seat  of  12,000  to  18.000  population,  situated 
in  a  rich  agricultural  and  manufacturins  com¬ 
munity.  Well  equipped  plant  with  job  depart¬ 
ment.  Can  be  purchased  on  reasonable  term*. 
Reason  for  selling  present  owners  unable  to 
devote  entire  time  to  hn.ineas.  For  narticulart 
address  B-686,  care  of  Editor  St  Publisher. 


MEN  WANTED 

EDITORS,  REPORTERS.  ADVERTIS¬ 
ING  and  CIRCULA’nON  MANAGERS 
and  SOUCITORS  by 

SOUTHERN  DAILIES 

APPLY 

Southern  Publisher's 
Exchange,  Inc. 

Newspaper  Properties 
Printing  Equipment 
P.  O.  BOX  IS»7  RICHMOND,  VA. 


Another  Missourian  to  Tokio 

Columbia,  Mo. — Duke  N’.  Perry,  as¬ 
sistant  publisher  of  the  University  of 
Missouri,  has  resigned  to  become  assist¬ 
ant  news  editor  of  the  Japan  Advertiser 
at  Tokio.  Vaughn  Bryant,  former  pub¬ 
lisher  of  the  University  here,  is  now 
business  manager  of  the  .Advertiser. 
Perry  sails  about  May  29  from  San 
Francisco. 


Russian  Daily  Raisas  Price 

The  New  York  Russky  Golos  (Daily 
Russian  Voice)  went  to  3  cents  a  copy 
on  May  10,  due  to  increased  costs  of 
newsprint  and  other  materials. 


$4,000  cash  for  first  payment  on 
a  weekly  newspaper  property. 
Locations  near  Minneapolis, 
Minn.,  preferred. 

PROPOSITION  U.  N. 

CHARLES  M.  PALMER 

NEWSPAPER  PROPER-nES 
225  Fifth  Aye.,  N.  Y. 


CONSOUDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  prMicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  A  CANNON 

Newspaper  and  MagazliM  Propartiaa 
TIMES  building  NEW  YORK 


Fear  Result  of  Copyright  Law 

Toro.n'To. — -A  new  Canadian  copyright 
bill  is  now  before  Parliament  at  Ottawa. 
Briefly  the  bill  proposes  to  give  copy¬ 
right,  without  any  printing  requirement, 
to  residents  of  Canada,  British  subjects 
and  subjects  of  countries  in  the  Berne 
Convention.  Subjects  of  countries  out¬ 
side  the  Berne  Convention,  in  order  to 
get  copyright  in  Canada,  will  have  to 
comply  with  similar  conditions  to  those 
applying  in  their  own  country.  In  the 
case  of  the  United  States,  this  means 
that  articles  and  illustrations  by  Ameri¬ 
cans  would  have  to  be  printed  in  Can¬ 
ada  to  secure  copyright  protection  in 
the  Dominion.  There  is  strong  oppo¬ 
sition  to  these  proposals  on  the  part  of 
Canadian  authors  and  book  publishers, 
who  feel  that  their  present  rights  in  the 
United  States  would  be  imperilled  by 
this  attempt  to  enact  a  retaliatory 
measure. 


K.  C.  Star  Asks  10  Par  Cent  Cut 

Kansas  City. — The  Kansas  City  Star 
has  taken  off  its  limit  of  3  columns  of 
advertising  in  any  one  issue,  and  instead 
asks  all  its  advertisers  to  reduce  their 
advertising  space  at  least  10  per  cent 
the  same  month  last  year.  The  an¬ 
nouncement  says :  The  three  column 
restriction  worked  unfairly  as  it  af¬ 
fected  only  advertisers  whose  business 
required  pages  and  it  did  not  touch 
the  great  bulk  of  advertisers  at  all. 


A.  P.  Staff  Chancas 

Chicago.  —  .\ssociated  Press  local 
headquarters  announces  the  transfer  of 
M.  M.  Oppegard  from  Dallas  to  St. 
Paul.  The  latter  office  was  made  vacant 
by  the  resignation  of  Robert  L.  Tennis, 
who  has  entered  the  commercial  world. 
A  representative  has  not  been  appointed 
in  Dallas  yet  to  succeed  Mr.  Oppe¬ 
gard. 


Public  Ledger  Moves  N.  Y.  Office 

Hugh  Burke,  the  Philadelphia  Pub¬ 
lic  Ledger’s  New  York  represeiitati%’e, 
moved  last  week  to  new  offices  at  364 
Madison  avenue,  comer  of  46th  street. 
His  new  telephone  numbers  are  Mur¬ 
ray  Hill  1900  and  1901. 

Belo  Papers  Go  to  8  Columiu 

D.m.las.  Tex. — The  Morning  News 
and  the  Journal  have  changed  from  7- 
column  to  8-column  make-up. 
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Editor  &  Publisher  for  May  1 5  ^  1920 


WHAT  OUR  READERS  SAY 


Want*  Audit  Bureau  of  AdTertieing 

Wichita.  Kan.,  May  8,  1920. 

To  EoiToa  &  PuBLisHEt:  Not,  perhaps, 
because  of  a  Hesire  to  be  unfair,  but  because 
there  is  no  set  standard  form  for  the  compila* 
tion  01  “net  i)aid“  advertising  figures,  there  are 
sometimes  great  differences  in  publishers  com¬ 
parative  statements  as  to  inches  of  paid  ad* 
vertising  carried.  <to  back,  in  your  memory, 
to  the  day  before  the  government  demanded 
a  statement  from  the  publishers  as  to  the  tota! 
amount  of  “net  }>aid  subscriptions**;  this  state¬ 
ment  to  be  published  every  six  months.  This 
was  the  U^ginning  of  the  end  of  what  was 
then  considered  a  legitimate  veracity  stretch¬ 
ing  method  of  quoting  circulation  bgures. 
Then  the  .\.  II.  C.  was  organized  and  put 
over,  nutting  to  route  completely  the  un¬ 
truthful  statements  regarding  circulation 
volume. 

To*day*s  buyers  of  advertising  space  are 
keen,  analytical-minded  men  employed  by  our 
national  advertisers  and  our  service  agencies. 
Everyone  of  these  men  endorse  the  A.  B.  C. 
method  of  stating  circulation  heartily,  and 
they  base  their  decisions  partly  on  advertis¬ 
ing  carried.  They  would  greet  with  the 
same  heartiness  a  similar  method  of  pre¬ 
senting  advertisin|i  statements. 

The  A.  B.  C.  is  organized  and  going;  car¬ 
ries  the  prestige  and  authenticity  which 
should  make  the  following  plan  a  success.  I 
don’t  know  whether  this  plan  is  new  or  not, 
but  at  least  it  has  not  had  any  publicity  so 
far  as  I  know. 

This  summer  when  the  A.  B.  C.  meets  it 
should  have  added  to  it  a  department  that 
will  handle  advertising  figures  the  same  way 
that  circulation  figures  have  been  handled — 
following  a  standard  form  and  a  yearly  audit 
—every  statement  sworn  to  by  an  authorized 
department  of  the  newspaper.  This  would 
give  the  space  buyer  the  reliable  and  stand¬ 
ard  information  that  he  desires  and  make 
possible  fair  comparisons. 

By  coupling  this  Audit  Bureau  of  Adver¬ 
tising  up  with  the  Audit  Bureau  of  Circula¬ 
tion  a  great  deal  of  the  overhead  could  be 
eliminated,  and  the  plan  would  be  less  expen¬ 
sive  to  the  publishers  than  if  it  were  a  sepa¬ 
rate  organization. 

And,  too,  a  plan  such  as  this  would  elim¬ 
inate  a  good  deal  of  the  erroneous  conten¬ 
tions  of  one  newspaper  regarding  its  nearest 
neighbor,  and  no  doubt  save  many  a  publisher 
from  fooling  himself  as  to  his  own  standing. 

“Net  paid"  advertising  statements  would 

f»ut  each  publisher’s  paper  before  the  space 
myers  in  the  place  where  it  belongs  and  in 
this  new  era,  one  does  not  dare  sell  falsely, 
for  the  future  is  not  at  all  certain. 

CLYDE  W.  SPEER. 

Business  Supervisor,  Wichita  (Kan.)  Eagle. 


No  More  Free  Publicity 

Waterbury,  Conn.,  May  9,  1920. 

To  Editor  \  Prai  isHEK:  1  am  writing  you 
just  a  few  lines  with  the  tncloscd  clipping 
from  the  columns  of  the  Waterbury  Democrat 
last  evening  relative  to  “free  publicity.”  I 
have  read  with  pleasure  your  articles  about 
the  “press  agent*’  and  thoroughly  agree  with 
you  that  his  stuff  is  the  “hookworm*  of  Ameri¬ 
can  journalism.  The  Democrat,  as  you  will 
perceive,  has  taken  more  drastic  action  in  this 
regard  than  elsewhere  as  yet.  However,  we 
feel  that  we  are  warranted  in  doing  it,  in 
fact,  are  obliged  if  the  future  existence  of 
cur  retK>rtorial  force  is  to  be  kept  intact. 
Conditions  had  C'»me  to  such  a  f»ass  that  a 
clay’s  work  for  some  of  our  ret>orters  consisted 
in  handing  in  several  columns  of  prepared 
notices  from  such  organizations  as  our  (  ham- 
l»er  of  Commerce,  Rotar>’  Club  and  other  so- 
rict'es  and  institutions  with  “a  mission  in 
life.”  The  trouble  today  is,  I  am  afraid,  that 
there  arc  too  many  with  so-called  “missions 
in  life,”  namely  the  enriching  of  their  own 
coffers.  Why  should  the  newsr»apers  any 
h  nger  be  the  g<»at  ?  Let  them  too  adopt  a 
“mission  in  life”  that  is  to  wipe  out  the  press 
rvent  and  all  free  publicity,  and  give  the 
news  as  it  should  be  given  and  is  expected  to 
be  given  by  their  readers. 

I  hope  that  if  you  sec  any  merit  in  the 
ench’sed  announcement  from  the  Democrat 
that  you  will  spread  it  broadcast  through 
your  columns  to  the  pa|»ers  of  the  country, 
not  as  “free  publicity.”  but  as  an  example  of 
what  every  news'>aper  should  do  if  the  Ameri¬ 
can  press  is  to  maintain  its  frecd<>m  and  the 
distinction  of  publishing  unbiased  news.  If 
it  fails  on  every  other  appeal  except  additional 
revenue  to  newspaper,  that  alone  should  be 
sufficient  enough  in  thc'-c  days  of  uncertainty 
to  have  it  adopted  without  delay,  for  if  I 
do  not  miss  my  guess,  no  paper  of  moderate 
size  will  make  more  money  this  year  than  it 
can  comfortably  use  for  white  paper  and  in¬ 
creased  labor  costs. 

E.  X’iNCEXT  Maloney, 
Publisher,  Waterbury  l>emocrat.  Inc. 

KniTORiAi.  Note  Following  is  the  c/i/'/’iwg 
referred  to  by  Mr.  Maloney: 

Due  to  the  paper  situation,  the  scarcity  of 
which  is  fast  necoming  “acute,”  and  likewise 
the  other  high  costs  of  publishing  today.  The 
Demf-crat  must  conserve  to  the  “limit**  on 
“white  8i»ace.*’  This  means,  first,  that  all  free 
publicity,  jmess  notices  and  propaganda  of 
every  description  will  he  discontinued  unless 
laid  for  at  the  Demturrat’s  regular  advertising 
rates 

Starting  to<Uy  the  Democrat  will  publish 
only  such  articles  as  are  news  and  devoid  of 
all  advertising  features.  This  ruling  applies 
to  societies,  organizations,  churches,  schools, 
business  interests,  drives  and  all  propaganda 
of  cvrrv  description,  for  the  putting  across  of 
which  there  seems  to  be  a  mauia  today.  Press 
agents  threaten  to  swamp  the  very  life  blood 
of  a  “free  jiress*’  unless  this  drastic  action  is 


taken,  let  alone  the  immense  revenue  which 
is  lost. 

That  everyone  may  l>e  treated  fairly  in  this 
matter  the  Democrat  has  mailed  the  following 
circular  to  all  whom  it  concerns: 

NOTH  E. 

A  charge  at  regular  advertising  rates  will 
be  made  for  all  publicity  which  is  in  the  nature 
of  advertising  in  the  Evening  Democrat. 

The  above  order  is  absolutely  necessar>',  due 
to  the  high  cost  oi  taper  and  the  scarcity  of 
same.  The  Democrat  in  order  to  be  able  to 
j>rint  a  paper  every  week  dav  for  the  remain¬ 
der  of  1920  has  been  obliged  to  economize  in 
every  way  possible  and  has  placed  a  limit  on 
the  tuiml^r  of  t^ges  each  day  as  well  as  the 
number  of  ta|>ers  it  will  print. 


Press  Agents  in  Des  Moines 

To  Editor  \  Publisher:  1  am  enclosing 
you  an  article  from  last  evening's  Capital, 
which  was  the  result  of  an  agreement  between 
the  Des  Moines  newspaf^rs  as  to  the  locrl 
press  agent  evil.  You  w*ill  find  this  a  pretty 
vigorous  policy,  and  one  that  ought  to  be  ex¬ 
ceedingly  helpful,  inasmuch  as  it  fights  the 
press  agent  at  the  source  of  his  income. 

I  also  enclose  vou  an  editorial  from  the 
same  issue  of  the  Capital. 

The  article  which  we  have,  headed  “Don't 
Waste  Your  Money,**  api>eared  on  the  first 
l>age  of  all  Des  Moines  news|>apers  yesterday 
and  today. 

Yours  most  cordially. 

The  Des  Moines  Capital, 

lafe  Young. 

(Editorial  Note — The  article  or  notice  to 
which  Mr.  S’oung  refers  will  be  found  in  the 
news  columns  of  Editor  &  Publisher.) 


Enjoin  News  from  Pirating 

Temporary  injunction  granted  on  May 
11  to  the  Xew  York  City  News  Asso¬ 
ciation  against  the  News  Syndicate  Com¬ 
pany,  Inc.,  publisher  of  the  Illustrated 
Daily  News,  restrains  the  latter  from 
publishing  news  sent  out  by  the  plaintiff. 
Charles  McD.  Puckettc,  managing  edi¬ 
tor  of  the  Xew  York  Evening  Post  and 
president  of  the  City  News  Association, 
told  the  court  that  a  “trap**  story  about 
the  arrest  as  a  “red**  of  one  Xelson  B. 
Steyn  (whose  name  slightly  altered  and 
rearranged  reads  “Stolen  by  Xews”) 
had  been  sent  out  over  the  City  News 
wires  on  January  11  and  was  published 
in  the  Xews  the  next  morning  under  a 
large  head.  The  story  had  been  fol¬ 
lowed  by  a  “kill**  to  members  taking  the 
service.  The  City  Xews  will  seek  to 
have  the  injunction  made  i)ermanent  on 
M  onday. 


Broken  Cars  Mar  Paper  Stock 

Chicago. — Although  the  supply  is  not 
large,  the  local  paper  situation  is  show¬ 
ing  some  improvement,  the  movement 
having  become  slightly  better  in  the  last 
week,  with  a  larger  supply  of  cars. 
Practically  all  publishers  are  complain¬ 
ing,  however,  of  the  bad  condition  of 
freight  cars,  which  is  resulting  in  con¬ 
siderable  damage  to  paper  stock.  By 
the  time  paper  reaches  the  press  room 
it  is  usually  in  poor  shape,  owing  to  its 
journey  in  broken  cars. 


Stewart  Made  Ad  Manager 

Syr.^cuse,  X.  V. — Fred  P.  Stewart 
has  been  appointed  advertising  manager 
of  the  Herald,  succeeding  Arthur  L. 
Poorman,  who  recently  went  with  the 
Providence  Journal  in  charge  of  adver¬ 
tising. 

David  Resigns  Representation 

The  George  B.  David  Company  has 
resigned  as  national  advertising  repre¬ 
sentative  of  the  Charleston  (S.  C.) 
American. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 

The  Netionel  Jewish  Daily 


FERGUSON  HEADS  AD  BUREAU 
OF  CANADIAN  DAILIES 


J\V.  FERGUSON,  for  the  past  five 
•years  on  the  staff  of  Editok  &  Fub- 
i.isHKR,  and  its  nianaser  since  N’ovem- 
lier.  1918,  has  resigned,  effective  today, 
to  liecome  manager  of  the  newly  organ 
ized  advertising  promotion  department 
of  the  Canadian  Daily  Newspaper  As¬ 
sociation.  He  will  he  associated  with 
•Manager  John  M.  Imrie  at  the  associa¬ 
tion's  Toronto  headquarters.  Mr.  Fer¬ 
guson's  work,  as  at  itrcsent  tentatively 
outfitted,  is  the  orgatiization  of  a  fittrean 
for  the  Canadian  dailies  which  will 
work  along  fines  similar  to  those  fol¬ 
lowed  by  the  Bureau  of  .Advertising  of 
the  .American  Xewspaiter  Publishers’ 
Association. 

For  work  of  this  character,  Mr.  Fer 
gttson  is  well  equipped,  not  only  by  nis 
service  in  high  executive  positions  on 
Xew  A'ork  City  newspapers — the  Times 
and  Trihnne,  and  as  business  manager 
of  the  Herald  and  Telegram — hut  by  his 
intensive  work  in  connection  with  the 
promotioti  of  daily  newspaper  advertis¬ 
ing  for  FutToR  &  PuBListtER.  Before 
his  appointment  as  general  manager  he 
was  in  charge  of  territorial  market  ad¬ 
vertising  campaigns  in  EittroR  &  PfB- 
i.tsiiER  and  made  ati  exhattstive  analysis 
of  marketing  conditioits  and  natural  re¬ 
sources  of  the  newspaper  markets  of 
.America  east  of  the  Mississippi. 


Incomparable 

There  is  nothing  in  the  world  to  be 
comjtared  with  the  Sunday  Edition  of 
the  New  V’ork  Times — in  <|uality  of 
news,  in  pictorial  features,  in  circula¬ 
tion,  in  advertising.  It  iirovidcs  in¬ 
formation  of  a  high  literary  quality 
c<»ncerning  the  most  interesting  anti 
entluring  phases  of  American  life. 
Rotogravure  picture  section,  consist¬ 
ing  entirely  of  pictures,  illustrates  the 
most  striking  activities  of  the  world. 

NEW  YORK  TIMES 


Randolph  W.  Madison 

SPECIAL  WESTERN 
REPRESENTATIVE 

OF 

Editor  &  Publisher 

ROOM  802 

TITLE  INS.  BLDG. 

LOS  ANGELES,  CALIFORNIA 


In  going  to  the  Dominion,  Mr.  Fer- 
gu.son  is  returning  to  what  he  hai 
always  considered  his  home  country,  for 
although  born  in  Scotland,  he  came  to 
l.otidon,  Ont.,  as  a  boy,  and  did  his  firn 
newspaper  work  on  the  London  Adver¬ 
tiser.  Since  leaving  London  for  broader 
fields  in  the  United  States,  he  has  made 
frequent  trips  to  various  provinces  of 
the  Dominion  and  has  kept  in  dost 
touch  with  the  advertising  and  merchan. 
dising  situation  there. 

Mr.  Ferguson’s  friends  predict  , 
bright  future  for  him  in  cultivating  nat- 
nral  markets  for  Canadian  daily  news, 
papers. 

Josiah  B.  Keeney,  who  has  been 
actively  associated  with  Mr.  Ferguson 
in  the  Editor  &  Pi'Blisher’s  analysis  of 
.Atnerican  newspaper  markets  for  over  a 
year,  has  been  named  to  succeed  him 
as  manager  of  advertising. 

Missourian*  Meet  Sept.  9-11 

Columbia,  Mo. — A  decision  wat 
reached  at  the  meeting  of  the  Missouri 
Press  .Association  here  last  Thursday 
and  Friday  to  hold  the  association’! 
next  meeting  in  St.  Louis.  The  thre^ 
day  session  will  open  on  the  mornini 
of  September  9  and  end  September  IL 
W.  H.  Zorn,  editor  of  the  West  Plains 
(Mo.)  Gazette,  is  president  of  the  ai- 
sociatioti. 


Clearfield  Paper  Suspends 

Ci.E.SRFiELD.  Pa. — The  Daily  Public 
Spirit  has  suspended,  after  twenty  yeari' 
publication.  The  high  cost  of  print- 
itaper  and  labor  was  given  as  the  cause. 


Hoe  Move*  Chicago  Oftice 

CHic.yco. — R.  Hoe  &  Co.  have  moved 
from  South  Clark  street  to  quarters  in 
827  Tribune  building,  in  charge  of  H.  S. 
Mount  and  E.  L.  Johnson. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertisers 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why.” 

MEMBER  A.  B.  C 
Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICACKJ 


Few  Papers— (if  any) — surpass  the 

TRENTON  TI11/II7Q 

NEIT  JERSEY  I  liVlEiO 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages— and  more — was  the  size  of  onr 
regular  weekly  Thursday  food  fe.iture— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 

kelly-smith  CO. 

Marbridge  Bldg.  Lytton  Bldgn 

New  York  Chicago 


W*  can  inersas*  your  bualnsa*  -yon 
want  it  increaaad. 

You  have  thought  of  preaa  clipping* 
yourssif.  But  let  us  tall  you  haw 
praat  clipping  can  be  mada  a  buainaaa- 
buUder  for  you. 

burrelle 

145  Lafayette  St.,  N.  Y.  City 

Eatabllahed  a  Quarter  of  a  CsBtnty 


Editor  &  Publisher  for  May  15,  1920 


39 


New  Y ork,  the  Empire  State 


Every  man  or  woman  who  is  worth  a  tinker’s 
hoot  to  the  community  in  which  he  or  she  lives 
is  a  constant,  consistent  booster  for  that  com¬ 
munity. 

Home  folks,  home  stores,  home  newspapers 
come  first.  Few  people  care  to  admit  even  to 
themselves  that  their  home  town  is  so  piffling 
that  they  are  forced  to  go  elsewhere  to  spend 
their  money. 

Local  pride,  as  well  as  interest  in  local  matters, 
dominates  everywhere — and  the  local  daily  news¬ 
paper  is  the  guide,  philosopher  and  friend  of  the 
people  in  every  community. 

That  is  why  National  Advertisers  use  local 
daily  newspapers  for  advertising. 

Admittedly  it  requires  more  time  and  attention 
to  localize  national  advertising  than  is  necessary 
to  spend  the  same  amount  of  money  in  maga¬ 
zines,  or  billboards,  or  street  cars. 

Localized  national  advertising  is  not  the  lazy 
man’s  job.  Neither  is  it  the  favorite  indoor  sport 
of  the  grafter.  It  is  not  the  easy  money  propo¬ 
sition  for  the  man  who  attends  to  the  details  of 
any  national  campaign — but  it  is  the  logical, 
result  producing  process  which  pays  for  the  extra 


♦♦Albany  Knickerbocker  Press . (M) 

♦♦Albany  Knickerbocker  Press . (S) 

Auburn  Citizen . (E) 

Brooklyn  Daily  Eagle . (E) 

Brooklyn  Daily  Eagle. . (S) 

Brooklyn  Standard  Union . . (E) 

Brooklyn  Standard  Union.^ . (S) 

Buffalo  Courier  and ‘Enquirer . . . .  (M&E) 

Buffalo  Courier  . . (S) 

^Buffalo  Evening  News . . (Ei 

Buffalo  Evening  Times . (E) 

Buffalo  Sunday  Times . .  (S) 

Corning  Evening  Leader . (Ei 

Elmira  Star-Gazette  . (E) 

fGlens  Falls  Post-Star . (M) 

Gloversville  Leader-Republican . (E) 

Gloversville  Morning  Herald . (M) 

Ithaca  J ournal-N ews . (E) 

Jamestown  Morning  Post . (M) 

•Lockport  Union  Star  and  Journal.. (E) 

♦♦Middletown  Times-Press . . (E) 

♦Mount  Vernon  Daily  Argus . --(E) 

Newburgh  News  and  Journal  . .  (E) 

New  York  American  . (M) 

New  York  American  . (S) 

tNew  York  Globe . (E) 

New  York  Evening  Journal . (E) 

±New  York  Post . (Ej 

The  Sun  and  New  York  Herald. ..  (S)  J 
The  Sun  and  New  York  Herald... (M)  ( 
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New  York  State,  the  Empire  State,  presents 
advantages  for  national  advertisers  who  have 
learned  how  to  advertise  at  a  minimum  expense 
for  a  maximum  return. 

People — more  people  than  there  are  in  any 
state  in  the  Union. 

Cities — more  and  larger  cities  than  there  are  in 
any  state  in  the  Union. 

Money — more  money  than  there  is  in  any  state 
in  the  Union. 

Transportation — better  transportation,  more 
of  it,  and  better  roads  than  there  is  in  any  state 
in  the  Union. 

Newspapers — plenty  of  them.  Important,  pro¬ 
gressive,  influential  newspapers — published  by 
men  who  are  thoroughly  alive  to  cooperative 
ideas  and  who  can  and  do  offer  advantages  of 
cooperation  and  economy  impossible  to  find  in 
any  other  form  of  advertising. 

National  advertising  in  local  daily  newspapers, 
cooperating  with  local  merchants,  is  not  the  lazy 
advertising  manager’s  pet  job — but  it  is  the  best 
bet  for  the  hustler  who  is  looking  for  real  results 
— who  really  wants  to  sell  merchandise. 

And  New  York  ^tate  is  the  best  state  in  the 
Union  to  bet  on. 

These  daily  newspapers  can  turn  the  trick  for 
you. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

New  York  Sun . 

. . . .  (E) 

205,365 

.45 

.40 

tNew  York  Telegram . . 

....(E) 

132,449  ] 

! _ 

New  York  Telegram . 

. (S) 

134,001  j 

New  York  Morning  Telegraph.. 

...(M) 

52,247 

.25 

.175 

New  York  Morning  Telegraph... 

....(S) 

56,890 

.35 

.315 

New  York  Times . . 

...(M) 

327,275 

.60 

.585 

New  York  Times . 

....(S) 

499,924 

.60 

.585 

New  York  Tribune . 

...(M) 

120,243 

.37 

.33 

New  York  Tribune.. . 

....(S) 

114,861 

.37 

.33 

New  York  World . 

New  York  World . 

..(S)) 
(M)  ( 

365,014 

.55 

.53 

New  York  World . 

....(E) 

335,233 

.55 

.53 

Niagara  Falls  Gazette . 

....(E) 

13,222 

.05 

.05 

Poughkeepsie  Star  and  Enterprise... .  (E) 

10,182 

.035 

.035 

^Rochester  Herald . 

. (M) 

31,218 

.07 

.07 

Rochester  Times-Union . 

. (E) 

64,584 

.16 

.14 

Schenectady  Union-Star . 

. (E) 

15,225 

.06 

.05 

Staten  Island  Daily  Advance. . . . 

. (E) 

4,973 

.04 

.03 

Syracuse  Journal . 

. (E) 

45,875 

.09 

.09 

Troy  Record . 

.(MftE) 

23,188 

.05 

.05 

Utica  Daily  Press . . 

. (M) 

20,678 

.05 

.045 

Yonkers  Daily  News . 

. (E) 

3,830 

.03 

.025 

Government  Statements,  April  Ist,  1920. 

♦A.  B.  C.  Report,  April  Ist,  1920. 
fPublishers’  Statement. 

♦♦A.  B.  C.  Report,  October  Ist,  1919. 
^Government  Statement,  October  Ist,  1919. 
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Statistical  Comparisons 

No.  1  I 


STATE  OF  NEW  YORK 
Area.  47,654  Square  Miles 
Population  . . .  10,833,795 


NEW  ENGLAND  STATES 
Area,  61,976  Square  Miles 
Population  ....  7,448.489 


Number  of  Families . 

Literate  White  Families . 

Number  of  Automobiles,  1920  . 

Expenditures  for  Better  Roads,  1918 . 

Number  Personal  Income  Tax  Returns,  1917 

Net  Income  on  Personal  Returns,  1917 . 

Net  Tax  Yielded  Income  Tax,  1917 . 

Manufactured  Products,  1914  Census . 

Expenditures  for  Public  Schools,  191.5 . 

Average  Circulation  Daily  Newspapers,  1919 

Taxable  Wealth,  1912 . 

Bank  Clearings  (year  ended  Sept.  30,  1918).  . 
Liberty  and  Victory  Loan  Subscriptions  ... 

Building  Operations,  1919 . 

Crop  and  Animal  Production,  1919 . 

Number  of  Farms,  1919 . 

Farm  Acreage,  1919 . . 


NEW  YORK 

2,046,845 

3,306,268 

535,000 

$21,152,057 

489,089 

$2,439,736,148 

$249,597,422 

$3,814,661,000 

$69,761,125 

4,677,393 

$21,912,000,000 

$202,480,000,000 

$7,659,948,400 

$415,855,043 

$813,179,000 

215,000 

7,998,800 


NEW  ENGLAND 

1,463,942 

1,537,320 

482,000 

$22,838,909 

279,689 

$1,010,575,105 

$68,860,803 

$2,926,676,000 

$49,761,125 

2,945,059 

$10,969,000,000 

$14,781,000,000 

$2,221,316,700 

$23,037,922 

$528,641,000 

189,000 

4,632,000 
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Facts  upon  which  campaigns  to  reach  those  with  most 
money  to  buy  advertised  goods  may  be  based. 

'i'ts.  THE  NEW  YORK  GLOBE 

JASON  ROGERS,  Publisher 


i8o,ooo 
A  Day 


